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v afsda ¥
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MASS COMMUNICATION AND JOURNALISM
PAPER - 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1. Narrowing communication gap between high and low segments of socio-economic status
through redundancy in communication messages is called :

(1) the entropy net (2) the communication loop
(3)  the ceiling effect (4) the macro strategy
2.  The presentational media produce of communication.
(1) acts (2) artificial languages
(3) passivity (4) physical noise
3.  The different readings of the audience derived from different sub-cultural experiences are
called :
(1) independent understanding (2) differentiation
(3) aberrant decoding (4) conviction
4.  The prosidic codes that affect the meaning of the words are :
(1) letters and words (2) pitch and stress
(3) proximity and orientation (4) age and maturity
5. The ABX model of Newcomb proposes to maintain :
(1) the existing political system (2) the economic stability
(3) social equilibrium (4) cultural diversity
6.  The concept of two orders of signification was formulated by :
(1) Denis McQuail (2) C.S. Pierce
Roland Barthes (4) John Fiske
oo \IH\IIHIIIIIIHH\IHIHHIIIH\|\|||H|H|\ :
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e : 39 Yo | ueE (50) dg-faswedta U €1 TOE U A (2) o ¢ |t yed ifard

g
1. g e afifeafq & S=u wd 11 Gei & o9 99R 30 i 99X 9 § Ieresl & A
HehI0l T hl T HEd € 2
(1) T e (2) WOARTM
(3) Hifdn gura (4) Y THITA
2. WEfaWR Hifed d9R */ 6 %I ST 1T
(1) Tifafafy (2) S\ 9 (3) fferaa (4) ifaw fawfa

3. v 3u-wiwpfas sTgvel § ool (A1 FHerrel!) giarsti 1 s samean (IfEmw) . weard ¢ 2
(1) T 99 ) faudiemm
(3) fauermHt femmifen (4) grom

4. v & A9 w1 guifad FE I TS (WiEfew) we ¥
(1) @1er &R vr= (2) =ik ga
(3) THTar 3R STEHT (4) g IR aRueEar

5. & % ABX Hied A frefafed # @ f6d a9 wm &1 e W § 2
(1) WIS TSR e (2) e Tenfaa

(3) EHIS G (4) EiERfdew fafaera

6. Y2 o AU i < HELAT ki FATYRON KT Yfaared fra fowam an?

(1) =fE Agda 2) wua. frad
(3) oie aefw @) o e
yesss [ [ITALACHI ;

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

7. In Shannon and Weaver’s model of communication, level C deals with the problem of :
(1) transmission (2) effectiveness (3) entropy (4) correction
8.  High predictability in communication will lead to :
(1) notionality (2) entropy (3) redundancy (4) propaganda
9. Inlanguage vocabulary is :
(1) comprehensive (2) constructive
(3) intrusive (4) the paradigm

10. The study of touching behaviour in non-verbal communication is known as :

(1) haptics (2) proxemics (3) chronemics (4) oculesics

11. Delayed drop refers to :
(1) intro (2) news features

(3) news stories (4) human interest stories

12. Vox pop is usually accompanied by :
(1) cartoons (2) photographs
(3) graphics (4) statistics

13. In newspaper design, weight means :

(1) physical weight (2) light weight (3) optical weight (4) story weight

14. The on-line comic strip, “Angry Little Girls” was produced by :
(1) Lela Lee (2) Symond Lea (3) Guy Aoki (4) Glen Choi

15. Nair and White have offered a model of communication which is :

(1)
poss |

unilinear (2) horizontal (3) transactional (4) circular
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7.  HUR & WEA 3 e & Ated H, TR C fFefafga o1 guen 3 g §

(1) 78R (2)  wTerRiTeTT (3) T (4)
8. TIR H I=d q@IHAA fh| IR Ugd &l ?

