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MASS COMMUNICATION AND JOURNALISM
PAPER - I1I

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All

questions are compulsory.

1.  Non-verbal communication is done through codes.
(1) critical (2) preferential (3) legal (4) moral
2. The concept of valid knowledge is discussed as part of :
(1) political communication (2) cultural communication
(3) structural communication (4) post-structuralist communication
3. A dynamic interaction between reader and message will result in :
(1) conflict (2) similarity (3) meaning (4) focus
4.  The interpretation of information in a way that is consistent with the person’s existing opinion
is described as :
(1) selective exposure (2) selective matching
(3)  selective sampling (4) selective distortion
5.  The concept of development emanated directly from theories of :
(1) economic take-off (2) political power
(3) nationalism (4) social evolution
6.  Developmental reporting has the element of :
(1) Dbias (2) modelling (3) advocacy (4) repetition
7.  In the organic model of development, the beneficiaries become :
(1) listeners (2) viewers (3) communicators (4) consumers
vons AN :

www.jmcstudyhub.com

(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

IFEER 3 UARTET

YIUA - 111

e : 39 YA H UeET (75) dg-fohed ™ Ue €1 UAE W9 % g (2) Ik &1 |t yv e §

1. TR-aifus 9Rr fefafea # 9 59 s & Sifd foan s 82

(1) el (2) == (3) AT 4) Afqw

2. Y JM hI AAYURON i fae=m fFefafead 9 & ®9 # &1 Sl R
(1) TSR HER (2) HiEh{dHh HER

(3) HEATHE H9R (4) ST-EEAER! GaR

3. UGH WH TN & &9 TAHS Aq:fran frfafea § 9 fegd aftom et ?
(1) Hed (2) HAMA @) g (4) TRIGRE (Fhs0)

4. GO HI 39 a0k Q@ Ame o fF Afa # Oiser T F T § 1w § 2

(1) =IITHh THIIIST (2) =S THAH

(3) =EATCHe gfd=rEd (4) =EATCHS fafd

5. fawm =t sraumon frafafed § @ foa fagia 9 squd g €2
(1) sTfees IgM &t &R (2) Usrifas v
(3) UETR (4) wmitS 3fgw

