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disqualification.

You have to return the original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
Use only Blue/Black Ball point pen.

Use of any calculator or log table etc., is prohibited.

There are no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,
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MASS COMMUNICATION AND JOURNALISM
PAPER - 1I

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1.  Aurobindo Ghosh’s Journal was :
(1) Satyavadini (2) Dharma
(3) Swadesimitran (4) Bala Bharathi
2. are arbitrary, abstract and represent unseen phenomena.
(1) Symbols (2) Signs
(3) Rules (4) Codes
3.  Priming effect of Leonard Berkowitz focusses on :
(1) Political manipulations (2) Television Violence
(3) Individualism (4) Personal Relations

4.  Who is the author of the book ‘Pen as my sword” ?

(1) K. Rama Rao (2)  SK. Rau
(3) M. Chalapathi Rao (4) S. Prakasa Rao
5.  The information processing theory argues that our cognitive resources are :
(1) Large (2) Superflous
(3) Limited (4) Unreliable
6.  The positioning of news stories to highlight some aspects of a political issue is known as :
(1) Frame of reference (2) Semantic noise
(3) Homophily (4) Priming
s TR 2 Paperl
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TEER A UHARTEAr

TIuA - 11

e : 39 YIS B U (50) Sg-fashed™ e €1 U W9 QX (2) ok § 1 |l g Stfemd
g

1.  3RfSS =Y i ufAeht ot .

(1) Fcae 2 uH
(3) TEREHAA (4) e TR
2. o3 §, S 21T UREeT o1 OR § 31X S® W& a1 ¥ |
(1) Tdten (2) ¥eha
@) frm 4) e

3. fodmE shifaest o1 wmefhenan &1 9@ fefafed 8 9 fore T e et § 2
(1) TsHifas B g9= (2) <efifas fgar
(3) HAfFER (4) oAfoRTR ey

4. ‘U9 U WE WIS’ A EIh o @ HEfaied § 9 ®F § 2

(1) HITHIS TH T (2) TH®. @
(3) TH. Serfd e (4) TI WA

5. a1 Uishan fagT< I ad a1 ¢ foh SAR 910 99eE ¥
(1) =9 (2) sAfaft
(3) wifHa (4) SAfaverE