(1) e (2) T (3) ¥ wgE (4)
9. WY H, ¥s HUT :

(1) =% ¢ (2) TEARHE ©

(3) AadHt ® (4) fam (= freefres) §
10. TR-S1foeh HaR § AHETRN eR 1 AT F1 Hed ¢ 2

(1) Rufes PINIESILES] (3) ST 4)
11. feoie S fFad gt 2

1 za (2) HHER TI%

(3) HHER el (4) Fa EFa e
12. S/ 979 3T AR W fREs we-wne @l § 2

(1) 2) TR

(3) iEres-hell (Tifthe) (4) wifer
13. HHMER U3 & feoed |, oo o1 319 ® -

(1) fifass oM (2) BRI oS (B) e g a5[ (4)
14. SFQTEd SAMtaashe Wit foga Tod ' fhaet TRgfawt € 2

(1) e <t (2) HEHS o (3) T TR (4)
15. PR TS Sg1ee 3 W9R &1 Hied 99 foman € i ¢

(1) THWEET 2) &fd=g () UETRIR&E  (4)
yesss [ [ITALACHI 5
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16. The idea of participation for liberation was advocated by :

(1) Paulo Freire (2) E.M. Rogers (3) A.G. Frank (4) A.A. Berger
17. Denis Goulet explained the concept of :

(1) modernisation (2) backwardness

(3) real development (4) developmentalism
18. The who-to-who communication matrix within the total system is labelled as :

(1) focal inquiry (2) network analysis

(3) socio-metric fit (4) structural dynamism
19. The prescription of Daniel Lerner for development were criticised as :

(1) political (2) autonomous (3) anarchic (4) ethno-centric
20. The Sarvodaya movement in Sri Lanka adopted model of communication.

(1) The Hindu (2) The Christian (3) The Islamic (4) The Buddhist
21. The principle that a researcher should not increase assumptions than the minimum required

is referred to as :

(1) sample quota  (2) test sample (3) occam’s razor (4) golden mean
22. A possible, but incorrect explanation of research results is called :

(1) internal variable (2) confounding variable

(3) independent variable (4) dependent variable
23. Factor analysis is used for :

(1) data entry (2) data distribution

data reduction (4) data separation

oo \||“||H||||||IHH\HHIII\I\IHH||H|\ 6 Fapert
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W=l & faw wewifitar % foar 1 3t fhem &6t ot ?
(1) 9=l HRR 2) 3TH ISE @) st ¥ (4) T FR

f7g Tiiset 7 F=fafed § 9 fog STaymon i e &t § 2

(1) YRR 2) fuzemH
(3) dr&ifereh faehrd (4) fammeTg

ol e % ST HIA-G-Hh (F-2-7) HAR A 1 a1 7w fean wiman & 2
(1) Ti%d SR (Fhss Bds)  (2) Aedeh fagaryu
(3) wmitSR-Hifew fhe (4) HITACHSE TATHR

T & foa Sfee o g1 o3 Sum (31 79&) @t f791 ®9 § STreir= &t St of
(1) TSR (2) S (3) ST (4) TIE Fw

SicierT § Taled M= 3 TR 1 A1 Hied STIM=T 2
(1) feg (2) 3 (3) s (4) ds

7g faga T iyl o1 Aradiel § STavas <iad e 9 Sael gig T8l e =nfed ¢
(1) 9faest wre 2) ulem gfgeet (3) sEWEIR (4) @i Hem

it 3 qfROTET T G, R TTetd TR 1 FHEAT € 2
(1) AR =N (2) 9fHd (RimRfET) =

(3) EAH = (4) oTfHd =R

theel TfAfaq (s favaun) feges fod Suam fwan Smar &2

(1) < T (kg wafe) 2) < famm

(3) A HH HLA (4) <A (STHS) JHFRI

)
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24. The word ‘cinema’ was coined in :
(1) The United States (2) The Soviet Union
(3) Great Britain (4) France

25. John Grierson coined the term :
(1) ‘feature film’ (2) ‘documentary’

(3) ‘short feature’ (4) ‘drama of life’

26. The film movement of neo-realism began with :
(1) Roberto Rossellini (2) Vittario De Sica

(3) Cesare Zavattini (4)  Arthur Bannister

27. The first act of the screenplay is known as :

(1) intro (2) first point (3) prologue (4) setup

28. The alternative (theoritical) model of news sequence is :
(1) events, news criteria, news report, news interest
(2) news interest, news criteria, events, news report

(3) news report, events, news criteria, news interest

(4) news criteria, news interest, events, news report

29. Section 499 of the Indian penal code contains the criminal law related to :

(1) contempt of court (2) defence of India

(3) official secrets (4) defamation

30. The Elaboration Likelihood Model (ELM) examines :
(1) the ways in which people are persuaded
(2) the ways in which people are provoked
(3) the ways in which people are motivated
4)

the ways in which people are misguided

rns [[HIHANNAN
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“fomT’ v el W gfaaited fear e o ?