6. TasmmEmcas ROféEn § -1 a0 wite &ar &2
(1) Emme (2) wiefam (3) e HHelA (4) TR

7. fowm@ %S9 atea ¥ anne #1999 W § 2
et 2) <¥® (3) HEUEH (4) ¥R

1
e

w
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8.  When an outsider questions the meanings and methods of the project for verification purpose,
it is called :
(1) external audit (2) outsider brief  (3) debriefing (4) pool vigilance
9.  The concept of central limit theorem helps in the computation of :
(1) confidence level (2) confidence interval
(3) random error (4) sampling error
10. The present Chairman of the Press Council of India is :
(1) Justice Markandeya Katju (2)  Justice C.K. Prasad
(3) Justice A. Parashar (4) Justice Ruma Pal
11. The professional body, Public Relations Circle, was established at :
(1) Mumbai (2) Kolkata (3) Chennai (4) Hyderabad
12. The first public sector institution to employ public relations practices in India was :
(1) Indian Railways (2) Bharath Electronics Limited
(3) Hindustan Aeronautics Limited (4) Bharath Heavy Electricals Limited
13. The first country to envisage a computeropolis to manage the future activities of an information
society is :
(1) The United States (2) France
(3) South Korea (4) Japan
14. Contestation over symbols, language and representation in media is known as :
(1) media activism (2) mediascape
(3) media pedagogy (4) media construction
vons AN ‘
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8.  a NS 1 T 3 & 3299 O 9l AT Sqk 21ef U ugfaal & oI H Y9 L € @ I8
FHEAT &
(1) I AE@ wen  (2) oy Sfwiee (3)  fodfacdteor (4) @i e
9. T HH THT HY FAAYRON FTATAG Ht IR0 H HerEd w § 2
(1) HiRSE Ao 2) FIFEE sexaa
(3) g Jfe (4)  fer=rr e
10. 9RAE 99 FSHMaA & TAHH ALAeT DA T 2
(1) —ATEier RS HES] (2) =ATETETe Wi, g
(3) AT T URIIN (4) =Y w61 U
11. @S o, @i Toush Hidhel' el T g3t o1 ?
(1) T (2) I (3) = (4) TR
12. 9Rd H o goaes aiiifest i fafreifera & aren g den &g Sem™ SiA-91 § 2
(1) e Yo (2) 9Rd s fa.
(3) feowm WHifesw fa. (4) 9RG T s fa.
13. o1 GHS 1 et fafafee o enfad s % ford wreedaiferd i sheddl wT ol Y9 Q¥
HA-H T ?
(1) FTeee ®H (2) W=
(3)  =faror it (4) ST
14. wifeqn ¥ fa=i, wro iR gfawqor & Hare w faere i 0 w&d § ?
(1) difean |fswaor/|iswadreng (2) difeagw
(3) e fyrememes (4) hfean fmio
rs AN 5 Papec
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15. Most case studies involve :
(1) concealment (2) inductive reasoning
(3) non-procedural inquiry (4) philosophical backgrounding
16. Who described media contents as cultural products ?
(1) Marshal Mc Luhan (2) E.M. Rogers
(3) Newcomb (4) Theodor Adorno
17. In the case of Ministry of Information and Broadcasting Vs. Cricket Association of Bengal,
the Supreme Court judgement led to :
(1) censorship of foreign journals
(2) freeing electronic media from government monopoly
(3)  imposition of surcharge on media advertisements
(4) restriction of media coverage of cricket matches
18. The Press Council of India is a :
(1) non-judicial body (2) private entity
(3) non-statutory body (4) quasi-judicial body
19. The Central Board of Information was the forerunner of :
(1) Press Information Bureau (2) Directorate of Information and Broadcasting
(3)  War Publicity Board (4) FICCI
20. Who wrote the book, The Media and Democracy ?
(1) John F. Kennedy (2) John Keane
(3) Walter Lippmann (4) Herbert Gans
21. Intensity sampling is used in :
(1) heuristic research (2) exploratory research
(3) diagnostic research (4) historical research
el :
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15. Afsie 9 = fafafed &1 wmfas wd @
(1) feus (2)  SINTHATH® TehRUM
(3) M-l qEde (4) TRt Ty
16. e fowg axg #1 Witwds 3R % €9 H i fha fhan g2
(1) e e TR 2) 3.uE s
3) IS 4) frieR TeHl
17. 91 TE JERU BACE M 9T fshehe T o A0l § Hailed ==ed o oo | fee ok 999
[ERIE
(1) facsh afeeti @ d@ (Tfe=s)
(2) TEl Hifed T TR THITHR & g el
(3) wifean fomaai W SITHTHR I
(4) fTree #9 & difew wast R yfqay
18. 9N U9 FEfaa : 8 ?
(1) -t Frem 2) it =
(B) WR-fafusw fem (4) FTg-=nfas Fem
19. EA & w= are Fefatad § 9 fgs s €2
(1) 8 g =R (2)  H S AR femer
(3) I§ TER S 4) feeal (TF.oE.HLHLeTE.)
20. ‘<t Hifedn wog SumREl’ A gEaw fRER foredt ® 2
(1) S T e (2) S
(3) dee fawra (4) TEHTH
21. <iear gfaeam &1 s9am fhad fhan s g 2
(1) svaTaa oy (PRTEs Rad) (2) <o oy
(3) fremsr Y (4) Ufqeraes Y
el 1T 7 Paperi
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22. The cumulative scale in social science research was developed by :
(1) L.L. Thrust stone (2) Likert
(3) Louis Guttman (4) Charles E. Osgood
23. The correlation computed between pairs of variables is known as :
(1) Q type factor analysis (2) R type factor analysis
(3) P type factor analysis (4) S type factor analysis
24. Before a case study researcher conducts a pilot study, he must construct a :
(1) study protocol (2) classic research design
(3) historical diary (4) legal code
25. Gender is a/an level of measurement in mass communication research.
(1) nominal (2) ordinal (3) intermediate (4) ratio
26. One-tailed test and two-tailed test are associated with :
(1) Causation (2) concepts (3) constructs (4) hypothesis
27. In Jakobson's model, the constitutive factors in an act of communication number is :
(1) three (2) four (3) five (4) six
28. The rights granted under Article 19 of the Indian constitution are available to :
(1) corporate persons only (2) legal persons only
(3) Indian citizens only (4) non-Indians also
