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booklet.
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discrepancy should be got replaced immediately by a
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After this verification is over, the Test Booklet Number
should be entered on the OMR Sheetand the OMR Sheet
Number should be entered on this Test Booklet.

Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: ) @) @ (@ where (3)is the correctresponse.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
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Read instructions given inside carefully.
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If you write your Name, Roll Number, Phone Number or
put any mark on any part of the OMR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, such as change of response by scratching or
using white fluid, you will render yourself liable to
disqualification.

You have to return the original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
Use only Blue/Black Ball point pen.

Use of any calculator or log table etc., is prohibited.

There are no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,
English version will be taken as final.
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MASS COMMUNICATION AND JOURNALISM
PAPER - 111

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All
questions are compulsory.

1.  The first Indian language newspaper was :
(1) Bangadoota (2) Samachar
(3) Digdarshan (4) Mirat - ul - Akhbar
2. In wheel type of communication, is dominant.
(1) One person (2) One group
(3) One chain (4) One nation
3.  The concept of mindful journalism has drawn inspiration from :
(1) Hinduism (2) Daoism
(3)  Christianity (4) Buddhism
4.  According to Haebermas, modern mass media are influenced by :

(1) A high degree of ethical conduct (2) New cultural trends

(3) Massive public participation (4) Empty political spectacle

5.  Jean Baudrillard has described mass media as a :
(1) Social powerhouse (2) Prosperous middle man
(3) Political institution (4) Speech without response
6. When an operating model of communication represents some aspect of reality , it
represents :
(1) Stimulation (2) Stagnation (3) Simulation (4) Stratification
s TR :
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TAEER 3T USRIRAT
U9uT - 111

e : 39 YH-TF H UeIgeR (75) - Tashed ™ U9 €1 U U & o1 (2) 31k €1 |l ye Stfvemd §

1. YA Y9TST Sl U8l GHERYS o :

(1) =iTgd (2) HHER
3) feesi= (4) THUA-3a-eTEeR

2. o WEIE HAR | THE § :
(1) T AR (2) THEE
(3) TH H@l (4) THETW

3.  Sifgeh YARINAT i HeheUdl shi YLon f=fafad § 9 forad off T 82
(1) feg= (2) TR
(3) T e 4) =

4. TOEM % FATIR Ah 59 HreAm Fefarad g1 g g © ¢
(1) 3= WA Afded T=Rm (2) & witfan yga
(3) ATt SISl QR (4) I TSHIGw TR

5. SiF sifgee 3 5 Aeem i fefatea & w9 § fafa fEa e
I B ERERE (2) G TAA
(3) USTHIfden dee 4) SW oA o

6. & T Faferd Ufaey arfashal & $o STl o1 Ffaffec oiar §, e 39 o | AT i
7!