(1) 7Eee WA 2) W g
(3) e faea (4) w4

S TeREH A T wisg o1 wiqures fohan &2

(1) R fRen (2) =R (@ fom)
(3) Wie TR (T FIF) (4) e 1 TeH

Fa-geneare &1 fren eT<ie fohdeh Ty gy gt ?
(1) e TR (2) forerfien € wiem
(3) HER SafeAt (4) SR JfTR

TR & GUH 31 ! FAT FHal Sl ¢ ?

(1) =& (2) wem feig (3) I (4) "z em

AR 3TIHA H1 Janfeqs (HSI<h) Aied ¢ :

(1) TRAN, §9ER AFes, =5 e, g9 ® 4
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(3) Taﬁﬁ'ﬂi, A, FHTER AFGS, TUER H &
)

TUER ¥ %4, HER qMCS, S, =1 e

(4) TUER UFCS, TUER § %9, S, = fue

TRATT << Higa #1 ¥R1-499 ® frafafea @ wrafeg smoufys s gmfoe §
(1) = i STHAA (2) T gfaen
(3) &R W (4) WA

TSR TEhelige Hied (3.Ua.Uh.) fefafad 1 Sid :dr © -

(1) 59 TR B SR 61 o= e S € |

(2) 57 qdei @ ol A fwan s )

(3) 7 adti @ @i 1 drefed foman S

(4) 57 alei @ <l 1 T Antes faa S # )
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31. Assertion (A) Public relations is a corporate strategy of mind management.
Reason (R) : It is a profession based on truth, knowledge and accurate
communication.
Codes :

(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

32. Assertion (A) : Most communication research studies are considered as lopsided.

Reason (R) : The studies mainly focus on media exposure, but not on the
internalisation of contents.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

33. Assertion (A) : The concept of developmental communication has become redundant
in the present day scenario.

Reason (R) : The trend towards transnational capitalism and commodity fetichism
have become more pronounced than ever before, brusting aside all
ideological debates.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(A) is false, but (R) is true.
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31. fuemed (A) R Ty ARGk Folwe H1 hIARE WM 1
HTT (R) . I% OedT, I SR TEI-FeEl HYul W AU U © |
FE :
(1) (A) 3R (R) IH T ¥ |
2) (A) 3R (R) THI ¥ T T (R), (A) T T&l =€ T2 7|
(3) (A) §@ T W (R) 319 T
(4) (A)3HA T T (R) T T |
32, SfumRed (A) :  SifYRY SR WY STl I ST STel Uw WE ok THS W ¢ |
T (R) ;3 AT g B 4§ Hifed THUSR (STfIE) W RIRE HRd ©, W
fororereg o SAiaRiehYor W & |
FE :

1) (A) 3R (R) I =1 T

1)

2) (A) 3R (R) T ¥ ¥, T (R), (A) I T&l A=A &l T
(B) (A) 9§ W (R) 39A T |
(4)

4) (A) IFA T W/ (R) 94 &

33. If@wed (A) :  fasmcTs HUR & STEURI IAAH W9E & IRGYd H Wierg 99 T4
HITT (R) : TRAE GSIaG i Ffd o % I (TRRA) i IR 9gfd T8 9
g e TR 9 T ¥ IR et J=iiie T8H # U WE H e B
e :
1) (A) 3R (R) IH T ¥ |

)
2) (A) ¥R (R) TH1 T € TR (R), (A) T G =0 T
(3)

(4) (A) I9F & Y (R) T

4)
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34. Assertion (A) : Mass media are powerful political instruments in a popular democracy.

Reason (R) : Because they can always be effectively used to manipulate people’s

opinions and behaviours.