29. The Freudian concept of “The desire to see the unseeable’, is one of the leading arguments
behind the nature of the pleasure of the media text. It is called :
(1) Minia (2) Scophophillia (3) Hydrofobia (4) Hyper-reality
vons AN ;
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22, wmifee fogm oy & gt Surn feos g/ fassfad fean o an?
(1) TATA 9 2 2) fa=r
(3) oW Mg (4) =cH 3. SEE
23. = % I & o9 TR FT HEAM © 7
(1) QTrEY HEe faversm (2) R<EY PEEE favadyo
(3) P eEY EES fowemm (4) S 2RY AEE favayo
24, HY LI MUHTA Hl FANTHE (A IA) Vel & 9 gal FHefarad w1 i & =nfed -
(1) WSl ewd (2) e e fese
(3) Ufderae srr (4) I wIE
25. S GOR MY H S R A 2
(1) Hiohfas® (2) HAYER (3) HEH (4) STgAd
26. IA-EE W IR T-2eE < FrAfafaa § | forges e wrafeq €72
(1) HHE-HR T=Y (2) STEYRIY
(3) wHEFRH (4)  WEEReT
27. e YiaHH H, HOR Te & UE & fha GeAd ad ¢
1) = 2) =R (3) = 4) B
28. WA o WG % ATD]-19 % T=0Id UM o T3 sifer Frefafaad 9 9 ford Suaey 72
(1) e HIIRE Al 2) aa fafyew =t
(3) hEA TRAE AR 4)  TR-vrd o
29. TS & ATLURON o S @ A9 T2 & Y <@ Hi 3991 Bl 8, HitedT SIS T TH=IdT 1 Yohid
o d® off I8 T IHE T ¢
(1) fafen ) SEEIEA
(3) T § o/ EEgRIfera (4) =W feufd
voss | AN ) Papeci
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30. The test thatinvolves placing two versions of an advertisements in the same issue of newspaper
is called :
(1) Split-run test (2) Gall-up-Robinson impact test
(3) Daniel-starch test (4) Perlson-Influence test
31. The techniques of scheduling media that involves purchasing a large amount of space is
called :
(1) Media Concentration theory (2) Media Dominant theory
(3) Media Monitoring theory (4) Media Effects theory
32. When a set of commercials or announcements is to be written and if it generates a lengthy
copy, it is called :
(1) donut copy (2) core copy (3) modulated copy (4) open copy
33. Aerial advertising is a form of :
(1) print media (2) in-house advertising
(3) electronic advertising (4) out-door advertising
34. ‘The post-test only control group design’ is amenable to the application of :
(I) ANOVA (2) t-test
(3) Chi-square test (4) Partial Correlation
35. The data and instructions for a computer are known as :
(1) hardware (2) software (3) malware (4) programmer
36. Harold Evans was the editor of :
(1) The Mirror (2) The Sunday Guardian
(3) The Times (London) (4) The Daily Express
vons AN 1
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30. UHMER U9 % TF & % § (oo & S Gt W 9 Fraf-ed qeT o HEed § 2
(1) feete-T wiam (2) TA-3TI-JTHT THE qLH&T0
(B) Sraa-wrE Tl (4) TEA-gTE TdeTo
31. Hifean SIY=H0T 1 qehls S T i S AE o4 B ISl ¥ T Feld ¢ 2
(1) difew dosu fagm (2) difea yaa fagr
(3) Hifean urefin (srgetam) fagra (4)  wifean g fagr
32. 9 YERU foRmaAl a1 seened % ' & fae € oiR afe ug ot it giva w7, @ a8 @@
FHEATT & ?
(1) =1 e i (2) FRHE (3) THieyfes A (4) fagd (T gan) wE
33. TR (amE) fammm frefafea w1 €9 g
(1) T=or Hifen (2) FA-wea fomm
(3) seiaRieR oo (4) eMFe-er fammm
34. ' URE-Tw e Hhea qu fesieA’ I Rt sTgf €2
(1) e )t
(3) HIS-THRIAT T (4) TR TRETY
35. FHER % ferd 22 IR SRV 1 F1 el Al § 2
(1) IR (2) IR (3) eI (4) IR
36. %{IQ'S EE LS| |(\°h'{*|°h HHIgen $7
1) @ (2) T °S misA
(3) & T (qUe) (4) & Sl THTH
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37. Four audience dimentions evaluated to determine effectiveness of a specific PR Programme
are :
(1) Coverage, target, influence and objectives
(2) Influence, response, coverage and impact
(3) Response, target, influence and message
(4) Message, influence, impact and target
38. The House Journal “Hamara” is published by :
(1) Air India (2) Bank of India
(3) Indian Hotels (4) Hindustan Lever Ltd.
39. Public Relations was developed as a unique practice first in :
(1) Great Britain  (2) Germany (3) France (4) The United States
40. The four basic inks to a full range colours found in four colour printing are identified as :
(1) range colours (2) premium colours
(3) process colours (4) production colours
41. A visual path that flows from the upper corner to the lower right is identified as :
(1) visual index (2)  visual flight
(3) optical crossline (4) gutenberg diagonal
42. The Television without Frontiers Directive was introduced in :
(1) The United States (2) The European Union
(3) Latin America (4) Australia
43. The portion of a subject to be shown on camera is called :
(1) anatomical designation (2) grouping designation
(3) perspective designation (4) focal designation
e || T 5
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37. faftre di.amR. domm w1 gamequiar (9iia w3 & fad 9 =R g ST & geaie fwar S
8?2
(1) e, TR, g9 R 2w
(2) 9YTE, SETet Ffafswan, HEs SR 3HE
(3) Haret gfdfsan, TRie, gure oiR Hew
(4) IE, g9, TR AR TR
38. g U, ' eHr’’ forud yeRtferd fohem S € 2
(1) @R e (2) % o fe
(3) sfem 2eam 4) fegmm er fafies
39. oI T i diS WOl % ®Y | Weyed g <v A faswfaq faan mn on?
(1) ¥ foe (2) A (3) W (4) TECE wWIH
40. IR T 916 gEUr § U S aTelt 9R it wfe % T o gl SRR H HEd §
(1) T = g 2) e
(3) Hfskan 3 (4) frofor
41. 3fes 79 S S M @ et <ifen 3T yanfea gran ® frefatea 7@ @ s S g
(1) 3T g ) gfem e
(3) AR HIFAEA (4) Teer frenToig
42, W] SR Al wel yRew foan e o ?
(1) TMEeE wH () e g
(3) dfed sTRER (4) srefern
43. =% %1 9 fewn 99 FW R fe@mn s =1fed #o Feama € 2
(1) R f99M greet 95 (2) HHET THHI
(3) URYeEd THEH (4) Hh=Ul TSAH
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44. The readability test of Fog Index was developed by :