(1) 3T EraC] (3) STI&Ud (4) ®XUW

(2)
s (1T 3
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7.  In symbolic interaction, artificial signs that produce highly predictable responses are known
as :
(1) Signals (2) Signs (3)  Symbols (4) Variants
8.  Initial stage of interpersonal communication is called :
(1) The phatic stage (2) The intimate stage
(3)  The personal stage (4) The public stage
9.  ‘Mental images’ that enable people to classify objects and to structure responses are known
as :
(1) Stereotypes (2) Verbal commands
(3) Non verbal cues (4) Typifications
10. In cultivation analysis, when viewers identify the television contents with their daily events,
this phenomenon is known as :
(1) Redundancy (2) Cultural cues
(8) Proxy (4) Resonance
11. The post-modernist media studies hinge on :
(1) Collectivism (2) Religious leadership
(3) Inspirational illusions (4)  Aesthetic politics
12. Media audiences respond selectively to the media due to their own interpretation of
of their daily life.
(1) Social discourses (2) Creative production
(3) Unwanted innovations (4) Unclear conformities
13. Critical theories of mass communication are in character.
(1) Political (2) Insignificant (3)  Symbolic (4) Iconic
14. The Vernacular Press Act 1878 was also called as :
(1) Lytton’s Act (2) Gagging Act
(3)  Full control law (4) Coercive control law
s TR ‘
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7.  Wichias HAFeR H S Hi Hehd qd wera Sfshad fAfHia wd €, 3% e © -
(1) Hhd (2) fo=d (3) W (4) e
8.  siqdafed HoR i STRfYEH STawen 1 #ed ¢ :
(1) RfHeR staen (2) aier stereen
(3) TR ST (4) I e
9. UE ‘gHfgs Bfa’ fEE AN a&gel S i FRd § 3T ST w6 TR A €, Y FEd ©
(1) iRy (2) afees frism
(3) R-=fee Hehdeh 4) fefufEeem
10. 9R=HR fowervor § St goreh 70t S e seisti & @y Sefifors i faug-og i 9g=M T €,
FBAQ
(1) P (2) WrEpF THa
(3) S (4) ST
11.  SWR-3Mfehdmaml Hifear steqea W R 3 €
(1) Heerare (2) EnfHR e
(3) IRUTE (4) Hiedwer TSI
12. 3 ek Sftod # o1ot woe o FIER Hifedw & grar fFefafed el ) @@ &l sty
FW T :
(1) WS famst (2) GIHE IS
(3)  3TT=TRI IR (4)  3TETY Wil
13. SH-GOR & 1R g s qa I 6
1) TSI (2) weEEH (3) Wihfds® (4) Sl
14. 99 1878 % SHIHeR UH Wa hl I8 T el Sl o :
(1) faem = (2) AfeAfR siEd wrd
(3) gl R A (4) el T A
o [ HNAREEAI 5 Paperi
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15. of the statement is not a defence in a criminal proceeding against defamation.
(1) Interpretation (2) Public approval
(3) Power (4) Truth
16. The operation of Article 19 of the Indian constitution can be suspended under :
(1) Article 358 (2) Article 372 (3) Article 378 (4) Article 387
17. The International Federation of Journalists is based in :
(1) Amsterdam (2)  Frankfurt (3) Brussels (4) Vienna
18. For Jan Servaes, cultural diversity belongs to the cluster of :
(1) Normative concepts (2) Contextual concepts
(8) Strategic concepts (4) Advocacy concepts
19. The element of compensatory rivalry usually happens with :
(1) The researcher (2) The control group
(3) The experimental group (4) The staticians
20. External validity can be achieved through :
(1) Random samples (2) Intervening variables
(8) Concealing errors (4) Small samples
21. Equal appearing intervals are a characteristic of :
(1) Likert scale (2) Arbitrary scale
(3) Thurstone scale (4) Cumulative scale
22. The reactions of respondents to experimental situations are identified as :
(1) Varied response (2) Control variables
(3) Demand characteristics (4) Natural recall
raso [ [ AHIAERAIN :
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15. 1 faeror, amFEI & faars sToifies swriaRT § = 76 2
(1) fre=m (2) ST STIHIGH
(3) wif (4) 93
16. ¥Rd % GiAYM o 3T 19 o Feifad fohan S Fehar & g1 :
(1) 3TT=5% 358 (2) AT=% 372 (3) AT=% 378 (4) ST=ss 387
17. 3iqEE weR 99 fefaftag § 9 ffa wom w enafa €2
(1) oTeEn 2) HEw 3) & (4) foamm
18. S Hald % ATUR Withfask fafawan fr=fafed dga o & & -
(1) HAHE Hehed (2) HfeQHe HehedH
(3) ORI HehedH (4) TETER Heheu
19. e Yfaggar o1 dca |Hra: Fefefaa o g g € -
(1)  ierehdi 2) frm o
(3) VAR HYE (4) wifeTeifag
20. dra fafemrra frfafed § 9 forash Aream F a6t S ekl § 2
1) gz Ffdea (2) THY YR
(3) T< (4) o gfa=ed
21. THM M S Save favra §
(1) ThHHAM A1 (2) dRfs® A4
(3) oM HEH (4) G HH
22. wEifes feafaal & ufd Sweeret ot wiafshan sl fefeiad % &9 § S S e
(1) STAT-3TerT W (2) e 9
(3) i ferdmand (4) afifs =T
o [ HNAREEAI 7 Papeci
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23. The audience fragmentation has increased the demand for :
(1) Trend studies (2) One - shot studies
(3) Historical studies (4) Consultative studies
24. The people’s meter used by Nielsen Media Research records :
(1) TV commercials
(2) The programmes watched by people during sweeps
(3) The programmes watched by people at specific times
(4) The names of people in households who participate in Nielsen ratings
25. The issue of content management has to do with :
(1) The movie industry controlling the content and subject matter of films
(2) The movie industry’s desire that the films be broadcast on TV at the highest quality
possible
(3) The movie industry’s attempt to have copy protection on movies that are broadcast
(4) The movement on the part of the consumer to have good content in all TV broadcasts
26. Electronic flash memory data storage device used for storing digital information :
(1) Tripod (2) Flash card (3)  Flash Drive (4) Memory card
27. is used to protect private information stored in computers.
(1) Professional (2) Puller (3) Phisher (4) Firewall
28. Which is the parent company of Google ?
(1) Alphabet (2) Oracle (3) Dell (4) Microsoft
29. The film that has won Oscar Award for 2017 is :
(1) LaLaLand (2) Moonlight (3) Hidden figure (4) Lion
s [T ;
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st Tug % faureH § frefafted w win sg ©
(1) 99 99 A=A (2) U AT AT
(3) TUferfaes sterm (4) o HEEA

et Hifean sTIEuM Aferal §)1 9 59 Hie § :
(1) 2t anfsw

(2) T % SN AT ER S ST ATl HEkhH

3) fofere T & <Nl g0 W@ STH 9t wRA
(4) ¥R % N A ST ATerET iR H 90 A §

forg-org yeiem 1 g1 Frafafaa @ geifua ©

1) forew e, forewl ot Al oiR fomg-og 1 feifa s @ 7

) foren e =Rl © T 3 off R ywiRa & ST el e aemsya 39 Torerd aret @ |
3)  fthew S gHIid oK1 ST areft fthedi =6t afd ki gea i1 yare feran S|

