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by a correct booklet from the invigilator within the
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Question Booklet will be replaced nor any.extra
time will be given.

(iii) After this verification is over, the OMR Sheet Number
should be entered on this Test Booklet.

Each item has four alternative responses marked (A), (B),

(C) and (D). You have to darken the circle.as indicated below

on the correct response agalnst each.item.

Example : @% ,
where (C) is the correct response.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark at any
place other than in the circle in the OMR Sheet, it will not be
evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or
put any mark on any part of the OMR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, you will render yourself liable to
disqualification.

You have to return the original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are
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Note : This paper contains seventy five (75) objective type questions of two (2) marks each.

All questions are compulsory.

1. In non-verbal communication, signs
signify
(A) nature (B) crime
(C) rigidity (D) constructs
2. Communication has a value.
(A) positive (B) negative
(C) neutral (D) power
3. Newcomb’s model of communication
is
(A) linear (B) oval

(C) rectangular (D) triangular

4.  Interaction with media contents and
critically analyzing them is known as
(A) media convergence
(B) media literacy
(C) media analysis
(D) media critique

5. The qualified privilege in relation to
parliamentary proceedings in:Indiads
based on
(A) the Irish law
(B) the American law
(C) the British law
(D) the Australiandaw

6.  The right to refuse publication by a
newspaper is based on the
assumption that it is a
(A) public service
(B) private enterprise
(C) democratic institution
(D) personal preference

7. The second press commission of
India did not favour a code of ethics
that was
(A) informal
(C) personal

(B) formal
(D) substantial

Paper-111

10.

11.

12.

13.

The Newspaper (price and page) Act,
1956, was challenged in the Supreme
Court by

(A) The pioneer

(B) Sakal

(C) Gujarat Samachar
(D) The Thanthi

The Right to Know in India is
(A) unlimited (B) unparalleled
(C) absolute (D) limited

The Fundamental Rights of an Indian
citizen are subservient to

(A) Parliamentary privileges
(B) Executive powers

(C) Political dictates

(D) Media dictates

One condition in causation is
(A) constant (B) co-variation
(C) cogence (D) co-existence

Intervening variable is also known as
variable.

(A) Dependent
(C) Systematic

(B) Control
(D) Cumulative

An Audience Research Unit of

Doordarshan conducted a study in

1993 which revealed that

development oriented programmes

do not have viewership because of

(A) lack of local specificity

(B) absence of entertainment

(C) language barrier

(D) lack of
programmes

diversity in
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14.

15.

16.

17.

18.

19.

20.

A single value that represents a
typical score in a distribution is
known as

(A) limited value

(B) terminal factor

(C) critical value

(D) central tendency

The ownership of a newspaper press
is administered by the general law of
(A) labour (B) finance
(C) production (D) property

The eye-movement that flows in the
shape of letter ‘s’ is

(A) gaze motion (B) proportion
(C) balance (D) emphasis

Which medium is traditionally
known as poor cousin of television
and print media ?

(A) out-door media

(B) transit media

(C) folk media

(D) new media

In the market model of media
management, the audience i
considered as made up of

(A) representatives

(B) investors

(C) controllers

(D) consumers

The Western model of development,
it is alleged, is characterized by

(A) self-denial

(B) equality

(C) decentralisation

(D) infinite consumersion

The social responsibility model of
media developed along with the
growth of

(A) mixed economics

(B) capitalist societies

(C) socialist societies

(D) dictatorial regimes
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22.

23.

24,

25.

26.
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In the mass manipulative model, the
audience is considered as

(A) passive

(B) active

(C) aligned

(D) critical receptionists

The term  ‘broadcasting’ was
borrowed from
(A) Radio (B) Television

(C) Agriculture (D) Banking

The perspective of pluralistic model
of developments

(A) hierarchical
(B) bureaucratic
(C) ..empowerment
(D) top-down

“Revolution of the empowerment of
the media consumer” is argued by

(A) Denis Mcquail

(B) Julious Reuters
(C) Benjamin Benett
(D) Richard Rosenberg

The application of media ethics
involves

(A) finding most morally
defensible answer to a problem.

(B) maintaining the right to
privacy.

(C) rejecting government’s control
over media.

(D) maintaining the high standards
of performance.