(1) Rudolf Flesch  (2) James Power (3) Robert Gunning (4) Dale-Chall
45. Arbitrary codes in communication are :

(1) digital (2) analogic (3) non-functional (4) inappropriate
46. A problem-solving message based on everyday situation is referred to as :

(1) slice of life (2) social message (3) situational info (4) simulated slogan
47. Who used the concept of ‘rear-view mirrorism’ in communication ?

(1) Sean McBride (2) C.P. Snow

(3) Naomi Klein (4) Marshall McLuhan
48. The structuralist movement of folklore was founded by :

(1) William Thomas (2) Vishnu Sharma (3) H.K. Ranganath (4) Vladimir Propp
49. The Eurocom Group has its headquarters in :

(1) Vienna (2) Paris (3) Bonn (4) Geneva
50. Editing means the elimination of :

(1) familiar words (2) superfluous words

(3) strong verbs (4) adjectives
51. Assertion (A) : Reasonable restrictions, as per the Indian Constitution, cannot be imposed

by the state arbitrarily.
Reason (R) : The restrictions can be imposed only according to law, subject to judicial
review.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.
vons AN 1
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44. TR IS HT YSFT Y& fRa faetaa feem an?

(1) FSIh T (2) S AR (3) e A (4) Ta-¥
45. GOR T WREN $Ie 1§ ?

1) fefsea (2) HEgEEd (@) R-yFEims  (4) SO
46. fom ufa fem =t feafq R smenfia wwen Tamem w29 == Feam € 2

(1) Sfea & 3w (2) wmiS® dewr  (3) fofows gaa @)  oFad T
47. GOR H ‘- firften’ &t sraumon 1 swam frefafed § @ e fean 22

(1) ¥ Hhese @) @ =

(3) St FeAE (4) WA Hereired
48. TF FHAT & GLEAER! < i g Hig Srefl o ?

(1) fafew gfgw ()  foop s (3) TAH T (4) fCHR 9Ig
49. TR YU 1 FeH HACE HEl R Q2

(1) & 2) U= @) 9N (4) ST
50. HrTeH &1 37ef fAfeAfEd w1 S e § :

(1) T HAM W< (2)  RIEI] W

O IRIUESEISIRERIY (4) TR
51. JMMURYT (A) : WRAE WU % STIER, T59 g1 IR §d Jfday F99H g1 § &l o 51

Thd ¢ |

HROT(R) : U9y Fad HIAHER, =AM FHIET % STUR T & T ST Hhd ¢ |

O

1) (A) 3R (R) I 9 |

(2) (A) R (R) T T €, T (R), (A) FT F =0 T &

(3) (A) AT, (R) I19A €1

(4) (A)¥EA T, (R) §A T
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52. Assertion (A) : Regulation of private ownership of the broadcast system by the state through
broadcast licences creates ‘a system of soft property’.