Codes :

Both (A) and (R) are true.
Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) is true, but (R) is false.

(A) is false, but (R) is true.

35. Assertion (A) : An attitude is a learned pre-disposition to react to objects favourably

or negatively, in advertising.

Reason (R) : Normally attitude change has been seen as the precursor to behaviour

change.

Codes :

1)

Both (A) and (R) are true.
Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(A) is true, but (R) is false.

(A) is false, but (R) is true.

36. Identify the correct chronological order of the following communication models :

oot \||H||H||||||||||\H\||\|H|!|||\|\||H|||\|\||H|\

HUB, Schramm’s, Shannon and Weaver, Westley and MC Lean
Schramm’s, Shannon and Weaver, HUB, Westley and MC Lean
Westley and MC Lean, Schramm, Shannon and Weaver, HUB

Shannon and Weaver, Schramm’s, Westley and MC Lean, HUB
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34. APMRAT (A) ;A YT H SIS IfRSed! TSR STRT |
HTT (R) : FifE ANt T SR SRR I guifad w F ford 5 g gereguiar 9
TN TR < Teha B
Fe
1) (A) 3R (R) IH T ¥ |
2) (A) 3R (R) T ¥ § WA (R), (A) FT T A T2 2 |
(3) (A) ¥ € T (R) 9 T
(4) (A) 3@ € W (R) T T
35. oIfu®kIT (A) stfugfa, fomoa & o%g & 9fd ST{%d a1 THRIHS ®9 9 Ffdfshar wH &
o et g gdgfa )
T (R) : Tﬁwﬁwﬁﬁwﬁaﬁaﬁwﬁwﬁaﬁw@mﬁww
|
Fe
1) (A) 3R (R) IH A T |
2)  (A) 3R (R) T T § WA (R), (A) FT T AR T2 2 |
(3) (A) ¥H € T (R) 379 B
(4) (A) ¥EF § T (R) T B

36. TrefaiEd or Afedl % §el HIATIsh s %A i Ted HIT |

1)
(2)
)

Ta.g . 99 F, A AR AR, S T Hehed A |

I 1, IAH TE AR, TA.G ., 9% T Hohol A |

9% TE Hehdld, 99 o, IAH Td dfer, T, |

(4) AN T SR, 99 F, 9% U@ Heher |, TG, |
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37. Identify the correct chronological sequence of the following professional organisations :

Public Relations Society of India, Editors” Guild, All India Editors” Conference,
Advertising Standards Council of India.

Advertising Council of India, Editors” Guild, Public Relations Society of India, All India
Editors” Conference.

All India Editors” Conference, Public Relations Society of India, Editors” Guild,
Advertising Standards Council of India.

Editors” Guild, Public Relations Society of India, All India Editors” Conference,
Advertising Standards Council of India.

38. Find out the correct sequence of the five stages of Heath’s Cyclical model of activism in PR :

D)
2)
€))
(4)

Strain, Mobilisation, Confrontation, Negotiation, Resolution.
Mobilisation, Confrontation, Negotiation, Resolution, Strain.
Resolution, Confrontation, Mobilisation, Negotiation, Strain.

Confrontation, Strain, Mobilisation, Negotiation, Resolution.

39. Write the correct chronological order of the following magazines :

1
2

1)
(2)
®)
(4)

4

The Illustrated Weekly of India, India Today, Frontline, The Week.
Frontline, The Week, India Today, The Illustrated Weekly of India.
India Today, The Week, Frontline, The Illustrated Weekly of India.
The Week, Frontline, The Illustrated Weekly of India, India Today.

40. Identify the chronological order of the following publications :

rns [[HIHANNAN

Four Arguments Against Television, Public Opinion, Passing of the Traditional Society,
Professional Journalist.

Professional Journalist, Passing of the Traditional Society, Four Arguments Against
Television, Public Opinion.

Passing of the Traditional Society, Public Opinion, Professional Journalist, Four
Arguments Against Television.