6. FHER @l i 39 YhR W&l foh 379 TSHITTH Haa & $9 TBqel ol IR foran S, fefafed

T I HEA © ?
(1) HeH = e ) ereifarre Hahd
(3) TmEIfweR (4) et
eossw ]| I RUN 3
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7. Which folk drama is known for its humour and social criticism ?
(1) Yakshagana of Karnataka (2) Nautanki of Uttar Pradesh
(3) Kariyala of Himachal Pradesh ~ (4) Mohiniyattam of Kerala
8.  Deliberate manipulation of communication was referred to as :
(1) Campaigning (2) Propaganda (38) Advertising (4) Gossip
9.  The concept of structural violence as related to mass communication can be traced to :
(1) Johann Galtung (2) Jacob Thompson
(3) William Parker (4) Mark Pearson
10. The lack of access to communication technology among people of different races, the poor,
the disabled and the rural communities is known as :
(1) Group conformity (2) Technically savvy
(3) Group deviance (4) Digital divide
11. The ‘Copyright day’ is observed on :
(1) February 01 (2) October 15 (3) July 05 (4) April 23
12. Holism refers to :
(1) Interdependent systems exchange information
(2) Consists of sub-systems and supra-system affects every other part
(8) System have boundaries that separate them
(4) Interpenetrating systems freely exchange information
13. Logo is an identifying mark of a:
(1) Product (2) Company (3) Person (4) Purchaser
14. Bernard Berelson developed the research method :
(1) Content analysis (2) Telephone interview
(3) Action research (4) Focus group discussion
s TR ‘ Paperl
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7. fr=fafaa § 9 SF-91 Ao e gH-Aseh 3R 1S STe=mT o fad S S € 2
(1) sk 1 F&TH (2) S TN F A
(3) Teum@ yew =1 SwiAmen (4) A F et
8. TR ¥ SR hi T DSISIS! i hal Sl ol :
(1) sfEm (2) TER (@) fomm= (4) SAFARE
9. SMUER § Oy giemTd f§un 1§ E S e
(1) e Tegn 2) S
(3) faferm e 4) e forere
10.  TCT-3TeRT &, TIsl, 79T Sl SR Mo T % @l B HuR Wit q Ugd i HHT h
frfafea § 9 foras 9 § ST 91 € 2
(1) 9 A& (2) TR AR
(3) g faued (4) fefsed fawrsH
11. ‘HdNEe foag’ 79m S e
(1) 01 ®wEId &R (2) 15 FFR A (3) 05 JaE & (4) 23 T4 &I
12. Hyofal § qcqd €
(1) Fads gomet fafEm =
(2) IEE I IR R IU-YUIeA TR =T YIeh 1 J1a a1 &l
(3) TIEH ht HATE Bt § S 3 g hidl §
(4) g fafma goar ot {d.gfafte gomedt
13. < frefafed § @ foeas weem o 82
(1) 3] (2) Sl @) =afw (4)  ha
14. s sieed 3 frAfafed # @ fm stqdym =t fafy fasfaa =t €2
(1) fovg-og foecromm (2) P TETER
(3) forafs sgem (4) RS g ==
oo [[{HHTHINTLAN 5 Faper-h
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15. Purposive Sampling is not amenable to :
(1) Field work (2) Testing
(3)  Descriptive statistics (4) Inferential statistics
16. The textuality of television is considered as :
(1) Limited (2) Indeterminate (3) Monosemy (4) Inter-textual
17. The Limited Effect Theory was developed by :
(1) Coillion Cowper (2) John Abraham
(3) Elihu Katz (4) Joseph Klapper
18. In innovation diffusion theory, those who directly influence early adopters are known as :
(1) Rejectors (2) Enforcers (3) Commentators (4) Change agents
19. DPA is a news agency of
(1) Spain (2) Sweden (3) Finland (4) Germany
20. Identify the scale which is simply a system of assigning numbers to events :
(1) Ordinal scale  (2) Internal scale (3) Nominal scale (4) Ratio scale
21. E.M. Rogers” work of ‘diffusion of innovations’ illustrates the power of :
(1) Meta-analysis (2) Content analysis
(3) Group analysis (4) Cognitive effects
22. Most commonly used method specially in studies relating to behavioural sciences :
(1) Observation Method (2) Survey Method
(3) Interview Method (4) Content Analysis Method
s TR ; Paperl
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15.  GyareH e frefafea feafa § amfea =<1 foan sn awar @ -
(1) wiee & (2) e
(3) Tererumensh wiferent (4) AT wifteh!
16. TATISH I T 31 TH S S :
(1) Hifda (2) e (3) T (4) &q: 8
17. EifHa yure fagr frefafed & @ foraq fosmfed foam on?
(1) e HW (2) S T
() U e (4) T R
18. wayade faex fagr # S yerm Tiehrehd ol T8 gefod #d €
(1) STETRRERadt (2) Tad® (3) SUiRal (4) ARad sifaekat
19. Sdiu frafafed § @ fraewt i €2
1) ¥ (2) e @) frls (4) ST
20. HIS! I @ 9 S T A1 A Th JUTEl & Shal i 98 it |
(1) oEHd ©ha  (2) T=Ed ha (3) T @ha (4) e whRa
21. TGS 3.TA. USK A T o1 ' FewRe ATtk g’ § fefafaad &t wife 1 fomrr foran @
(1)  He-fageryo (2) - fereern
(3) EHE-feveryo (4) TR FHE
22. aeR fagm & Hefya steml § favdiy &9 9 a1fd ame &9 9 gy fafa §
(1) Seo fafy 2) weor fafy
(3) HaeRR fafy 4) foma-agg favewo fafy
ossz | ITHNTNL 7 Paper
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23. “The need for decolonisation and democratisation of information and communication” was
propagated by :