Non-statutory news councils are
popular in

(A) India (B) China
(C) USA (D) Malaysia
S-63-13
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(A) Hifd o=
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(B) giftqe Hitear
(C) e Hifegar
(D) = wifea
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(C) T (D) IR
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(C) fasmmsieRtor

(D) e U9
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(A) Tafsra srefereen
(B) USTaE Tt %
(C) THSERT O &
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31.
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The golden triangle of Public Service
Communication Comprises

(A) accessibility, plurality &
diversity.

(B) objectivity, impartiality &
balance.

(C) balance, diversity & plurality.
(D) participation, objectivity &
diversity.

The  key
performance is
(A) mobilization

(B) sensationalization
(C) personalization
(D) urbanization

feature of media

The country in which the print
medium is growing fast in the world
is

(A) the United States

(B) France
(C) Canada
(D) India

A media Moghul, Ted Turner, started
his career from

(A) television anchoring
(B) radio broadcasting
(C) print journalism

(D) outdoor advertising

In which type of shot the subject
looks more stronger, imposing,
authoritative ?

(A) Overhead shot

(B) High angle shot

(C) Eye level shot

(D) Low angle shot

In television production intensity,
colour, dispersion and direction are
closely related to

(A) shot (B) research
(C) lighting (D) graphics
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Composite, component, RGB are
forms of

(A) Satellite signals

(B) Video signals

(C) Audio signals

(D) Studio signals

MTYV was initially started as a/an
(A) Satellite Channel

(B) Cable Channel

(C) Terrestrial Channel

(D) Online Channel

The broadcast style of writing
demands the use of

(A) Golden words

(B) Juicy words

(C) Nickebwords

(B) lron'words

Digital media narration is
(A) dynamic (B) static
(C) separate (D) limited

Personal, real time and customized
online media with a 3-D mode are
called

(A) multi-media

(B) digital media

(C) online media

(D) immersive media

A person who does not post
messages but reads what others write
on an online discussion board is
identified as

(A) lurker

(B) silent participant

(C) jabber

(D) sleeper-chatter

The illegal radio stations that began
broadcasting into Great Britain in
1960’s were called as

(A) Clandestine station

(B) Pirate broadcasters

(C) Indigenous stations

(D) Exogenous stations

S-63-13
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e Tl FAR 1 el 0T IHe
HAT &
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(A) IIE =T
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(C) EiFet 9 e
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45.

46.

What was the length of the first Indian
feature film, Raja Harishchandra
produced in 1913 ?

(A) 5014 feet (B) 2500 feet
(C) 3700 feet (D) 4400 feet
According to Nicholas Negroponte
the world wide web is an engine of
(A) power equations

(B) political preparations

(C) media systems

(D) public relations

When products are sold using
designs drawn from media products,
it is called

(A) promotional sales

(B) media promotion

(C) character merchandising

(D) mediated selling

Product advertising over a small area
without damaging national
investment is known as

(A) product test

(B) micro advertising

(C) pilot advertising

(D) test marketing

Responses of readers to a published
advertisement result in

(A) purchasing power

(B) preference power

(C) pulling power

(D) promotion power

Direct mail advertising is often
referred to as

(A) personal selling

(B) mail order

(C) junk mail

(D) postal advertising

Which  newspaper carried an
advertisement in 1875 announcing
presentation of a farce named
“Lamentations of Bhart Mata with
her children”.

(A) Kesari

(B) The Tribune

(C) Amrit Bazar Patrika

(D) The Times of India
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Placing two versions of an
advertisement in the same issue of a
newspapers or magazine is known as

(A) play back audit

(B) intention scale

(C) post-test

(D) split-run test

The book, ‘Bias of Communication’
was written by

(A) Harold Innis (B) Herbert Gans
(C) D.R.Leduc (D) J.H.Boyer

Who is the author of the book,
‘Define  Advertising Goals for
Measured Advertising Results’ ?

(A) David.Ogilvy

(B) Green Rosenburg

(C) Rhilip Kotler

(D) R.H. Colley

Which Committee was constituted in
1991 to examine and recommend
ways and means to win over
advertisers to Doordarshan ?

(A) Rangnathan Committee

(B) Chanda Committee

(C) B.G. Verghese Committee

(D) Mahalik Committee

Assertion (A) : Visual narratives
have made the media
communication primitive and
tribal.