Public Opinion, Passing of the Traditional Society, Professional Journalist, Four
Arguments Against Television.
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37. TrAfafaa smewtas el & T8t RIarsh e STIhT Hi 98 it
(1) YIRAE FEse gy HdmEe, tfeed fiies, sifea wRda avees ar e, aRde fommm
Ak RS |
(2) 9RdE faqea qE 9Rwe, Tfeevd filcs, R desTes Sy 9MEe, sifad vRdE
HHeH FHHEH |
(3) IfEd YR IHeE e, IR A IRy dideel, Tfeed filce, vrd fomm
e g |

(4) Tfed fiee, A ik T4 GrEmEe, sTfad WRdE Trares g, YR T
A IRET |

38. ULRH €19 % WHAdIEE & Tha Hied Hi e Taeeell %1 HEl STy F1a Hifed |

(1) o=, avedl, sE <eE, aml, TS
(2) THES!, SIH <HIE, aral, TEE, T
(3) UG, A9 THYE, AMaSl, I, fgEE
(4) SATOH THUE, fE=mE, Ames), adi, T

39. fy=fafaa afemsti & 9t wrergsits w0 § fad .

(1) < saudfee diwmelt Aiwm Efea, fean e, Heamrd, &t = |
(2) Whedmsd, &1 de, sfea €8, 31 saddfee et w sfea|
(3) sfem Tz, & Aiw, Hear, 31 sauics dihall S sredT|
(4) < iR, Teard, §t sauefce dtend! sifw sfea, sfear 22

40. Tr=fafEd Jmml & T& FAThiaE HH R TGaAH HiS

(1) R MHzE srfe efifasH, dfscts shfafem, wifgn eiw <t Sora S, ke
SHfaR

(2) URYHA S, qIfET Sfh &1 JEHa 9iEEel, ®R ANHH oFiw IolfasH, dfsaes

CIEIERE]

(3) TIfET &% & JERFA HiHEe, dfsad ST, TrheHd SHie, ®R SIHd 3w
eftfasT

(4) dfsctsr SdifTEA, Wi SAfE € SSeET WEEe, WHIF SHiE, B ATHTE e
eAtfersT

rens [ IHIATENI

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)

=
g1

Paper-I1



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

41. Match the following :

List - I List - II
(Codes) (Description)

(a) Restricted code (i)  Shared by mass audience
(b) Broadcast code (i) Changes rapidly
(c) Aesthetic code (iii) Aberrant decoding is impossible
(d) Arbitrary code (iv) Simple Syntax
Codes :

@@ () (o (d)
1) @) 6 G G
@) ) @ @) 0
@) G O ) ()
@ O @) @) G

42. Match the following :

List - I List - IT

(Producer) (Film produced)
(a) Georges Melies (i)  The Circus
(b) Edwin S. Porter (i) A Trip to the Moon
() D.W. Griffith (iii)) The Great Train Robbery
(d) Charlie Chaplin (iv) Broken Blossoms
Codes

@@ () (o (d)
® @ @) (@) (@)
(2) @) (@) @ ()
) Gv) (@) @) @)
4 @) (@v) (@)

) (i)
ross [ IHITHNHLATIN

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)

=\
(=)}

Paper-11



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

11. fafafea =1 faam sifse :

-1 qEt-11
(=) ( ferertuT)

(a) fraf=m = (i) ST giarst gRI |
(b) TERT FIE (i) st & gRafda
(c) HidT® wie (i) Togermdt fehifen erammE &
d) s e (iv) § 9 formm
FE :

@@ () (o (d)
1) Gv) @) G (i)
2) @) @@ @) @
G) @) @) @) (iv)
4) (@) () (v) (i)

42. fr=fafaa =1 faam = .