) SuHrEnSTl 1 yAE § TR et 3 o gEnen it foma-asg oSt A

TR Tl FHRT 22T LIRSl SURT 1 39 frfafaa # § frut fefsea = & ©iftn
T S 7 2

1) ITEAS (2) I HE (3) IV T (4) TER H1E

T YART e H WR & TE i oA it gRan o fore wEe | @ S g
(1) =FEHIdeh (2) T (@) TR (4) HEE

TS H g A FrEfafed § 9 & €2
(1) STThEE (2) SRR (3) <o (4) TEHETR

fRen fS 2017 H TR JIERR ST © ¢
(1) <nancis (2) TAwmREe 3) T AR (4) <A

s (1T )
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30. Grid card is related to :
(1) Broadcast media (2) Newspapers
(3) Outdoor media (4) Magazines
31. Siriusisa/an:
(1) Internet radio (2) Satellite radio
(3) Internet streamer (4) Satellite TV station
32. A time period that precedes or follows prime time on television is identified as :
(1) Stage time (2) Trial time (3) Adjacent time (4) Fringe time
33. The media that has been facing decline in advertising revenue in the Western world is :
(1) Newspaper industry (2) Radio
(3) Television (4) Google
34. The ABC’s(India) digital measurement service is supported by :
(1) Arbitron (2) Gallup (3) Harris (4) A.C. Nielsen
35. In the commercial world, Public Relations and Advertising are associated with :
(1) Propaganda (2) Marketing (3) Diplomacy (4) Secret service
36. Cover X frequency will lead to :
(1) Hard facts (2) Direct exposure
(3)  Gross rating points (4) Tie-in
37. According to Lang and Lang, when individual opinions merge into public opinion, the model
that emerges is :
(1) Collective dynamics (2) Hot public opinion
(3) Public opinion mainstreaming  (4) Collateralisation
38. The First World Assembly of Public Relations Associations was held in :
(1) Mexico city (2) New York (3) London (4) Tokyo
ad [T 1
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30. fire =€ fafafea # @ feag deifuq &2
(1) gERo Hfea (2) HHERYA
(3) e Hifea (4) afrE
31. TafE9 .
1) T Aea g () Heame e §
(3) FR EW T (4) WeaEe A off Wy T
32. clifae R Y@ T9F Sfd 91 STy, ST aTell 98 Shedldl §
(1)  3TaE Tl (2) &I I (3) fikeadt @@ (4) HHIG FA
33. ufyed sa # famm T # fiRmae S aren Hifean ®
(1) HHER TR @) e
(3) efifosH (4) T
34. Ut (9Ra) TefSea amm dan =1 wwedq frafafaa & @ foas g fvan s 2
(1) Wy (2) AT (@) = (4) TH. e
35. arfurfres ST H SH-Hueh IR fomm frefafea § @ frad dag €2
(1) ¥R (2) fowom (3) T (4) T
36. TR x hIFAHl Y BT :
(1) IR T (2) TAH Yehed
(3) wha WA foig 4) -3
37. N UUS WM % SFTER W& Al i T Fesiieh T | fier St & @ S afaey Ssiom S whed € -
(1) |mfE TR (2) TS S
(3) A H G (4)  eTgufTERa
38. Ufsereh ReleM THIfquEH 1 9uH fova e fr=fafaa o 9 el stTEifsa foran = on ?
(1) Hfwgen fo (2) = (3) wed (4) =R
oo [ [HIIERARARAIIN i
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39. Banner advertisement is a type of :
(1) Outdoor Advertising (2) Interactive Advertising

(8) Corporate Advertising (4) Paid Advertising
40. Bipolar objectives are used in :
(1) Likert scale (2) Thurstone scale

(3) Gutman scale (4) Semantic differential

41. Social marketing theory is essentially

(1) Content - dominated (2) Source - dominated
(3) Receiver - dominated (4) Channel - dominated
42. refers to the number of billboards used for an advertisement.
(1) Cumes (2) Counter boards (3) Facings (4) Deckers