Reason (R) : New media technology
has made the designer
production of media contents
cheap and effective involving
individual idioms.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A) istrue, but (R) is false.

(D) (A)is false, but (R) is true.
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53.

54,

Assertion (A) : Of late, the third
sector in India has been making
an effective use of media,
including online, to reach
different publics.

Reason (R) : Media are basically
anti-establishment and have
supported the third sector
campaigns always.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The Western news
agencies like Reuters have
shifted  their ~ focus to
specialized areas of news
collection.

Reason (R) : Since the American
news agencies are dominant,
they are left with very little
option.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the-"correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R)ds true.

Assertion (A) : The global news

supply has “-become multi-
agency oriented for variety and
verification.

Reason (R) : The increasing costs of
news collection at the global
level has made the task of news
collection by third world news
agencies difficult.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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Assertion (A) : Media studies are
becoming more and more
multi-disciplinary these days,
especially in the Indian context.

Reason (R) : As more and more
traditional subjects of study are
not useful to the employment
market, the process of trans-
migration in the educational
field is inevitable.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)is true;but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) Despite
corporatisation, media in India
have strong ideological
contours.

Reason (R) : Because most media
persons in India have a heavy
dose of Marxist indoctrination.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : Indian media have
started focusing on soft news of
social and society events these
days.

Reason (R) Corporatisation of
media and industrialization of
Indian culture are the factors
influencing the trend .

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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52.

53.

54,

AMUHH (A) : BT H 9Ra | A6 8,
o= S WEReT 9% UgEH &
T ‘3 Mg’ W T I
Yk HitSAT 1 YATE TN Y &
T

% (R) : Hitean goid: T« % e &
3 EHEM AR &1 S U I
g

%

(A) (A) 3R (R) ST T € |

(B) (A) 3R (R) sl & & fq (R),
(A) = el = FE T |

(C) (A)TTE, g (R) e ¥ |

(D) (A) s \A g, g (R) T & |

A (A) : TEeH S qvEe <
TS A GEER 9WeT %
faferear o &=t W S ST
& Hiad N [ & |

T (R) : i IR =S TSl
W Y= €, 3T 39 U Sgd
%1 fashed 99 & S & |

%

(A) (A) 3R (R) S T € |

(B) (A) 3R (R) sHi & € i (R);
(A) =t TE =T TEl &

(C) (A) T, T (R) 3T |

(D) (A) 38H &, b (R)TE T |

it (A) : Oy & qHER & TS
T ST =g Uil 3RO &l el
& i ferehea et Tk 3f) Set
T ot & T |

& (R) : afva® WX W THER G
H FEdl g AN A g fovd
TS & SEER ST %
HicH &1 5 & |

%

(A) (A) R (R) S TAE |

(B) (A) 3R (R) sHi & € f (R),
(A) =t TE = T E |

(C) (A)T=E, T (R) 3T ¥ |

(D) (A) 3@ &, P (R) T T |
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e (A) : 3TSTRal Hifear stera=
TR <y foom o sifushiies
FEfTTTh eIt SR E |

a® (R) : I st & Sifeiys
TRERE faua USPIR e &t
& H ST Uishar 3Tae™ ¢ |

FT !

(A) (A) 3R (R) S TAE |

(B) (A) &R (R) Ml &4 & fob= (R),
(A) = TE A T E |

(C) (A)T=T, T (R) @I & |

(D) (A) 3TFE, fFq (R) T T |

ATTHT (A) 9IRS H PRSI 8
% FONT @l SR TET
&L UHE € |

TH(R) : wEif% YR A Fatus Hitear
FHHAT T HIFIAE! R e
B |

%!

(A) (A) 3R (R) I TF & |

(B) (A) R (R) aFi & & fobe (R),
(A) = TE AT T E |

(C) (A)TEE, T (R) 3T & |

(D) (A) s \A g, g (R) T ¢ |

Ffirped (A) : 9RdAE Hifear 3 A
TUTST 3R GHNT ¥ [t Midtateat
W ARG W' = W @
HSd FA ATE |

: TSI H BRI AT

(A) 3R (R) 3T T & |

(B) (A) 3R (R) sl & & fq (R),
(A) Ff el =T FE T |

(C) (A)TAE, < (R) 3H & |

(D) (A) 3@ &, P (R) T T |
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Assertion (A) : When the selected
signs are combined into a
message, it becomes a syntagm.