Reason (R) : It is premised on the specificities of corporate liberalism.
Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

53. Assertion (A) : Telecommunication is central to the process of globalisation.

Reason (R) : It is a minimum condition of participation in the emerging new economy of
the world.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

54. Assertion (A) : The concept of the construction of information society is based on a series
of myths.

Reason (R) : They provide the necessary narrative for the implementation of
communication policies.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

ad | 1

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

52. ARURe (A): TF G THRU e o TS Wi T TOR0 Add o IR faf@ms 9=
et i Haeen’ gied +a g1

HIUT (R) : T8 HRUNS SERIHI0T = fafmwareti W smenfia €1
e

1) (A) 3R (R) S 9 |

(2) (A) ¥R (R) i T €, T (R), (A) T T 0@ 74 €|

(3) (A)FH ¥, (R) 3T9A Tl
)

(4) (A) A T, (R) TA Tl

53. R (A): TIEER YOIl SvETehRor wi fehan % ford =i 7
HIT (R) : 7 fova 1 SWRdt o referewen ¥ wewifitar & ford =aq v 71
wE
1) (A) 3R (R) TH 77 T |
2) (A) 3R (R) 3FI ¥ €, WA (R), (A) F1 Fel AT Tal 2 |
3) (A) ¥ T, (R) 379A 2|
(4) (A)3EAE, (R) ¥A €1

54. SMFURUT (A): FI AN & A0 FT TaeRon sga @ el w smenfa 71
HIT (R) : J gur fifqdl & fraraaa % fad Tavas gard YeH T 2 |
*E

1) (A) 3R (R) S 9 |
(2)  (A) ¥R (R) < T €, W (R), (A) T T =AmE 74 €|
(3) (A)TH ¥, (R) 3T9A Tl

(A) 38 8, (R) T B |

oo !IIHIIHIIINIHHHH||||\|\|\||\II\IHIH||\||\|!||\|H||! 1
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55. Assertion (A) : Governments all over the world increasingly link communication policy to
economic interests.

Reason (R) : Technology promotion in the communication sector is a viable development
strategy.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

56. Assertion (A) : Access to knowledge is always through language and other related orders
of representation.

Reason (R) : Since language does not have clear meanings, and does not reflect shared
meanings, it contributes to the complicated structure of knowledge.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

57. Assertion (A) : Media language generates and constitutes the social world.

Reason (R) : Because it is not merely a channel of information, but also an integral part
of our experiences.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(A) is false, but (R) is true.
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55. 3fUwRYT (A): fova W H, TR o Aifqet # sae | Sy e fedi & e grafed i @
gl
HTT (R) : TR & H FrEnfitent =t =reerem fasm wHlfa 7
O
1) (A) 3R (R) S 9 |
2) (A) 3R (R) I T €, G (R), (A) T TEI A T T
(3) (A)FH ¥, (R) 3T9A Tl
(4) (A) 3¥H ¥, (R) A T
56. ARTRAT (A): T T TEH AN W AR FTaEunr % o sraeenEti & Wi et ¥

%I (R) : Fiifeh oo w1 T 31k T Bar § SR g I A yhe W FA ¥, AT IA F
Sifeet Ha  AH <t T
wIE
1) (A) 3R (R) I T F
(2) (A) IR (R) ST T €, T (R), (A) FT W =ATEA T R
(3) (A)TAT, (R) A T
)

(4) (A) A T, (R) TA Tl

57. AfUwYA (A): Hifea &I v At fava 1 o SR e H

HT (R) : FIifh a8 YA 1 7 <A el ¢ dfcsh R TN 1 Tft 317 ot 71
HE
1) (A) 3R (R) IF 9 |
(2)  (A) ¥R (R) I T T, T (R), (A) T T AT T T
) (A)FFE (R) A T

3
4) (A) FEE 8, (R) ¥ B
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58. Assertion (A) : Propaganda in the broadest sense is the technique of influencing human
action by manipulation of representations.

Reason (R) : The manipulated representations may take form less accurately, by stories
and rumours and not manifested in spoken, written, pictorial or musical
form.

Codes :

(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

59. Find out the correct sequence of elements of the hierarchy of effect model.
(1) Desire, interest, attention, action (2) Attention, desire, interest, action

(3) Attention, interest, desire, action (4) Interest, desire, attention, action

60. Identify the correct chronological sequence of readability formula developers.
(1) Flesch, Gray and Leary, Vogel and Washburne, Lively and Pressey
(2) Gray and Leary, Lively and Pressey, Vogel and Washburne, Flesch
(3)  Flesch, Lively and Pressey, Vogel and Washburne, Gray and Leary

(4) Lively and Pressey, Vogel and Washburne, Gray and Leary, Flesch

61. Identify the correct chronological order of the following communication scholars.
(1) Bernard Berelson, Wilbur Schramm, Donald Shaw, Noam Chomsky
(2) Noam Chomsky, Wilbur Schramm, Bernard Berelson, Donald Shaw
(3) Donald Shaw, Noam Chomsky, Bernard Berelson, Wilbur Schramm