43. Who commands higher advertising prices globally for now ?

(1) Digital music  (2) Digital news (3) Digital video (4) Television

44. Transition from one scene to another in a TV commercial is referred to as :

(1) Movement (2) Linkage (3) Bridge (4) Run-in

45. The tabloid version of earlier broadsheet newspaper is called :

(1) Contact print (2) Compact (3) Tab (4) Compressor

46. The estimation of story length is called :

(1) Casting off (2) Copy fit (3) Space check (4) Line estimate

st 1 T 5
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39. o famm fr=fafead 1 R § -
(1) e famr (2) Hereert famrH
(3) o femmom (4) e fomoH
40. Teydta v w1 v frafafea o 9 forad e S 82
(1) wEFRS 7 2) FEAHAR
(3) T AN @) oem faieE
41. Gmfsen faqum & fagra sifarda: g g -
(1) forr-=g 9o 2) & g
(3) UT<Ihdl UEE (4) e guH
42, Y e faamae & fore w3 foemeie! & 9@ 9 ¥
1) == (2) HRR WEH (3) (4) <==d
43. TR Afvesh T 9 I foad Sl I A R wd g ?
(1) feeamdfa (2) feea wammr (3) fefvea difedr  (4) <elifasH
44, 3 & =T H T 99 W T g9 § S ffafaa § | s seam € 2
(1) dee (2) Hwhd (3) ¥ (4) T-=
45. M TSI FUERYS & Ui €9 6l Fed ¥
(1) e e (2) Hiw (3) <& (4) THIW
46. TG I SIS HT SFTAM HEA & :
(1) =T AT® (2) gt fme () TEIR (4) A FAIEA
o [ HNAREEAI 1 Papeci
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47. On Spec in journalistic parlance means :
(1) Commissioned article (2) Uncommissioned article
(3) Additional editorial (4) First page feature
48. Fan writing is characterised as a type of textual :
(1) Preacting (2) Problematisation
(3) Poaching (4) Presumption
49. Screamer is a/an mark normally seen in headlines.
(1) Question (2) Quotation
(3) Exclamatory (4) Semicolon
50. Assertion (A) : Modern mass media are responsible for destroying the folk communities.
Reason (R) : The media fare provides scope to have individual judgements to decide
what is amoral and what is not.
Code
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
51. Assertion (A) : Television is central to ‘global mass culture.”
Reason (R) : The flow of television programmes from different directions is more
pronounced than ever before to the West.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
s |V 1
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47. OSSR T 9T H ¢ o7 W’ § aed ©
(1) Hafea o (2) SEATad o @
(3) Al Hures (4) YYH YY H TG
48. A @A = fomivar frefafaa § 9 foras 98 yHR 82
(1) qefsa (2) HHEETR
(3) = (4) STIAM
49. TR o1 fogd § S wmr=a: widenl § <@ S g |
1) W (2) s
@) faeEws (4) wffRiad
50. 3fieher (A): oMY S HILTH ik GEhid P 8w & fow fFER )
e (R) : Hifgan ot fawa-a%g <l 1 7% Foia o &1 ok YoM &t © f  emifas
T IR 7 7 |
<< :
1) (A) 3R (R) < T&t )
(2) (A) 3R (R) I T T, AR (R), (A) T Fel SARA T < |
3) (A) W& T, Wfehd (R) Towd |
(4) (A) 7T §, Afehd (R) 92T & |
51. IR (A):  olifasH  Afvas amfes dwpfa’’ &1 0 B
@ (R) : fafirr feenedi @ Sefifas wreishHl S YaTg 9ad § STeids JHIRd HrishHl i
3R 31fereh gER ¥ |
<< :
1) (A) 3R (R) 2 T )
2) (A) 3R (R) I TE E, AT (R), (A) F T e T4 7
(3) (A)ﬂ%‘r% =g (R) TTora 1
4) (A) e €, fohg (R) 9T &
N7 ||H|\|H|||\||H||H|H||H\||||H|\H\||H|\|||H||\||\||\|\|||\ i
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52. Assertion (A) : The liberal model of media is positive to the growth of democracy.
Reason (R) : Market orientation makes media responsive to public issues.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

53. Assertion (A) : Market based media ownership aims to create an informed citizenry.

Reason (R) : Such an architecture of media system delivers enormous amounts of news
on public affairs.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

54. Assertion (A) : Video podcasting and peer-to-peer networking represent a new architecture
of aesthetics.

Reason (R) : Technological evolution has hindered the public access to media.
Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

4) ) is false, but (R) is true.
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52. SMfUSRYT (A): Hifedn #1 TRART a9l dehas 1 Wifd & faw TR T