(1) The New World Information and Communication Order (NWICO)
(2) Monopoly of broadcasting

(3) The Marxist Theory of Media and Society

(4) Copyright Policies

24. The term, objectivity rituals, is used in :
(1) News reporting (2) Public relations

(38) Advertising (4) Cultural communication

25. Identify one of the key recommendations of the First Press Commission :

(1) Setting up of the office of Registrar of Newspapers of India

(2) Abolition of Press Council of India

(3) Introduction of Article 19 (1) (A)

(4) Special privileges to newspaper owners

26. Assertion (A) : The do-it-yourself digital tools offer an audience public control over media

environment.

Reason (R) : The dominant media models are resorting to unbridled supply of frivolous
entertainment to survive.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

27. Assertion (A) : Editorial neutrality and political detachment are a great journalistic tradition.

Reason (R) : Partisan media systems result in an alliance between a section of the media
and government, which is a positive result.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
4)

4 ) is false, but (R) is true.
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23, ‘'FEA SIR HER o IUMOLIRIU TR FAhd ool oht Trervehdl’ ' o1 Ufqured fefafed 8 § fea
ERIEY
(1) 4 fova o 3R GaR aee (TH. 859, 3T 6.3
(2) YHRU hl THIYRR
(3) tifean iR U 1w fag
(4) rdEe it

24, ‘IEIHA Afa-Rarst’ vmEedt &1 5@ fAfated § 9 feg § fhan s g2
(1) Fa=R Rt o (2) SH-dUH H
@) foRm@aH (4) HiEHfdw qYwo H

25. YUYW U9 FHHNE & gg@ e & fafga S
1) AT ARG YSiHeh o hrEd i T

(
(2) R 99 9REg S FHIf
(3) TS 19 (1) () TR FIA
(4) FHERYS o @A Sl foRy giaem
26. AMUGRIT (A): T@-Harferd fefea Sustor Hifean ulgya W grareti & = &1 ua & 1
ek (R): el HIEAH 379 SRl T W@ o Tl goch HHRS skl sl JHIRA
FAEI
<<
(1) (A) 3R (R) S T 1
2) (A) 3R (R) I @& T, Afh (R), (A) Tl T = T g
3) (A) 5 &, AfFA (R) T 2|
(4) (A) o &, Wi (R) e E

27. AMURIT (A): TurcHh frouerr IR TSHITT % Ul SIS T hieterd Teehfar Tl & |

& (R) : I8 TN T SEeTd TR IR Wiea & Tk 9N & < THT TSsie st
2, TS/ 9o Fenrreres i § |

<

(1) (A) 3R (R) 31 & F

2) (A) 3R (R) SF T €, ARFA (R), (A) T Tl = T 2|

(3) (A) W&l &, i (R) T B

4) (A) T B, AIfRA (R) TR R

sy [ LN 9
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28. Assertion (A) : There have been fast paced shifts in media management paradigms all over
the world.

Reason (R) : The emergence of new semiotic socio-political order has affected the media
economics to a large extent.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

29. Assertion (A) : The mainstream media managers have now lost the way to hold their
audiences intact.

Reason (R) : For, in the new socio-technical world, audiences produce their own contents
and meanings.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

30. Assertion (A) : The convergent technology is transforming the socio-cultural orders all over
the world.

Reason (R) : The new media have offered expanded options for the users to experiment
with.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

31. Assertion (A) : The distinctions among different media are getting erased fast.
Reason (R) : The convergent digital technology has made the hybrid media possible.
Code :
(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

wassy [N 1
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28. 3MfueReM (A): IR fava ¥ tifean yarem & 3™ oSt ¥ o9ed | |

e (R) : U 3 Wichiceh GrHIfSIeh TS el 3 Hifed & 19 i HTh &8 %
gefaq foman 71

<< :