Wilbur Schramm, Donald Shaw, Noam Chomsky, Bernard Berelson

oo \IIHIIHIII\III\|||H!||||I\|\||H|||HH||||\|\|!|\|H|\ 2
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58. IFUFRAT (A): =HTF A § rdvel Se-drg § 9 Gfawqol g1 HHE fRAn (TRM) 1 gufad
FHT HI THAH T
FTT (R) : Se-dTe | Il el Heedl SR AFeE & R HH Jeel TG UL HL Hhd §
3R anfees, fafad, fasmes stean gififas €9 & yehe 78 21 €|
wIE
1) (A) 3R (R) S T €1
(2) (A) IR (R) S T €, TG (R), (A) FI Tl AT T
(3) (A)FAE, (R) 376 T
(4) (A) ¥EA T, (R) §A T
59. UG Hied % USHHH F qal Hl Wl STIHH T Hiferd |
(1) 3=, &4, agH, T (TRE)  (2) &M, 3991, &4, fhar (TRM)
(3) oraM, B, ToOT, fohel (TRM)  (4) %M, 3991, a4, fohem (ToR)
60. TSI B fas S U@ Heihd o ford |
(1) w9, 3§ Je0 o, Fieidl Qe SR, eftee qen e
(2) U qA T, Al a°T I, TS T AR, Rl
(3) W, e adn IH, S a9 ATe, 3 g ek
(4) el qen U9, Seie adT ared, T a9 o, Wi
61. frefafed Har fagami & W&t wieishd ! 98 |
(1) IS sered, faaer 4m, SHee 9, FH dH et
(2) Y SR, fader S, I SReHd, EHeE w0
(3) <HIeE W, AW AMER!, AT sRaed, fader 8m
(4) faaarR 9w, SMtee o, Fa9 FHEh], IATE TAHT
roos [NV 2 Papern
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62. Identify the correct chronological order of books written by Journalists.
(1) A witness to an era, The Judgement, India after Gandhi, Ink in my Veins
(2) The Judgement, A witness to an era, India after Gandhi, Ink in my Veins
(3) A witness to an era, The Judgement, Ink in my Veins, India after Gandhi

(4) India after Gandhi, A witness to an era, The Judgement, Ink in my Veins

63. Identify the correct sequence of Analogue Visual images.
(1) Infinite gradation of tone, colour, hue and grain
(2) Colour, hue, infinite gradation of tone and grain
(3) Hue, infinite gradation of tone, grain and colour

(4) Grain, colour, hue and infinite gradation of tone

64. Match the following :

List-I List-II
(Author) (Concept)
(a) E.F. Schumaker (i) Popular participation in development
(b)  Julius Nyrere (ii) ~ Change in power relations for development
(c) Mahatma Gandhi (i) Intermediate technology
(d) Robert Hornik (iv) Basic needs fulfilment

Codes :

@@ (b) (9 (d)
1 G Gv) @) ()
(2) @) @ (@v) ()
G) @® (Gv) @) ()
iv) (i) (i) (i)
JHHI

)
rons AU
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62. TARRI gN foral Tt Fefafad qwehi ! Tal B agar fad |
(1) & foeE g T 30, T o, 3ivee SR M, $9 39 71 959
(2) T S, T faetd 2 U 3, sfrea s M, §% 39 A og
(3) ¥ 9o T W 3, T 9=, % 39 URE 95, 30T SRR T
(4) e sy W, o fge® T W T, T 9w, §% o AE 95
63. TATANT SiSjeTel SHSIE & WEl % i UgdH |
(1) TAMRHE TSI T 2H, Her, g T I
(2) e, T, FAMRMAE USIA ATE A T I
(3) ®, MRS USIH 3® H, U T ok
4) TF, FeR, g TS ThHE USIH % <H
64. -1 1 G-I ¥ gAfad &1
-1 TA-11
(T ) ( 3T )
(a) 3.UH. IR () fowm ® @k i wrieRy
(b) Sferd AR (i) foem gg wfea Hadl § aRads
(c) e et (iii) HEFSTAT qRATh
(d) T IRFTH (iv) TR STeREshd g
Fe
@@ (b) (9 (d)
1 G Gv) () ()
(2) @) @) o (@v) (i)
G @ (@) (11) (111)
(4)
poss !|| |\|!||\|H||! 2 Papec
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65. Match the following :
Set-I Set-II
(Area) (Originator)
(a) Selective exposure (i) Elihu Katz
(b)  Voter study (i) C.I Hovland
(c) Influence of opinion leaders (iii) Joseph T. Klapper
(d) Limited persuasive effect of media  (iv) P. Lazarsfeld
Codes :
(@ (@) (o) (d)
M @) G 6 G
@ G 0 @) W)
@) G (v @ G
@ @ G ) 6
66. Match the following :
Set-I Set-II
(Experimenter) (Country of research)
(@) Frey (@) India
(b) E.M. Rogers (i) Kenya
(c) J. Kronenburg (i) Turkey
(d) Paul Neurath (iv) Columbia
Codes
@ () () (@
M G (v 6 G
@ Gv) @) @) 6
@) ) @) () @)
i) (v) (i) ()

4 (
s ]

) () (
JHHI

il 2
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65. Ge-1 = GeAI-11 ¥ gafea &1 :

66.