@ (R) : TSR E! SEhT ST o Heraeq Hifeal Sl o qai o Jia Saxaret & St
T

(1) (A) 3R (R) < =&t 1

2) (A) 3R (R) S =& €, fhg (R), (A) T Tl =amen T )
(3) (A) T T, fohg (R) Torl €1

4) (A) e g, fohg (R) W&T B

(A

53. SR (A): dSR-3TERA Hifed @i #1239 FYfad SHHE &l o A ¢ |

e (R) : Hifean a3 i T Thg BH F Fela®d TRl &1 ¥ Hefd ueR agd i
TG B I g |

T

(1) (A) ¥ (R) T W €1

2) (A) 3R (R) S =& €, fhg (R), (A) T Tl =0 = )

(3) (A) W& T fg (R) o B

(4) (A) T g, fohg (R) T %1

54. 3AfueRed (A): st diemificn IR guweia Jeafdt @ Jicd #i t 72 G fHEa e 8

e (R) : Trenfirentar faehm & RO S S ot Hifedn ok ugd H TgeH S 2l § |
e
1) (A) IR (R) IHT @&t €1

(A)
(A) 3R (R) <1 @&t €, g (R), (A) 1 T =amen = 1
(A) T g, forg (R) o 1
(A) TeTd B, TR (R) 9 21
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55. Assertion (A) : The synergy of modern economy with modern mass media is the other face
of sophisticated media manipulation.

Reason (R) : Sale of physical and entertainment products is the sole aim of today’s
corporate media which aims to maximise profits.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

56. Assertion (A) : In the present day democracy, the rights and duties of publics to
communicate has become less acceptable.

Reason (R) : Because of commercialisation and professionalisation, media viewpoints of
others are of little consequence in media content selection.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

57. Assertion (A) : Language and communications are not only social practices, but also
political.

Reason (R) : Human communication has the primary objective of self - preservation.
Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.
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55. SMfURIT (A): STYfTen eforereen o1 MYfTeh SHETsh HeaH 9 Aol 9~1d Hifedn & ©gafed
e 1 3T UL |

@ (R) : Hifqer 3R TARSH Scarel ot fashl 211 & ShidiRe Hifean 1 THAH o § forgen
39 TATR! FHMT |

e

1) (A) 3R (R) < T&t )

2) (A) 3R (R) S =& €, fhg (R), (A) T Tl =amen T )

3) (A) I g, fhg (R) Tomd B

(4) (A) 7@ T, g (R) 9= 2

56. SIMURT (A): TAHMIH clehad | ST o YU Haeht TR iR Fied TUaTehd &H 2 T

&

e (R) : Hifean & afUriieRio 3R et & HRY Hfea ot fauesg &1 =a9 &
% A H T ATl oh SBHIT T FHIE HATRA el Teherdl ¢ |

He

1) (A) 3R (R) < T&t )

2) (A) 3R (R) S =& €, fhg (R), (A) T Tl =0 T )

3) (A) F& T, g (R) 7o g |

4) (A) e T, fhg (R) W&t B

57. SifUehed (A): T IR HAR 7 Fhaat G Uik © SIfug Tsrifas off 71
e (R) : e AR 1 Wi ST ST IReq ¥ |
HE ;
1) (A) 3R (R) < T&t )
2) (A) 3R (R) M T T, fohg (R), (A) T T =Amen 76 2
(3) (A) §& T, fhg (R) o T
(A) Terd B, foheg (R) T2 T
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58. Assertion (A) : The invention of Internet was basically not for democratising the global
communication system.

Reason (R) : It was initiated for the US military to control centres to communicate in the
eventuality of a nuclear war.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

59. Assertion (A) : People watch television because they are very fond of news.
Reason (R) : Some news channels are not objective and neutral in their coverage of news.
Code :
(1)  (A) is true but
(2) (R) is true but
(3) Both (A) and (R) are correct.
(4) Both (A) and (R) are incorrect.

—_—

R) is not the correct explanation of (A).

—_—

A) is not the correct explanation of (R).

60. Assertion (A) : Print media is less socially responsible than the electronic media.

Reason (R) : Because the electronic media depend heavily on commercial revenue and
as such they have to protect their commercial interests.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

61. Assertion (A) : Guerilla television and video are more than media tools.

Reason (R) : They reflect the images of rebellion of the oppressed against modern
imperialism.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
4)