1) (A) 3R (R) < =&t ¥ |

2) (A) 3R (R) I @& T, Afeh (R), (A) Tl T =0 T 2 |

3) (A) W& &, AR (R) T 2|

4) (A) 7o 8, @R (R) TR S

29. feRed (A): IR tifean yeis arsdd B 9 giateii § Tehe I ol adeRl @ g% |
e (R) : T GreTfeR-aehtent faver §, grar stoet fame-ag iR o1 s €1

3R (R) S W& 2 |

3R (R) SF1 W&l €, ARFA (R), (A) T Tl = T 2|
T T, Afeh (R) TTerd §

TeTd §, oifeh (R) St 1

30. 3feRe (A): AR drEifent R fava § wrfsen-wisfasn el # uftads o @ 1
a&h (R): o T A YIRS Sl TeT01 A ok AU sy Iqerey R fou ¥ |

1) (A)
() (A)W(R)aﬁﬂﬁ%ﬁﬁﬁ(R),(A)aﬁﬂ'éWﬁ%l
3) (A)
4) (A)

31. 3MfueRed (A): fafiy= amesmi & i oSt & 9H B W
e (R) : TR fefsea denfiet § Gt Hifgan = dua fean g1

1) (A) 3R (R) <1 =&t § |
2) (A) 3R (R) I T T, Afeh (R), (A) Tl T =0 T 2 |
(3) (A) B T, fRT (R) 7o T

(A) TTeTd ¥, wfRA (R) T 2
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32. Assertion (A) : The counter-hegemonic media practices will be marginalised in due course.
Reason (R) : It is to neutralise the threat they pose to the established media order.
Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

33. Assertion (A) : The Indian film industry represents a splintered semiotics of inter-cultural
integration.

Reason (R) : Films in India frequently project sub-cultural themes to exhibit identity
integration.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

34. Assertion (A) : The issue of hyphenated identities dot the discourse of new international
information and communication order.

Reason (R) : The issues of identity and culture often work against cultural homogenisation
prompted by Western media.

Code :

(1) Both (A) and (R) are correct.

(2) Both (A) and (R) are correct, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

35. Assertion (A) : Mutual understanding forms the basis of an open, two-way communication
in Public Relations.

Reason (R) : For, it enables an organisation to influence public opinion, public judgement
and public behaviour.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

36. Find out the correct chronological sequence of the following Newspapers.
(1) Forward, Bombay Chronicle, Swarajya, National Herald

(2) National Herald, Bombay Chronicle, Swarajya, Forward

(3) Bombay Chronicle, Swarajya, Forward , National Herald

(4) Swarajya, National Herald, Forward, Bombay Chronicle

e (T
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32. 3R (A): TsiysR fauh Hifean wfasr # gifae @ o1 s |
ek (R): SHI RN T Hifedn Aifeenl sl 8 et WAk ol THT HEAT ¢ |
<
(1)

(A) 3R (R) SHI w21 € |
2) (A) 3R (R) I W@ T, ARFA (R), (A) T T e T 2
3) (A) T& T, AfFT (R) T B
(4) (A) 7@ &, AR (R) T T
33. AMURYIT (A): YR fhed I STa-HIhTaeh THIH o & U Hehdll hl T 7 |

e (R) : IRd H fiheH ST 3U-HIh{deh HUMH T THIHI hl eiid Hid & |
<
1) (A) 3R (R) < T 1
2) (A) 3R (R) SF TE €, ARFA (R), (A) F T =0 T 2|
3) (A) W& T, @ferd (R) Terd B |
(4) (A) 7o &, AfRT (R) T S
34. AMURIT (A): I T TeaH H1 fomet T AR For iR TuR Feeen § 91 femm < 7
e (R) : Ta 3R WER{ o g Hihiaeh ThITHehRaTe § afe=wt <9 & A1 gRI ey
TR
e

