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Note : This paper contains fifty (50) objective type questions, each question carrying two (2)

marks. All questions are compulsory.

1.  When signs are organised into
systems, they will become

(A) Codes (B) Letters
(C) Words (D) Attitudes

2. Inapost-modern society, culture is
(A) Regulated
(B) Commodified
(C) Traditional
(D) Non-pluralistic

3. No new information is available in
(A) Dynamic communication
(B) Internal communication
(C) Phatic communication
(D) Conflict communication

4.  Redundancy helps in solving . the
problems associated with

(A) the equipment

(B) the law

(C) the audience

(D) the political system

5.  Vivendi universal~ds a well-known
media organisation of

(A) France

(B) Australia

(C) The United States
(D) Canada

6. Which was the newspaper that
Mahatma Gandhi edited in the year
1919 ?

(A) Indian Opinion
(B) National Herald
(C) Pioneer

(D) Satyagrahi
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10.

11.

Reaching the maximum number of
people at the least possible cost by
media is called

(A) Media manipulation

(B) Mediated communication
(C) Media efficiency

(D) Media consistency

A variable that -creates an alternative
explanation of results is identified as

(A) Alternative variable
(B) Artifact
(C).C-Predictor variable
(D) Antecedent variable

Duplicating only the sampling and
experimental  procedures of a
previous analysis is called

(A) Literal replication

(B) Instrumental replication
(C) Constructive replication
(D) Operational replication

Life style segmentation research
investigates respondent’s

(A) Education
(B) Income

(C) Occupation
(D) Interests

A study of a specific population as it
changes over a period of time is
known as

(A) Demographic analysis
(B) Population analysis
(C) Cohort analysis

(D) Cluster analysis
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12. In advertising, a document that
describes the target market, budget,
creative strategy and objective is
known as

(A) Media profile

(B) Strategy document
(C) Media brief

(D) Auditplan

13.  When a straight forward proposition
is used in advertising, it is called

(A) Emotional approach
(B) Dogmatic approach
(C) Creative approach
(D) Typical approach

14. Specimens of advertisements are kept
in
(A) the log book
(B) the sample book
(C) the copy book
(D) the guard book

15. Saatchi and Saatchi is an agency. that
specialises in
(A) Advertising
(B) Public Relations
(C) Event Management
(D) Opinion Surveys

16. Lobbying is an activity of
(A) Publicists
(B) Propagandists
(C) Public relationists
(D) Media Managers

17.  When public relations personnel
manage news in the media, it is
termed ?

(A) Spin doctoring

(B) News commitment
(C) News control

(D) Perceived necessity
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18.

19.

20.

21.

22.

23.

The readability test, Fog Index, was
developed by

(A) Rudolph Flesch
(B) Robert Gunning
(C) James Reston

(D) Walter Cronkite

When words have the emotive
potential, they are categorised as

(A) Metanyms
(B) Parawords
(C) Similes

(D) Metaphors

Curtain-raiser-is part of a/an
(A) Investigative journalism
(B) ~Interpretative journalism
().~ Advocacy journalism
(D) Counter-media

Ballooning is a cartoon contains
(A) Picture

(B) Text

(C) Guidelines

(D) No information

Journalism that depends upon
computer-assisted analysis of
existing information is known as

(A) Database journalism
(B) Offline journalism
(C) CAA journalism

(D) Technical journalism

When a camera pans fast to a visual’s
blur and steadies into a correct focus
at a particular point, it is called

(A) Hand-held camera
(B) Whip pan

(C) Tilting

(D) Panning
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24,

25.

26.

27.

‘Taxonomy of News Values’ is
written by

(A) Paul Lazarsfeld
(B) David M. White
(C) Stanley Cohen
(D) Galtung and Ruge

The first committee on National
Communication Policy in India was
headed by

(A) R.R. Diwakar

(B) Ram Vilas Paswan

(C) Balaram Jhakhad

(D) Jyothi Basu

Assertion (A) : News photographs
and Magazine advertisements
are  mostly indexical and
always iconic in nature.

Reason (R) : The categorisation
is  mostly arbitrary and
insignificant  in meaning
production.

(A) Both (A) and (R) are true:

(B) Both (A) and (R) are truey but
(R) is not the_ -correct
explanation of (A).

(C) (A) istrue, but (R) is false.

(D) (A) is false, but(R) is true.

Assertion (A) : In India, any law of
privacy should be by enacting
statutes in conformity with
constitutional limitations.

Reason (R) : The law of torts in
India is based on English law.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A) istrue, but (R) is false.
(D) (A) is false, but (R) is true.
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29.

30.
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Assertion (A) : The Union
Government can  exercise
limited control over the volume

of circulation of Indian
newspapers.
Reason (R) : The control over the

volume of newspaper
circulation is prima facie an
unreasonable restriction on the
press freedom.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A) istrue,;but (R) is false.

(D) (A) is.false, but (R) is true.

Assertion (A) : Verbal language
and photography are fine
examples of representational
codes.

Reason (R) : Both  of them
perform referential functions.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : Vladimir  Propp’s
Morphology of Folk Tales is a
benchmark study for
researchers in traditional media.

Reason (R) : India is rich in
traditional media, and as such
does not require western inputs
much for research.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.
J-63-13
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33.

Assertion (A) : German influences
on Bollywood movies are
facilitated by technology and
black money.

Reason (R) : In India, movie
making is a capital-intensive
industry and needs strong
public sector support.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.
(D) (A) is false, but (R) is true.