4 ) is false, but (R) is true.
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58. SAURYT (A): TS H THR Haud: f¥aesh AR T3 1 Sk oM o FArs § & fohan
e (R) : zmi;ﬂﬁﬂmﬂaﬁﬁmmw?@@ﬁﬁmﬁw%ﬁﬁswéﬁm
ERIRRICH
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4) (A) T g, T (R) W& B
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4) (A) a?r{(R)‘qﬁnaa%|
60. 3Afeme (A): T difean soragifer Hifean #i gom # e gft @ w0 fordar 7
e (R) : <feh st Hifean o™ & ST g e | agd Afus fR ¥ o) 3
FRUET 3= ST AT fadl i & HEAT ISt B
?r (A) 3R (R) I Tt §1
2) (A) 3R (R) I W& T, TFg (R), (A) T Tl =0 T
(3) (A) W &, fohg (R) TTerd B
4) (A) T g, T (R) W& ©
61. STk (A): TReen efifasH IR difear Hifear-wremi ¥ & sga T
e (R) : T Y ARETe % favg wiftd o o fage =t ofa aiafd 2 T
?1_)6 (A) 3R (R) S T&t T
(2) (A) IR (R) < T E, g (R), (A) T FE =me = ¢
() A)Wﬁ% g (R) Tor@ 1
(4) (A) T &, foheg (R) W@ €
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62. Identify the correct sequence of emergence of different types of journalism :
(1) Citizen journalism, advocacy journalism, new journalism, alternative journalism
(2) Alternative journalism, advocacy journalism, citizen journalism, new journalism
(3) New journalism, alternative journalism, advocacy journalism, citizen journalism

(4) Advocacy journalism, new journalism, citizen journalism, alternative journalism

63. Identify the correct chronological sequence of the following statutes :

(1) The contempt of Court Act, the copyright Act, the Right to Information Act, the young
persons (Harmful publications) Act

(2) The copyright Act, the young persons (Harmful publications) Act, the Right to
Information Act, the contempt of Court Act

(3) The Right to Information Act, The young persons (Harmful publications) Act, the
copyright Act, the contempt of Court Act

(4) The Young Persons (Harmful publications) Act, the copyright Act, the contempt of
Court Act, the Right to Information Act

64. The correct chronological sequence of the following theories is :
(1) Libertarian, authoritarian, social responsibility, communist
(2)  Social responsibility, communist, authoritarian, libertarian
(8) Communist, libertarian, authoritarian, social responsibility

(4)  Authoritarian, libertarian, communist, social responsibility

65. The sequence of language wise circulation of newspapers, as per ABC report of (Jan - June
2016) is :

(1) English, Malayalam, Tamil, Hindi
(2) Hindi, English, Malayalam, Tamil
(3)  English, Hindi, Tamil, Malayalam

(4) Hindi, Malayalam, English, Tamil

st 1 T 2
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62. AR o fafve TEdl o SR FHA T ol Tel A © ¢
(1)  NTRER TSehTIAT, T&TAT TSRTRAT, I TSRI, Sohfcddh ToehTdl
(2)  Sehfcqsh TSIRIIT, &Il ToIhTT, TRTHER ToIehTd, [ TSRl
(3) I USRI, SIeh{odeh USRI, TaTT TSehTId, ATeh Toehtia
(4) ETITH TSRINGT, AT TSR, ANTRER ToRINAT, Sehfeqeh Toehtidl

63. frafafaa aRf=ei %1 ¥e Fiemshd 1 ¢
(1) e AaaE sifufaed, forefienr AffEm, gem o sifusmr stfufaem, gon =

(BT RE YohlvM) a9

2) forenfusr sifufam, o =afad (=R M) Stufad, gu o Afusr sy,
A ST Afufad

(3) I w1 ATYRR UfEH, a1 A (BIihReh YheM) AT, T A,
AR STIHAAT Tfafm

(4) o AR (BIeheh JeheM) 3Tffem, faenfyusr st em, =mred steH-T Afiam,
g1 1 AR it

64. Trfafeaa fagrl &1 9E Feha © -

(1

SSRATE!, YYdTdTe], HHISIeh ST, Hde]
qrTfSTeh e, W], JYAmae], SRaTR!

)

(2)

(3) EHETE], INETR!, YYATeTe!, | S
)

(4) IYAEE], SSNETE!, TS, IS S

65. (SHeRI-S[A, 2016) @i Tl Hf A & STIER FHERYN o IR 1 WM-aR 3T FH={ar
X

(1) s, geramem, afvd, fet
2) Te<t, ofish, Horaem, afba
(3) S, fe=l, dffet, werre™

(4) Te=<t, Aoraem, stish, afta
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66. Match the following :

List-I
(Theory)
(a) Play Theory
(b) Media Dependency Theory
(c) Political Socialisation Theory
(d) Functional Analysis
Code :
@ (b) () (d)
O 6 G @ @)
@ @ @) 6 @
@) @ @ @)
@) G O @ @
67. Match the following :
List-I
(Author)
(a) Harold D Lasswell @)
(b) Paul Lazousfeld (ii)
(c) Carl L. Hovel (iii)
(d) Claude and Shannon (iv)
Code :
@ () © @
1) @ 6 @) )
@ v @) @ o
@) @) @ 0 @)
@ O v @) (@
68. Match the following :
List-1
(Concept)
(a) Normative concept @)
(b) Context concept (id)
(c) Strategic concept (iii)
(d) Technique concept (iv)
Code :
@ () © @
O 6 ) @ @
@ @ 6 @) G
G) @ @ @v) ()
@) G @ @ o
s |V
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List-II
(Author)
(i) C.R. Wright
(i) De Fleur and Ball - Rokeach
(iii) William Stephenson
(iv) Patterson and Mc clure