(A) 3R (R) 3 T T
(A) 3R (R) SHI T& &, A (R), (A) T T TR T |
(3) (A)a%‘r%,éﬁr—r( nm%ﬂ
(A)

35. IR (A): URSIE TS, SH-HTeh H Tod, QI HAR T STHR I ¢ |
e (R) : O G 5 Hd, 5 01 SR S SHaeR i gefad s § |

3R (R) < w&t €|
aﬁT(R aﬁa%‘r%am (R), (A) ! T& =ame & €

(3
(4
f
(1) ThEE, da3 shifTehd, RIS, T 3UCS
(2
(

36. fr=fafad gamemesl =1 98 wowd fafga sifsw)
) TR e, dag Shifehd, TS, S
3) e shifTehdl, TS, THEE, TIE U0S
(4) TS, A e, THe, dag shifhd
~eoesn7 [ IHTHANIANRA NI 13 Paper.i
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Identify the correct Chronological sequence of the following television networks.

(1)
(2)
®)
4)

Rupavahini, STAR, Zee TV, Al Jazeera
STAR, Zee TV, Al Jazeera, Rupavahini
Zee TV, Al Jazeera , Rupavahini, STAR
Al Jazeera, Rupavahini, STAR, Zee TV

Write the correct sequence of the following top magazines of the world.

(1)
(2)
®)
4)

Time, Reader’s Digest, Cosmopolitan, National Geographic
Reader’s Digest, Cosmopolitan, National Geographic, Time
Cosmopolitan, National Geographic, Time, Reader’s Digest
National Geographic, Time, Reader’s Digest, Cosmopolitan

Find out the correct chronological sequence of the following films.

(1)
(2)
®)
4)

Sita Bibaha, Joymati, Kalidas, Ayodyacha Raja
Kalidas, Ayodyacha Raja, Joymati, Sita Bibaha
Ayodyacha Raja, Joymati, Sita Bibaha, Kalidas
Joymati, Sita Bibaha, Ayodyacha Raja, Kalidas

Identify the sequence of the following research studies.

(1)

Communication and perception, War propaganda, experiments in mass
communication, voter studies

War propaganda, experiments in mass communication, voter studies, communication
and perception

Voter studies, War propaganda, experiments in mass communication, communication
and perception

Experiments in mass communication, communication and perception, voter studies,
War propaganda

Match the following :

a
b
C

d)

o~ o~ o~
~— ~— ~—

n/.\

N =

AA,.\,.\
=~
N N N N

ode :

List - I List - II
(Author) (Book)

Veer Sanghvi (i) Emergency Retold
M ] Akbar (i) Mandate

Kuldip Nayyar (iii) Emergency

Coomi Kapoor (iv) A Mirror to power
@ ®) © (@

@ v O @)

) () @) @)

0 ) (i) @)

(@ () @) @
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37.

38.

39.

40.

frefafea Sefifas Sedd &1 W&t ey fafed wifsg
(1) ®uEIfe, ®R, st & @, 3T S
(2) WR, S & ;, T SIS, FETEHt
(3) St 3 &, 3Te SIS, ®UEe!, ©WR
(4) A SIS, TrEfe!, €N, St 2l

fava ot f=faREa Iapte afwTetl 1 W&l Hierhd farad |
(1) 27EH, UsH SR, SRHMded, T3Ma fSarnths
2) {<H erEsE, HREHEMfde, T3Fa fSaRfes, g
(3) wrHMIfeTed, SeHA TSR, <rH, JeH SEse
(4) e fSEmfRs, 2Ed, (9 SRete, b

frfafaa firedl =1 W&t Freehd fafgd St |

(1)  Hitan foemg, SErmdt, shiefier, steaTan T
(2) HICIG, STATEATET TSM, S, Hial foemg
(3)  STATEATEN WS, SEHA, Hidr forams, Seier
(4) S, Hiar foes, srEeEn Usl, e

frAfafaad TIEuM el 1 %A fafed i |
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(1) FOR AR 9y, g H YOR, SH-GaR H G0, HAwar ST2=
(2) IS H YER, SH-HaR T G0, FARMAT T, HaR SR a1g
(3) HASH 31T, g5 1 YAR, SH-HaR H Uief0r, HuR IR arg
(4) SH-HER H 9hev, S9R SR 9y, Hacl STEE, g6 H TER