Reason (R) : It happens as
vocabularies in a language
form a paradigm.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : Journalists are bound
to assist investigations of
offences by disclosing the
information that they have
collected.

Reason (R) : It is an obligation of
every citizen including media
persons under the criminal
procedure code of 1973.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true,.but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion  (A) Non-verbal
communication s, not always
through presentational codes
such as gestures and eye
movements.

Reason (R) : Presentational codes
are limited to face-to-face
communication or
communication  when  the
communicator is present.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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Identify correct sequence of events
taken place.

(A) Kisan Vani Programme, Digital
Radio Transmission, Bhasa
Bharati Channel, Service &
Home Service.

(B) Bhasa Bharati Channel, Kisan
Vani Programme, Service &
Home Service, Digital Radio
Transmission.

(C) Digital Radio Transmission,
Service & Home Service,
Kisan Vani Programme, Bhasa
Bharati Channel.

(D) Service & Home Service,
Digital.Radio Channel, Kisan
Vani‘0- Programme,  Bhasa

Bharati Channel.

Identify correct sequence of films
released having secularism as a
theme.

(A) Baiju Bawara, Basant Bahar,

Tansen, Sangeet Samrat
Tansen.

(B) Basant Bahar, Tansen, Baiju
Bawara, Sangeet  Samrat
Tansen.

(C) Sangeet Samrat Tansen, Basant
Bahar, Baiju Bawara, Tansen.

(D) Tansen, Baiju Bawara, Basant
Bahar, Sangeet Samrat Tansen.

Identify right sequencing of countries
that began publication of newspapers
in the early 17" century.

(A) England, France, Belgium,
Germany.
(B) France, Germany, England,
Belgium.
(C) Belgium, England, Germany,
France.
(D) Germany, Belgium, France,
England.
S-63-13



58.

59.

60.

At (A) 9 93fa Tohd, T3
T Sire fgu s € @ fa=m ==
ST & |

q% (R) : U BT T HH 9o H ;s
T T2 BT & A o & |

H !

(A) (A) 3R (R) ST TAE |

(B) (A) 3R (R) sl & & fq (R),
(A) =t TE AT TE E |

(C) (A)T=E, fFg (R) 3T |

(D) (A) @&, P (R) T T |

Ffipe (A) : THR SH W T
BRI hl The b Y-
HaYl Sr-gdrel § 98dT < &
fuare e € 1

T (R) : @ U Uishar Hfedr
1973 & d8d Ue AN qdr
Hifean i &1 g € |

B

(A) (A) 3R (R) ST TAE |

(B) (A) 3R (R) sl & & fhg (R),
(A) ®f el = FE € |

(C) (A) T= T, T (R) 318 €4

(D) (A) 3/ &, = (R) THE |

AfMHeT (A) : ITNFSH TR =
THIM WARROT HIST o AT |
Tl frr S €

% (R) : TR I STHEA-QE
TR a1 TOR & SURd & W
fopT ST Aol HER Ao | g
T

%

(A) (A) R (R) S TAE |

(B) (A) 3R (R) sHi & & ffg (R),
(A) Ff el =TT FE T |

(C) (A)TAE, < (R) 3H T |

(D) (A)3EF &, fFq (R) T T |
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61. frTaiad TeTshHT 1 Tl TR Fad

(A) ToHam gt HEsk, fefstee e
TS g |ioq

(B) WMIYRel A, fpam  aron
fefsrea Aear zrataem

(C) fefstew et Ziafmem, afog Us
M |iaw, fHam ol weEey,
TR T

(D) wfow UE gm, |iaw, fefea el
YAt TeT

2. (HHFRUT ¥ Hatad fowd W uRRI
ToRoH! o1 el TR Tl

(A) é?;( g, 99 S8R, A4,
T T T

(B) w8 WER, AW, S N,
T THTE A8

(C) i Tome T-EH, 9= S8R, ST

R, AT
(D) AFEH, oS 9ENl, §9< R,

i GHE IHEA

63. 1791 I & URET H GHER TeHIITd

(A) Tets, Wi, dfestay, ST
(B) i, STH, gTeig, Sfestad

(C) dfestm, drete, STHAT, Whid

(D) ST, Sfestam, i, $ots
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Identify the correct sequence of
McQuail’s five basic functions of
media.