List-1I
(Concept)
Multistep flow
Propoganda Techniques
Information Theory
Persuasion in communication

List-11

(Focus)
Community mapping
Knowledge management
Social movements
Social inclusion
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66. = T TS Fedi 1 gHed &

Heit-1
(FrgT=)
(@) wE« fagid
(b) wifean ffar fagia
(c) TSHITaeh AR fgid
(d) Torarewe fagetwo
e
@ (b) (9 (d)
1 @ @) @@ ()
(2) () (v) (@) (i)
(3) () (@) (v) (@
4 (v) @) @) (i)
67. = & T8 i w1 goer &
el
(FTEIh)
(a) ice I AEEH (i)
(b) A TSThRCS (i)
(c) e T, Bl (i)
(d) e iR I (iv)
<
@@ (b) (9 (d)
1) @) @ (v) (i)
2)  (v) (@) @) (@)
(3) () (@) (@) (@)
4 @@ (v) (i) (i)
68. = & T8 gl o1 goer & :
-1
(STarTIUm)
(a) WM YR @
(b) Fe srEuRTN (i)
(c) WM YR (iii)
(d) TehHieh STeEROT (iv)
e
@ (b) (9 (d)
1 @ (Gv) () (i)
(2) () @) (v) (i)
®) @ (@) (v) (i)
{v) (@) @) @

)
MFRER T
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TEi-11

(FTErh)
i) HILeW e
i) T RE U oA UHw
iii)  faferm wheA

iv) ﬁ?ﬁ?'@ﬁﬂv‘aﬁg

Ei-1T
(3TaERU)
TGN JTE
IRT T=R dhh

AR § AT

TE-11
(cheftere)
[ AT=BIeA
BIERELE]
qraTfsieh Hde
qraTfSieh THTESM
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69. Match the following :
List-1
(Organisation)
Google
News corporation group

(
(
() Microsoft
(

d) Comcast
Code
(@ (b) (o) (d)
M (@) Gv) @ ()
@ @ @) (v) (i)
@) (v) @) @) ()
(4) (@) @ @) ()

70. Match the following :
List-I

(Inventor)

Ts’ai Lun

(a)
(b) Johannes Gutenberg
(c) Alois Senefelder

(

d) BiSheng
Code

@@ (b) (o) (d)
M @ (Gv) @) ()
(2 @) @Gv) @ ()
@) (v) (@) @) ()
(4) @) (v) (i

(i) )
eossu7 | RTRAANN
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List-II
(Platform)
Skype
NBC
Instagram

Myspace.com

List-II
(Invention)
Lithography
Movable types
Printing Press
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69. = T TE Feri 1 gHed &

-1 Tl-11
(W) (TAEhTH)
(@) A (i) TP
(b) IS T A (i) e
(c) WIShHET (ili) S
(d) HHFRE (iv) WEEIHE.®MA
e
@ (b) (9 (d)
1) @) @Gv) @) ()
2 @ @) (v) (i)
®) (v) (@) @@ @
(4) @) @ @) ()

70. = <t TE et w1 g ol

gei-1 Tel-11

(3TTehTIR) (3nfaern)
(a) TR A (@) foasmme
(b)  SEHH e (i) E=A TR
(c) 3Tclis Hitheel (i) fufém o9
(d) T 3 (iv) S
< :

@@ () (0 (d
1) @ (@v) @) ()
(2) @) (@Gv) (@) (i)
3) (@v) () (@) (i)
4) (@ (D) (@v) (i)
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Read the following passage carefully and answer questions from No. 71 to 75.