4)
pss ]

et

(&)
ERIEGEC RN
A AT

(
(
(c) SIHA IS 1 Y9
(

d) Hifea =1 Hifta ergAftaa gvE

@@ (b) (o (d)

(@ (b) (o (d)

1) @) @) @O 3
() (v) @) @) ()
() @) () @) (@)

() @v) (i) @)

) (
QR
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TqE-11
( Scafvert )
() sferg Fres
i) G.emE. e
(iii) SO 3. TR
(iv) . cIeEfRee
Teit-11
( vie T 397 )
(i)
(i) =
(ii) i
(iv) i@
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67. Match the following :
Set-1 Set-I1
(Concept/Model) (Author/s)
) (i) Daniel Lerner
(b) Change agent (i) Robert McNamara
() Modernising variables (iii) Ryan and Gross
(iv) E.M. Rogers

Diffusion of innovation

(d) Integrated rural development

@@ (b) (9 (d)

(1) ) @) @ )
@ () @) @) 0
@) O @) @) @)
@) ) O @ )
68. Match the following :
Set-1 Set-11I
(Personality) (Profession)
(a) Durga Das (i) Cartoonist
(b) Mario Miranda (i) Editor
() C.Y. Chintamani (iii) Broadcaster
(d) Melvil Demellow (iv) Political Commentator
Codes :
@@ () (o (d)
O () v 0 G
@ Gv) O @) )
@) () @) @) 0
@) () () @) 0
69. Match the following :
Se-1 Set-I1
(Personality) (Association)

(a) Kasturi Srinivasan (i) Hindustan Samachar
(b) K.N. Harikumar (i) Samachar Bharati

() Krishnakant (iii) United News of India
( (

d) Apte iv) Press Trust of India
Codes :
@@ () (o) (d)
1) @) @) @) 0
(2) @) @Gv) @ (@)
() Gv) (@) @) @)
@ @ (v) (D) ()
vons AN 2
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67. Ge-1 =1 GeAI-11 9 gafaa &1 :

qeit-1
( FTFLTTYITET )
(a) fERSH 3% gAY
(b) =T
(c) YRR =X (ST oRideed )

(d) Tentepa T fashmd
HT
(@ () (¢ (d
(1) @) @Gv) @ ()
(2) (@) (@) (@v) (@
@) @ @ @) (@)
4) (v) @) @) (i)
68. fr=fafaa =1 faam wifa .
A1
(=afaaa )
) e
(b) @ farer
)

(@ (b) (o (d)
(1) @) (v) @ (i)
(2)  (v) (1) @) (i)
(3) @) (D) (@v) (D)
@) @) (@) @) ()

69. TTHAfaRad 1 e HifeT :

@ (b) () (d)
i) (i) (D)
(i) (v) (@) (i)
i) (i) ()

(iv) (i) (i)
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TqE-11
(T )
e e

N IRECR:ERIE IR
) 3.A. e

-1
( FTaE™ )
FIARR

ii) EFeH
ii)  HOThdl

(aWal o
) siAllden <lenlenlX

Paper-III



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

70. Match the following :

Set-1 Set-I1
(Director) (Film)
(a) Alfred Hitchcok (i) Ikuru
(b) Akira Kurosawa (if) Jurassic Park
(c) Steven Spielberg (iif) The Seventh Seal
(d) Ingmar Bergman (iv) Dial M for Murder
Codes :
(@ (b) (o) (d)
M @ @) @6
@ ) O @ )
@) ) @ O @)
@) O @) (v @

Read the passage and answer the questions from 71 to 75.

James Carey was a leading American proponent of cultural studies, writing and
speaking prolifically for the past three decades. At a time when US media researchers viewed
most cultural studies work with suspicion and skepticism, Carey, in a series of seminal essays,
drew on the work of British and Canadian Scholars to defend cultural studies and contrast
it with limited - effects perspective. One essential difference he found is that limited - effects
theories focus on the transmission of accurate information from a dominant source to passive
receivers whereas cultural studies deal with the everyday rituals we rely on to structure and
interpret our experiences. Carey argued that the limited - effects view is tied to the
transmissional perspective - The idea that mass communication is The ‘Process of transmitting
messages at a distance for The purpose of control.” In the transimissional perspective, car
advertisements attempt to persuade us to buy a certain make of automobile, and political
campaign messages are designed to influence the voter to vote one way or other. They might
or might not be effective in causing us to act as they intend.