(A) Information, Correlation,
Continuity, Entertainment,
Mobilization.

(B) Correlation, Continuity,
Entertainment,  Mobilization,
Information.

(C) Continuity, Mobilization,
Entertainment, Correlation,
Information.

(D) Entertainment, Correlation,
Mobilization, Continuity,
Information.

Identify the correct sequence of the
following :

(A) Scene, sequence, frame, shot,
film.

(B) Film, scene, frame, shot,
sequence.

(C) Frame, shot, scene, sequence,
film.

(D) Shot, frame, sequence;:scene;
film.

66. Match the List-1 with List=l1:

List— 1| List— 11

(@) Golden Mean ~4: Print

(b) Spin 2. Advertising
doctoring

(c) Crusade 3. Ethics

(d) Psycho- 4. Public
graphics Relations

Codes :
@ (b (@© (@

A 3 1 2 4

B) 3 4 1 2

C 4 2 3 1

o) 2 1 4 3
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67. Match the List-1 with List-II.

List—1 List—11
(@) Mahaa TV 1. Tamil
(news)
(b) Yes India 2. Urdu
Vision
(c) AdityaTV 3. Telugu
(d) Peace TV 4. Malayalam

Codes :
@ () () ()

A 2 1 -3 4
B 1 39 4 2
€ 4~72 3 1
D)3 4 1 2

68, Match the List-1 with List-11.

List—1 List— 11
(@) Louis 1. The Great
Lumiere Train
Robbery
(b) Edison S. 2. Pundalik
Porter
(c) Georges 3. A Trip to the
Melies Moon
(d) R.G. 4. Arrival of a
Torney Train at
Ciotal
Codes :
@ () (c) (d)
A 4 1 3 2
B) 2 4 3 1
c 1 3 4 2
D) 3 2 1 4
S-63-13



64. Hel N1 FHiRa wifear & d= 9ot

T T Tl SR T

(A) T, Fegey, FRRdr, T,
e

(B) Heddd, FR=al, AARSH, HHeq,
T

(C) FiReoRan, Fued, Ui, Hede,
gI-T

(N

(D) WARSH, Hedad, Woed, e,

T

65. fAfciiad % Wel ST Jard
(A) T, 3R, W, Ve, Thew
(B) fhem, 37, %A, ¥ife, SFIsHH
(C) v, e, 374, +FT5HH, oot
(D) e, 5, 3FIHH, 394, fther
66. A — | S g — |1 & T GRleR ST ;
= - | = |
(a) TieeT OF 1.5
(b) fem sifren  \2. ugaelEim
(c) w9 3. uferer
(d) TEHitFeRT 4. istd Rererd
&
@ (b (© (@
A 3 1 2 4
B 3 4 1 2
© 4 2 3 1
® 2 1 4 3
$-63-13
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67. A — | 6 GEl - || & T G hifT
=it - | =t - 1
(a) T e () afer
(b) T fomm 2. g
(c) ey 2t 3. ]
(d) drg 2t 4. TETEATH

=

A 2 1 -3 4
B 1 3Y 4 2
© 42 3 1
O3 4 1 2

68:" T — | S Tt — 11 % Trer FRoTT P -

@ () (© (@
(A)
(B)
(©)
(D)

w = N
N W bR~
= A~ W W
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69. Maitch the List-I with List-II. Read the following passage and
. . answer Question Nos. 71 to 75.
List—1 List— 11 Q - -
(a) Jhanak 1. P.C.Barua The  boundaries  between
Jhanak publisher,  producer,  distributor,
Payal Baaje consumer and reviewer of content are
_ blurring. Mass  media  now
(b) Maya 2. Ardeshir incorporate many interpersonal and
Irani interactive aspects such as call-in

radio and TV shows, home shopping
through televisions with viewer
(d) Pather 4. V. Shantaram conversations and telephone or on-
Panchali line ordering, online commentaries

) and information  accompanying
Codes : television programms, 900-number
@@ ) () (d hotlines or newsgroup discussions
about weeklyCsoap opera plot lines

(c) Alam Ara 3. Satyajit Ray

A 13 2 4 and characters, etc. Thus new media
B) 3 2 4 1 providecmany more ways to choose

content;  which  increases  the
Cc) 2 4 3 1 influence of structural and cultural
O 4 1 9 3 (factors) on peoples’ notion of

choice. Providing multiple forms of
access to content which is freed from
its linkages to particular physical