41. fr=fafea = gafea sifvw)

T - 1 gt - 11
(@ ) (I )
(a) o few @) s Rees
(b) THS TR i) B
(c) HeIRd T=R (iti) gESTE!
(d) FH FR (v) TR Z IR
<< :
@@ () () (d
(1) @) @Gv) @ ()
(2) (@Gv) (@) @) (i)
3) @) @) @) (@Qv)
4) (@) @) @) @
eossa7 1A 1
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42. Match the following :
List-I
(Brand)
(a) Beardo
(b) Panasonic LED Light
(c) Denever
(d) Boch India
Code
@ b © (@
M (v G 6 G
@ G @) @
@) G G @) ()
@ G 0 @) @
43. Match List-I with List-II :
List-I
(Brand)
(a) BMW
(b) Scoda Octiva
(c) Datsun
(d) Honda City
Code
@ b © (@
M G 6 G G
@ O G @) @)
@) (v G 6 G
@ G G @ 6
wosor [ NNDAN
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List-1I

(Tag Line)

iii) Perfectly built

iv) Be a man

List-1I

(Tag Line)

Simply clever

Sheer Driving pleasure
World’s Ahead

Break Through

16

www.jmcstudyhub.com

i)  The real scent of success

ii)  Future connected for a smarter India

Paper-II



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

42, fr=fafea = gafea sifew)

et -1 T - 11
(ag) (& e )
(a) foaEl (i) HH S AdfoR He
(b) TR TA T S AR (i) T sfean & wfos | Hag
() fear (iti) goia: HfHa
(d) = gfear (iv) W
e :
@ (b) (9 (d)
1) Gv) @) @) ()
) @) @Gv) @ @
®) @ (@) (v) (i)
(4) @) @ @) ()
43. I - [ Sl Gt - 11 § gafad s |
T - 1 T - 11
(ag) (& )
(a) it TH =Y (i) e s
(b) ERIST STfeRea (i) 3R gl Mg
(c) ToE (i) TS e
(d) @ fEd (iv) d% Y
e :
@@ (b) (9 (d)
1) @) @ Gv) (i)
2 @ @ @) (@)
®) (v) (@) (@) ()
4) (@) @) @ @
ot [ IIHNEALIINI L
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44. Match List-I with List-II :
List-I
(a) Trade books
(b) Paperbacks
() Textbooks
(d) Professional books
Code :
@ ®) (© (@
M) @ @) 6 )
@ @) @ @) 0
G) G @ @) (i)
@ v @) @0
45. Match the following tag line :
List-I
(Brand)
(a) Microtek
(b) Nasaka RO
(c) Olive Active Oil
(d) Berger Paints
Code :
@ ®) © (@
M @ @ 6 G
@ O @ @) @)
G) Gv) @) @ @)
@) @@ 6 ) @
eossa7 LRI
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()

(i)
(i)
(iv)

List-1I

iii) For Specialists

List-1I

(Tag Line)
Go beyond
Easy clean

Be health sure

Technology we live

18

i)  Educational in character

ii) For general consumer

iv) All things to all people
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44, A -1 G - 1 § gaferd swifsa

g - 1 gt - 11
(a) SATIR I&Th ()  feen o
(b) TREH (i) S U % fog
() TSI (iii)  foreToit <h ferg
(d) AT T&ih (iv) T FS FoF fag
e

@@ (b) (o (d)
1) @) @Gv) @) ()
(2) @) (@) @v) (@)
G) @) (@) (@v) (i)
(4) (v) () (@) ()