The practice of being “embedded” has a long history : “from the earliest correspondents
in the nineteenth century through to... the Second World War and Vietham” and most recently
with the unprecedented numbers of embedded journalists in the Iraq war. In 2003 the US
Pentagon offered over 700 embedded slots to US and non-US journalists. The American
taxpayers, rather than news organizations, paid the bill for the training, outfitting,
transporting, sheltering, and feeding of the journalists. It became quite difficult for all but
the hardest - nosed reporters to be absolutely honest about the soldiers who fed them,
transported them, gave them the power they needed for their equipment, and (when
necessary) saved their lives from the enemy. That mere word, “enemy”, shows how a mind
set was created...If you are with one side in a war, your fortunes and those of the soldiers
you are with are pretty tightly intertwined ; deep down you are praying that they won’t fail.
This is a common criticism of embedding : it allows the journalist to become too close to those
he or she is scrutinizing. Could embedded journalism fulfill the watchdog function of Western
journalism when the journalists are embedded with the very people they are meant to be
scrutinizing ? The US Pentagon claimed that the significance of embedded journalists was
“to tell the factual story - good or bad”, but reporting in such a situation is in danger of being
reduced to the tokens of patriotism, standing against the “enemy” who is trying to take away
“our way of life”. It concluded that embedded journalism in the opening of the 2003 war
produced stories that promoted patriotism more than stories that encouraged deliberation.
Embedded journalists admittedly reported feeling conflicting loyalties and commented on
the one-dimensional nature of their reports. Impartial reporting is not easy when sharing
lived experience, and is that much more difficult when the experience is in such an extreme,
life-or-death situation. Frontline correspondent Allan Little criticized the reporting done by
“embeds”. He argued that the journalist’s job is that of scrutiny and the “hi, mom” reporting
done by journalists of their host-soldiers was not scrutinizing anything. Journalists are reliant
on multiple sources and in the case of being an “embed”, military sources are the only sources
available. The normal practice for journalists to gather information from multiple sources is
severely limited when embedded with one battalion or when restricted to safe-zones in
Baghdad. The journalist is not in a position to observe what the war is doing to the civilians.
As the stand-in eyes and ears of the public, the embedded journalist is unable to provide
witness to the consequences of the war in which their government is engaged. It was weeks
before the embedded journalists had the opportunity to observe and interview the Iraqi people.
The Project for Excellence in Journalism conducted a content analysis of US television coverage
from the first week of the war produced by embeds: “The reports avoided graphic material;
not one of the stories in the study showed pictures of people being hit by weapons fire”. The
Cardiff School of Journalism had similar findings of reports filed by British embeds; the
coverage was “full of action, but without the grisly consequences”. Both Gulf Wars lacked
detailed coverage of the suffering of the Iraqi people. At the start of both Gulf Wars, Western
audiences largely witnessed war without consequences.
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et fau 1T TenyT Rt ST | UgeRt U9 WEAT 71 | 75 Weh Rl I G |

STTEATI 1 e 3ferd & : ¢ S=Hadl vt o YRfYw Hareerarsii ¥ ae fadia foavegs ok
forram T SR a1ft ke o7l © S0k g5 o QA STaYe S H TR ol ST | ¥
2003 H 70T | Yo A 700 ¥ A 20! qon TR-THRET TR o sTaeeifya a1 g&ard
e o1 37 TRl o YT, FSEME ¥ O S, AR, STErA qel s S oawe fhdt
YHER TS o IS STHRRT HQTarst o 99 | &1 T | T8 § 37 dfei & 9 & 9gd saHe’t 9
T o foa agd Thae v & TRl & fau off &fed & T o1 St 39k @H-UH, I,
UM, Tl AT H W B ST TS W A | I7eh! Sitad 8l F R 9| hadt ‘7’ I I &
Tt <ot © o SRt Heeen e B St ©.... 59 o TRt g H fonedt wet 3 @y & o smueht oI Wy
% Hf el 1 9T 98T Tead W Ueh T & 1Y T ST §; T ht TR | A HE wref T R W@ q
g o o9 59 W €, 3 o1awat 71 2 | 9% STaeiue ot W e € ¢ 39 feafa | v 38k
Sgd ToIalh ol Sl © FSTeh 9% el ohi 181 BIaT § | 1 STIeifid Iofehiian Uit qefential o
T ST i e 1 TaE S Tehdl © 518 TR bl 3761 @Rl o st ST=aeifya o T s
et 3¢ Gelten S &1 2 Yo 3 gren fwan fon siqeifyq weri &1 7ec 7% § fF 9 ‘qears
TUER-37=31 a1 o fora Tehd €, ifer TEt fifeufaai # foafén uegufaa & gee ot ‘e siH &
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STaEAffod TARIRAr 7 2003 &% 5 o SRUH <R A TH gu=R fou 5@ antl & 9 7me # foem-
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71. Who paid for the practice of embedded journalism in the United States ?
(I) News organisations (2) The US Pentagon

(3) The American taxpayers (4) Journalists themselves
72. Embedded journalism affected the media function of :
(1) Supply of news (2) Respecting the soldiers

(3)  Objective reporting (4) Standing against the enemy

73.  What was the issue faced by embedded journalists during the 2003 war ?

(1) Consequences of factual reporting
(2) Absence of conflicting loyalties

(3)  Availability of multiple news sources
(4)  One - dimensional reports

74. Embedded reporting is restricted by :

(1) The inability to observe the consequences of war
(2) Sharing lived experience

(8) Impartial reporting

(4) Opportunities to observe

75. Till date embedded reporting of wars has made people witness :

1) Coverage with grisly consequences

2 Safe-zones in conflict areas

4

(1)

)

(3)  Suffering of Iraqi people
(4) War with one-sided focus
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(1)  dzaqel Rafén o aftomi =6
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