70. Match the List-1 with List-II. distribution forms free us from

List — | List — 14 constraints on  allocation  and
transformation. Many people can use

(@) Dependista 1. Capitalist the same content at the same time.
Theory approach Selected aspects of content may be

used in the sequence and timing

(b) Basic needs 2. Grass-roots preferred by the individual.

model approach .
_ _ One paradox of this increased
(© I_ndu_strla- 3. Marxist accessibility, and decreased
lization approach dependence on specific distribution

media is that now individuals must

(d) Another 4. Gandhian make more choices, must have more

development approach prior knowledge, and must put forth
Codes : more effort to integrate and make
sense of the communication.
@ () (@© (@ Interactivity and choice are not
(A) 4 2 1 3 universal benefits; many people do
not have the energy, desire, need or
® 4 3 2 1 training to engage in such processes.
©C 3 4 1 ) It is partially due to the idealization

of the interactive nature of face to

o) 3 1 2 4
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69. T —
T

gt - |
(@) s TR

It &t
(b) =T
(c) AeH-3T
(d) TR Tt
T

(@ (b
(A 1 3
B) 3 2
(C) 2 4
D) 4 1

70. & — | ®H gE —
FHITT ;

=t - |
(a) feufewr

2
(b) Tt

SHERIhdl

HISA
(c) ST=ITIHTOT
(d) o= T
FT -

(@ (b)
(A 4 2
B) 4 3
(C) 3 4
D) 3 1

S-63-13

w k= &

Il = §r gt

=t — 1

(=N
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i e it ufgd 31X we "@em 71 9
75 T 1 ST ST ;

YehTYTeh, ScAGeh, [oIdieh, SUHeT Aot
% gHTETH H GEE Guel g ST W § |
ST 3 e SoRadee o WER T
T aTel TRl 0T W@l € fores fear 3w
At % AT & og H ABE T
HT, Ao H @R SAR H O S9S
TURERT AT, IR O A1 BT, A A
Tl & fow eeer <A, SfeAfas swEshar @
e el € 900- ¥ M % I fou
BICATET U dIqdid ], Adlesh aRIeesh!
W FEMl, UET % G- UH GHE & g ==
HAT MG | ST AT AT T G-I
UeT €, 9% BT [ahed U Al & | THY
AL CT TS B UROT W GEAHS F
TP (PR TG o ST & | Tl ds
T B & agiaewedl ¥ S R T Hifes
Tt ATt TR o STeTd ¥ oul g% Tel ¢ | §H
a3 TUEROT &Rl hEr off I 9
3TSTIE A & | e AT Ueh & 98a o U &
I TN W T ehd € | U AT §] %
T At % $2 TR P AR ST S
T 99T % UGS % IMUR W SUAN H Gebell
T | Hifear & 2 WrEAl W Fgdl T 3R 39
ot TR fafemee forep W ey 7 8 & oo
T T [ I § 6 319 & U e 9
SoreT forehedl @ O, SO U8 &S9Ol 9
ST & 3 o7 HIR H S8k ST
T | q:fepan 3R faseai o1 &1 g
TES TEI & | T G o UTE T e e,
Ted, TEI, UL TF Ul | oA & [T
TE Bl | T T & it g H e e &
T ¥OR &1, SO WER U6E SeH aret
FRF AN & §, a9 SAET T8 GaR
TR o1 € 3R g9 & Uedsh 9 € fo ar
UH aT GUR S S eleel B | F A
H TIATA. 3R ITW I Aol T =T
A
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face communication that we expect
every one will desire such
capabilities. Some people really do
love ATMs and answering machines.
Being forced to wait in line to
interact with people we have no
connection with, while taking time
away from interacting with others
with whom we really do want to
share a band, is not as attractive as
proponents of interpersonal
community dialogue imply.