45. TrefafEd o1 aEa &1 gafad st |

T - 1 gt - 11
(sE) (2T AEA)
() HIEHIEH () o afed
(b)  TTHTEHRT TR 31 (i) STEH § °H
(c) oiifera Tfeed sifaa (ili) T IR
(d) R YeH (iv) Urenfrent fome 79 e €

<
@@ (b)) (o) (d)
i (@v) () (iii)

(1)
2 ® @ @) (@v)
(3)

3) (v) (i) () (i)
4 @) @) Gv) (i)
oo [[{HHTHINTLAN 1
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Read the passage carefully and answer questions from No. 46 to No. 50

With the proliferation of printed and especially broadcast media in the late nineteenth and
early-twentieth century serious concerns about the social impact of the mass media emerged. There
was considerable excitement about the positive and constructive contribution of the media to
peaceful international relations. Such positive expectations were expressed in the 1933 Convention
for Facilitating the International Circulation of Films of an Educational Character. This Convention
was signed at Geneva on October 11, 1933. The Contracting parties to the Convention, which was
registered with the secretariat of the League of Nations, considered the international circulation of
educational films which contribute “towards the mutual understanding of peoples, in conformity
with the aims of the League of Nations and consequently encourage moral disarmament” highly
desirable. In order to facilitate the circulation of such films the signatories agreed to exempt their
importation, transit, and exportation from all Customs duties and accessory charges of any kind.
There was however also a serious concern about the negative social impact of the mass media. A
moral, educational concern was expressed regarding the spread across borders of obscene
publications. This concern resulted in the adoption of the 1910 and 1924 treaties on traffic in
obscene publications. The 1924 International Convention for the Suppression of the Circulation of
and Traffic in Obscene Publications declared it a punishable offence “to make or produce or have
in possession (for trade or public exhibition) obscene writings, drawings, prints, paintings, printed
matter, pictures, posters, emblems, photographs, cinematograph films or any other obscene objects.”
It was also punishable to import or export said obscene matters for trade or public exhibition and
persons committing the offence “shall be amenable to the Courts of the Contracting Party in whose
territories the offence... was committed.” Concern about the negative impact of the mass media
also arose from the increasing use of the mass media (in the course of the nineteenth century) as
instruments of foreign diplomacy. Although this was particularly the case with the newspapers,
the development of wireless radio did significantly increase the potential for this new form of
diplomacy. Increasingly diplomats shifted from traditional forms of silent diplomacy to a public
diplomacy in which the constituencies of other states were directly addressed. In most cases this
in fact amounted to the propagandistic abuse of the radio. During World War I an extensive use
was made of the means of propaganda. This psychological warfare continued after the war had

ended and International short wave radio began its proliferation.

46. What was the issue related to the proliferation of media in the early twentieth century ?

(1) Media reach (2) Social impact
Passive excitement (4) Competition among media
N7 HIH\IHI MR 2 Paperl
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FreAfefaa ey &t ufed 3R w9 W& 46 ¥ 50 ST ST