At - 1 I - 11

( Trem frmiar) (frfida fvew)
(a) SISE HARE i) fe whg
(b) Tefod Td TR i) wfwegdm
) <=y, fuftry (i) S T2 T T
(d) =l =rfed (iv) SR sArEHd
FE

@@ () (o (d)
® @ ) @v) (i)
(2 @) @) @ @)
(3) (v) (D) @) ()
4) (@) @) @) ()
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43. Match List - I with List - II
List - I
(Model)
) Pyramid model of PR research
(b)  Effective yardstick model

(c) Short-term and continuing model

(d) Preparation, implementation and impact model

www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

List - II
(Inventor)
(i) Cutlip etal
(i) Jim MacNamera
(iii) Walter Lindermann
(

iv) Watson

Codes :
@ () () (@
O @ G ) 0
@ i) @) O
@) @ Gv) @) G
@ @ 6 ) i)
44. Match the following :
List -1 List -1I
(Director) (Film)
(a) Sergei M. Eisenstein (i) Metropolis
(b)  Vsevlod Pudovkin (i) Citizen kane
(c) Fritz Lang (i) The Battleship of Potemkin
(d) Orson Welles (iv) Mother
Codes
@ () (o (d
1 @) @) @ ()
2 @ @) (@Gv) (i)
@) @) @ (v) (i)
(4) (i) (v) (@) ()
rsss ([N s
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43. G - [ & G - [1 % Y GAfoara it
o -1 T - 11
(ATSeT) ( IFfasR Tt )
.3, WMy &1 fyfrs Atea i) wefory T I
i) o B
iii) e felew@™

JHEU AHGE Hisd

c) 3TeURIicieh Td Hdd Hisd

d) T, frareem Td gure qtea

a) (b) () (d)
)

44. fr=fafaa =1 faam .

(@ (b)) (o (d)

) () @) @O @)
2 @O @) @) (

) () @ (v) (i)
(i) (v) @) (

(
I
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45. Match the following :

List-1 List - II

(Personality) (Focus area)
(a) Jacques Derrida (i)  Text linguistics
(b) Noam Chomsky (i) Discourse analysis
(c) Van Dijk (iii) Network of sings
(d) Ferdinand de Saussure (iv) Dismantling structure in text
Codes :

@@ (b) (o) (d)
1) @ @) @ @)
2 @ (@) (@v) (i)
G @) @ @) ()
4) (@) @) @) O

Read the following passage and answer the questions from 46 to 50.

During The 1940s, social responsibility theory emerged as the predominant normative theory
of media practice in the world. It represented a compromise between radical libertarian
views and calls for technocratic control. Social responsibility theory put control of media
content in the hands of media practitioners, who were expected to act in the public interest.
No means existed, however, to compel them to serve the public. They were free to decide
what services were needed and to monitor the effectiveness of those services. Since its
articulation by the Hutchins commission, most media practitioners have at least been
introduced to the basic ideals of social responsibility theory. As such, when they are questioned
about their work, most provide explanations based on social responsibility notions. In
addition, many different news production practices have been developed in an effort to
implement these ideas. Still, there seems to be little enthusiasm among many media
professionals for social responsibility theory’s focus on the public good and on broad-based
reporting about significant events. In addition, as the conflict between social responsibility
and profitability continues to grow in our increasingly concentrated and commercialized
media, responsibility becomes less central to the mission of many media organizations. Media
critics such as Gaye Tuchman and W. Lance Bennett have charged that media coverage of
minority groups and social movements actually impedes or subverts group activities. They
argue that ritualistic balancing of news combined with overdramatized coverage has
popularized false impressions of groups or reinforced negative steneotypes. Groups get little
real assistance from media. Most media services are aimed at demographic segments favoured
by advertisers not at those groups in greatest need of help. Media have chronicled the decay
of cities but have done little to create “Great Communities”. Their target audiences are
generally in the affluent suburbs, not the inner-city ghettos.

46. Who suggested the social responsibility theory of media ?

(1) Gaye Tuchman (2) Lance Bennett
(3) Hutchins Commission (4) Media Practitioner
yans | AN 2 Fapert

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



45.

46.
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ffafea &1 faam sifsd -
e - 1
(feae )
) Sk efken
(b) ¥ =Rt
(c) 3 SESH
(d) TEMTE T AR

Tt - 11
(hIRH &7 )
i)y TEge A fom
ii)  forret forgetem
iii) ==l &1 ST (Feaeh)
iv) I H WA H1 3EIE A

(@ (b)) (o (d)

) (@) () (@) ()

) (@) (D) (iv) (i)

G) @(v) (@) @) (i)

) (i) @) @) @
freaferfiaa TEmeT @ UgHT 17T TT Gl @ IR [eIaT | 46 T 50.