The ritual perspective, on the other hand, views mass communication as not ‘directed
towards the extension of messages in space but the maintenance of society in time, not the
act of imparting information but the representation of shared beliefs” considers in other words,
that communication is a symbolic process where by reality is produced, maintained, repaired,
and transformed.” According to carey a car advertisement sells more than transportation. It
is, depending on its actual content, possibly reaffirming The American sense of independence,
reinforcing cultural notions of male and female attractiveness, taking into consideration the
personal value of consumption regardless of the product.

71. Who did inspire carey to work on cultural studies ?

(1) American researchers (2) Canadian researchers
Australian researchers (4) Peruvian researchers
oo \IH\IIHIII\III\ LR 2
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70. fr=fafad w1 faam =1 .

-1 -11
( FdvreR ) (frem)
(a) AThe fg=ehis (i) TFHE
(b) ST FHAETE (i) Urde TR
(c) o fegetent (iii) < S Ha
(d) IR A (iv) S TH WR AEX

a) (b) (o) (d)
i)  (iv) (@) (1)
iv) (@ (i) (i)
i) (@) () Gv)

(i) (v) (

i) iv)  (ii)

Tr=fafEa T & gew KU T g9+ & S fafay 71 9 75 0@ |

ST HY HIGH{dEH STEHIH 61 Y@ STHART Y& © Sl frae 99 goehl 9 39 fama & yean
Y form 9 9 ® €1 U GHA S Hifean Muewdal AT Gichids S1eAad wEl | G iR
foamereag gfie @ T@ W® 9, Aeayul (el ot T Suen § H 3 Hiehfas e & anedq # fafew
3R Fafea fagrl & w1 &1 R &aF i R d@ifaq gameEl & 9igey ¥ fadfea feam
eI HM 32 e T Efifd gwmEl & fagia § 92 a1 o JHR0 R e wfgd fowma S ©
T8 gt Ea @ U ek HitRa TMeehi ek Tg=ma Sl §, el Wighiden 1eaaq | gfdfed &
1ffer Fedl & faIT g0 weamT W AR #Xd § 1R 3197 oTqvel o1 Sarenfad wtd €1 e &1 dF € %
Hifa gere foam garor 1fies 9 &9 € - 98 foer fo 57 99 v T ufwen @ S gewi o fasm
F I W QA TR HIA T 1 TR0 uRed § HR % foam= 1 yame e IRa war § o e fos
HET & T8 T, 3R UsTHifaer AT % Hew 30 YR stfvenfeud fory S € T waerar wenfaa
B U AT fouet H wa €1 vl & g ST o o ST{UR &M #H | % @ AT e |

.
AN N N N~

TH SR SN URYed TEdl § ffF 99 TR siafte § fownr wew aem & o fdfem & ®
Ifch THT W GAN o 9o 9Nv & fAu g, Fad gE <7 & fau T afew 9@ fovami w1
gfaffud & & fau €, T sl § H9R T giaeres giwan ¢ fSed aened &1 fHfHa fhen s g,
T T ST, Stk T STran € IR wurafia fohan S 1 S % STIER Uk SR T T ufeed
Y sifere foar ¥1 30 YRR I8 STh! Ao fawa ang W R #an §, Svaq: A & St
o 1 T ol €, R SR TR ot Wik uronetl s gy s 8, 98 founeia € e susdm

Hfamma geai | e Fzar € 7 fo s |
71. L HI Gispiaw segad W s & fau feaa 9fa foeen on 2
(1) ST TRt (2) HAMETT wuwRarsti
efeaa ShyeRatsti (4) el Shuedted
pess !||H||H|||H||HH||H||||I\|\|H||\|“|H||\||\|!||\|H||! 2
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72. What was the focus of limited effects perspective, according to carey ?
(1) Day - to - day experiences (2) Structural perspective

(3) Information transmission (4) Prolific speaking

73. What is the purpose of car advertisements ?

(1) Persuasion (2) Repair (3) Limited view  (4) Attractiveness
74. What is the use of ritual perspective ?
(1) Buying a product (2) Sharing beliefs

(3) Maintaining silence (4) Effectiveness

75. What is the main focus in these passages ?

(1) Cultural studies
(2) Communication process
(3) American view of the communication
(4) British Society
-00o0-
adl T .
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72. Y % STIER Wi g qfden | g fog = §2
(1) wfafed & gy (2) TEEE e

(3) YA HERW (4) USRS {9

73. &R % faqme o1 v R 2
(1) gfaureA (2) T H () wifqa gfeior (4) SRS

74, STTOM URUET 1 F1 SUANT § 2
(1) fwet 3R =t Tlie (2) forvame &1 wERR
(3) I & e (4) gTERmtAd

75. IO TN A A hefeg 1§ 2

(1) TiERfds T () HeR ufEw
(3) HAR H FTHUR! gl (4) fafew dEmEe
-00o0-
rss AN 2
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