Many prefer the one way
aspect of same mass media and the
ability to experience simulated or
vicarious choice. Alternatively the
loss of programmed scripts and
producer developed plot lines in
hyper text novels or interactive
programms may in fact lead to more
uncertainty and confusion by users,
and the lost sense of shared meaning.
These changes also imply alterations
in asymmetries of choice : that is
traditional media tended to locate the
choice of initiating the
communication in one place. The
common example is of traditional
telephone calling : a person initiates a
call to another withoutthe other
having any choice in.the initiation.
With the traditional--telephone one
could choose not to answer it, but,
even with answering machines, that
is not a widely acceptable social
choice. Because we have not, until
recently assessed the social aspect of
telephone choice, we remain some
what ambivalent about the telephone
because of this asymmetry of choice.
The meta-information about
consumers, enables telemarketers to
target potential consumers much
more precisely and aggressively,
increasing our discomfort with this
asymmetry. Thus new media like

71.

72.

73.

74.

75.
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caller ID, private celler phone
networks, are used primarily to offset
the asymmetry of choice inherent in
this familiar ‘old” medium.

What is the reason for disappearing
of difference between publisher and
distributor ?

(A) Technology (B) Choices

(C) Interactivity (D) Call-inradio

Why do individuals use content as
per their choice ?

(A) Structured content

(B) Access to.content

(C) Freefrom physical distribution
(D) Preferences

What is the paradox of technology ?

(A) More access and less
dependence

(B) More dependency and less
access

(C) Moderate dependency
(D) Intensive access

What is the preference of many
people ?

(A) Simulation

(B) Stimulation

(C) Synchronization
(D) Symmetry

What is an example of asymmetrical
communication ?

(A) Traditional media

(B) Telephone communication
(C) Answering machine

(D) Private networks
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€ | A | o 99T Fled §Y SA A 9
ST AT S8 ART IS al el & AR
ToTT STTehio 1 Bic af it e 5T 89 3 i
o W T {oam =R 8 S gHR AR 6,
s THRTE % Uedsh 3TUeT Hd & |
AN S S WA & Teh qCH AR e
AT € T STEAUT 1 I FRd AT
TRt X <l FTEHT i of | foeheT & diX
W T W T BT i TG BT JHT T
T % g @@ R T wEEe S
Tfaerite & URYeT ST T M€ & a1
TRER T SToH alTel SHIashH SATRT STHTeaddr
H SR T ST SR TFT HH el BT 3T
T foh ST Wb aTet 3Tt T T @1 ST | 9
IR THS I fTar | g oot aEete s ot
T I & | 5T Top uruRes wremm & S foRa oft
SE % €, WOR & A B THT F g
TEEH AT € | U TR 38R0 URUR
w9 § AR R T e 1§ oH T
o ®F AR S & i i IHea
FAT & SEh A H U YHIA A G
fashea 7t & | 30 URue faTwq | T8 gioe
& ST Fhe & foF g off SR A fear smEet
% fF ST I ool qRiAl @ aE st
TS €9 § SR @ T8 Tl 8 |
Fifeh g Tl a% AR T aEd w3, T
FH %GR Tge] I Sihe el R €
& Tt =1 forelt ®0 o 2T it 39 fashed &
foaT & S9ErEl o9 gU | STHRTeT & A
T AT GEAE ot HTh{eTT e aTedt st GeIfer
TIREN ¢gd | TEg Xl ¢ 3R I TR °
SR GRAT 3R 3T & & fepAr S &
ST foF 39 foudaT | g TeRTeS T ST ST
W E | 98 T3 g S 6 B A aret
T (HIR-3TE.EN), SN BT B STl
T theTl g7 o I ®9 ¥ J8g i faumar st
[ A & fow v@m fmar s T ¥ S e e
ST TEEM QR ATeEE 9 fatfed & 8 |

71.

72.

73.

74.

75.
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ThI9Teh o fodieh o &g 3fay @ A
STCAT ST SHIOT & ?

(A) TEFAEH

(B) fohc

(C) WX v ST

(D) feat § et HEAT

s ooy gl # o TR %
MR T AT | ATl & ?

(A) T AT

(B) @It I UEH

(C) fifen feeRoT & Fae | STTR]

(D) weRTHATE

b <hT TeRTemT =R & 2

(A) SR 9ET I HH e
(B) R el Ud &Y U
(C) M= TeiRa

(D) e ST v

SRR AT i IEE 4T & ?
(A) TR

(B) RO

(C) wHTRHTT

(D) U&mET

ferermraTgot e T U ISR 4 ¢ 2
(A) URTRE ATeEH

(B) <faT ATy

(C) TR A drett HefH

(D) AT thell g7 o
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