1940 <6 § IR ST g geoa fames fagrm & 99 fava | aeremii
AT o T H e GaTl | T SMURYA 991 WIaATedl & aaRl SR TRl & (a0 & o
Teg qrt 1 gfafafae foren 1 g Swertae fagra | Hifean foawa og & faw &1 Hifean
el % g1l W Hig fon, {9 ten 1 St off for 9 S fod § W w81 g TH e 6o
98 3% a1 T Ha o fau anea fohan se | 35 woden off T 3 fafvaa w8 6 foha Saneti =t
AYIHAT € 3R 7 Al 1 ford TR TUTe s S | g9 3T & o716 So™ W %9 9 %Y
sTfeeniyr Hifean sremaat 7 FrHTeh SRR S & JaAYd Tl ol YRY fhaT | 39 YR 5o
I hTH o e H Y97 33T U 1 ATIRTI = WS STIGIea U0 9T A1 Treeienyor oo |
g WY 3Tk 3TT-3Te FHMER FHi0r s1vamdi sl ot 39 foail =01 @] &6 o 99 | fashied
e T | T A B © foh Wi Stera f9a o s foig 5 fod 1R weergul seeti
foer enenfia fRaifén & &R0 s Hifean el § 9gd w1 ITe fT@mE <al g1 39 19-91g
At TTH *hiwa IR adras Hifea § qHife STWEaE iR TAHER! & o= J99 9g
e aRUTTEEY IWRIE s Hifean §rel & fHeM & fau &9 meequl & 131 Hifean
ARl S 5 THhHA AR Tg o dHe 7 TRY el o Teqsers 9HaEl S |
el 1 Hifear 3 fg aE fommn S s e aMfes Hr aifed gen o1 Swfed g 9 a3 8
o TRl % HHUwE! IHded SR TR TIRY ¥ §HRl H T YWE JAId & S § A
THRICHF &6 o5 URON 93 eIdl 8| TUel ! Hifear ¥ 9gd %1 Tl Herdr foad! ¢ stfusma fifea
Yarrati 1 SEYF AT 39 H fomraemanet 1 ey Uga ek © 7 o 37 9E i 9% Sered at
Haffush sTavasRal it & | Hifedn 7 TR o 74 1 fafyeg fhan © W= ' 7eM e’ it & &
fore sigd 4 =1 TR

SR AT < T WA FER STTR 9 ¥, T foh TR w7 gt 9
Hifea & wmifre ITerae g &1 gea fohaehr o1 ?

ORREEETE (2) <
(3) e s (4) Hifea sHagmEt
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47. What does the social responsibility theory suggest for the media practitioners ?
(1) Questioning themselves
(2) Serving the public
(3) Highlighting the affluent in society
(4)  Criticising the poor
48. Who is the critic of social responsibility theory of media in the above passage ?
(1) Lance Bennett (2) Everett Dennis
(3)  William Hutchins (4) Dennis Goulet
49. Whom do most media services aim at, according to the passage ?
(1) Demographic segments (2) Media practitioners
(3) News producers (4) Inner ghettos
50. What is the view of media critics of present practice of media under social responsibility
theory ?
(1) Contributing to development (2) Covering the affluent’s news
(3)  Ethical reporting (4) Reinforcing negative stereotypes.
-00o0-
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47. wmITS SWEae fagr 7 Hifean sqawfE w1 = geme faan ?
(1) w&E 9y (2) S G
(3) AN % UG AfKE I SHAT  (4) TR i AT
48. ST MY H Hifew & wriieie SIS fagT F AT ¢ 2
(1) < &4 (2) U efmE
3) fafeem sfa 4) = s
49. TR % STIER Hifed Yarsii 1 g&T Aed hiF § 2
(1) <rEie e (2) wifean s
(3) HER fmfa (4) fd g
50. ISR STRET fagT< & ST Hifea sTeii=rehl 1 sidH Hifed 1w o foog # == forem
27
(1) fawm® ¥ 9reH (2) | o GHAMERI % AR
(3) fqow feifén (4) THRIHE Hfcds TR Hl Felferd HT
-00o0-
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