el T o IAd SR el Wal o Y | Ju iR favrd: guRr o R ¥ SH-E9R %
TSR g9 6 Heg # TR fHa Y7 @ T 7)1 wifayel siaiw Hedl # difem % g $iK
TETCHS ANTEH o X H hiohl ST off | 1933 o fereh el o sTqis i afere gfawn awe o Tt
YRR STULMT e i T8 ot | 39 THHe o o W 11 TR, 1933 H g&er fhu 7e 91 o oiw
T o Ffearer | S 36 SHEH § 91 o arel gall | Afaren fheni o T Aqisy gieme & efa
ST THen, fge ¢ S 9 % IEeTT % ATEY Al i TR THE IR 39k URmMa: Afdew
Freresftenton =1 dicafed s ot foen | AeE o1 THT fiedl < ai=rer i giawn & forg geaaerd <
J IR ST, IRITEA TR Fafa sl @t Wi ekl 3iR @it YR & STu YR | 92 7 W geufd o
it | ek SH-H9R o TohRIcHeh AT G4Te o IR § off TR a1 =e st 7 off | 9eft siTe sieeial
YRH o THR & o) H Afqw iR Afeen foa e ot 1 ot | s fHa o aRomea: ewelta YeeH %
e o e | 1910 3R 1924 1 G o1 STIARN T T STl YR o URETer SR SATen-Siet
! T HH h AT 1924 F STAUET Te §  319elicl oM ol TOR & A1 SedTfed i a1 370
¥ @A (AR 1 HiEsieh Y5eH), Stelia o, eifav, fieq, dfén, fiee amf, foam, 9y, udls,
I, FawETs fihen =1 S 1 eTvelial |l ol Se+19 o7quy =ifva fera T on | Se STeefia
T T SATIR 1 Wi Yei o fer st a1 fafa e off Sedia o1y § iR S safed 38 sty
I HAT 3 W 3H G4 T TR A a0t 39 9 o AR H Jehed! Fam s, 5o &9 § I8
AT FRFa TN 1" SH-HAR % RIS J4Td % o) # e, faceht Tsmfask & weri % €9 # S9-59R
T AT dgH (ST It H) § off 9@ ¥ greifen T fod ®U § THRER-vE % e § g €, a9y 9ar
e & faem 3 39 T3 ToHTas €9 & foU G ikt =gl < €1 399 I1id ISioshdl % qRuRe €9
Y Ik TSHIIshal i TSI F@9E HY STIAH Th 8, SHoh HRUN 3T Tl o ol bl HY Hailta
e S @1 sifyrenter THE | aread H, Yed &1 y=R H geuEnt fowe e yom fava I8 % SR TER
o GTEHT T A9k TN foRan T o1 | A8 HRIGRe g5, I5 TH 8 & o1 off R @ SR Sy
IS e X o1 faear 2 & |

46. S9el WSl o Y& ¥ Hifed o for § Heifyd qge = 92

(1) ifean =t wg= (2) IR T
(3) Tafsra e (4) wfean ¥ gfaeasd
soss [[HAIAN 2
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47. The Geneva Convention wanted the promotion of educational films to :
(1) Export them (2) Import them

(3) Encourage their circulation (4) Support moral disarmament

48. The 1924 International Convention made the declaration that the trade and public exhibition
of obscene matters are :

(1) A punishable offence

(2) A transient phenomenon

(3) To be exempted from customs duty
(4) Artistic representations

49. What was the other concern of the Convention ?

(1) Emphasis on traditional forms of silent diplomacy
(2) Use of newspapers for communication

(8) Use of media as instruments of diplomacy

(4) Understanding the new forms of media

50. The passage has an over-all description of mass media’s :

1) Role for peaceful purposes

3

(1)

(2) Adoption of important treaties

(3) Use for educational communication
4)

4

Positive as well as negative use

-00o0-

wassy [N 2

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

47. e 9o fefafea § 9 feae fon diftre fredi =61 sgen <A1 e o ?
(1) T & % fag (2) 3T & & faw
(3) 3TeR1 GRETEH seM & fag (4) fde FeER & TaeA & fag

48. 1924 F ST T | 9N i T off foF Tveiial Tt &1 =ATUR SR Grest1e a3
(1) IS4 Y g

(2) TR UREe ¥

(3) 39 HHgew | B < S0

(4) FHoAHE T T

2

4

49. 3G T & o AT o off ?
(1) 37 YSHFIRAT & IRURE §4 R 9

(2) IR % fIC THRERTE 1 T
(3) SRR o TIEA % w9 H HifeaAr w1 g=@m
(4) Tifedr & T3 €9 Hl FHGA

50. 3 TN H SH-HER & fefated § 9 fege auu foeon fear mn g2
(1) wifaqol gesHl o faw SH-F=) 6t e
TEqUl HET Rl ST

2)
(3) e HER & fow swe gam
(4)

4 RIS LT ThRIHS FIAT
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