Assertion (A) : Traditional media in
India are mostly mythological
due to audience preference.

Reason (R) : Modern mass media
are responsible for this as they
have made audience prefer
traditional media.

(A) Both (A) and (R) are true:

(B) Both (A) and (R) are true, but(R)
is not the correct explanation of (A).

(C) (A)istrue, but (R) is-false.

(D) (A)is false, but (R) is true.

Assertion (A) : Lower-case headlines
are easier to read than all caps
headlines.

Reason (R) : Research has shown
that headlines set in all caps are
read 12 percent slower than those
set in caps and lower case letters.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R)
is not the correct explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.
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34. ldentify  correct sequence  of
television communication in India :

(A) Satellite Instructional
Television experiment
Television Stations started in
Bombay and Madras,
Television Centre in Delhi,
Television colour transmission.

(B) Television Stations started in
Bombay and Madras,
Television colour transmission,
Satellite Instructional
Television Experiment,
Television Centre in Delhi.

(C) Television-Centre in Delhi,
Television Stations started in
Bombay & Madras, Satellite
Instructional & Television
experiment television colour
transmission.

(D) Satellite Instructional Television
Experiment, Television Colour
Transmission, Television centre
in Delhi, Television Stations
started in Bombay and Madras.

35. ldentify  correct sequence  of
government organisation established
(A) National Film Archives of

India, Non-Aligned News Pool,
Directorate of Field Publicity,
Directorate of Film Festivals.

(B) Directorate of Field Publicity,
Directorate of Film Festival,
Non-Aligned  News  Pool,
National Film Archives of
India.

(C) Directorate of Field Publicity,
National Film Archives of India,
Directorate of Film Festivals,
Non-Aligned News Pool.

(D) Directorate of Film Festivals,
Non-Aligned  News  Pool,
National Film Archives of India,
Directorate of Field Publicity.
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36. List the right sequence of the earliest
known journals printed in the world
from
(A) Egypt, Korea, China, Italy
(B) Korea, Egypt, Italy, China
(C) Italy, Korea, Egypt, China
(D) Italy, China, Egypt, Korea

37. Find out the correct chronological
sequence of the following advertising
agencies :

(A) O&M,B.B.D.O., Mudra, Lintas
(B) Lintas, Mudra, O & M, B.B.D.O.
(C) B.B.D.O.,0&M, Lintas, Mudra
(D) Mudra, B.B.D.O.,, Lintas, O & M

38. ldentify the correct sequence of five
functional stages of developmental
model for product, person and PR
campaign.

(A) Distribution, participation,
legitimacy, penetration,
identification

(B) Identification, legitimacy;
participation, penetration,
distribution

(C) Participation, identification,
penetration, distribution,
legitimacy

(D) Legitimacy, participation,
identification, Penetration,
distribution

39. ldentify right sequence of first Indian

language newspaper published

(A) Utkal Dipika, Samachar Darpan,
Digdarshan, Sambad Kaumudi

(B) Sambad Kaumudi, Digdarshan,
Utkal Dipika, Samachar Darpan

(C) Samachar Darpan, Utkal Dipika,
Sambad Kaumudi, Digdarshan

(D) Digdarshan, Samachar Darpan,
Sambad Kaumudi, Utkal Dipika
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40.

41.

42.

Match List — | with List— 11 :
List—1 List— 11
a. Defamation 1. Trial by media
b. Fair dealing 2. Possession of
information against
National security
c. Contempt 3. Imputation of

of Court illegitimacy
d. Official 4. Motive behind
secret making comments
Codes :
a b c d
A 1 4 2 3
B 3 4 1 2
C) 4 1 3 2
(D) 2 3 4 1
Match List'=1 with List — 11 :
List - 1 List— 11

a. B:G. Verghese 1. SITE
b.<Rajendra Singh 2. Micro-finance
¢/ Mohammed 3. Aravale

Yunus
d. Indira Gandhi 4. Project
Chattera
Codes :
a b c d
A 4 2 1 3
(B) 4 2 3 1
C 4 3 2 1
(D) 4 1 3 2
Match List — I with List— 11 :
List—1 List—11

a. Harold D. 1. Linear model of
Lasswell communication
b. Shannon & 2. Two-step flow of

Weaver communication
c. Ruge & 3. Political
Galtung communication
d. Elihu Katz 4. Selective gate
Keeping
Codes :
a b c d
A 4 2 3 1
B 3 1 4 2
C) 4 3 2 1
(D) 3 2 1 4
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36. fova H wod WA utrret & gisd g=
T Tel 3FT5HY TSy
(A) =T, iR, =i, et
(B) whiftam, ST, geot, =
(C) g2l wifean, ghe, =H
(D) 3ol, O, 3T, it

37. Tr=fefea fosmom efweeon &1 @@

HITHAHR 3TI5RT JaTd

(A) 3T Ug uH, &t &t e 31, qeT, forer
(B) foterd, WaT, o7 Us uH, it &t Sl 37,
(C) eratzran, 3t ue uH, forerd, qaT
(D) W, el e, forera, o1 Us Uy

38. 3@, AT IR ULAR, HOAT &
foshTTcaes Higet i UM i rereay
% TE 3TTHA T T B
(A)  ToeRoT, TEiTaT, ST, S,
LM

(B) dGTeHa, eI, TeTHTdT, ST,
foraror

(C) TEwIRTAT, AT, ST, fIeT,
YA

(D) ST, TEITTT, ST, S,
foreror

39. ORAE 9T H YRR U THERS
T TET HY IS
(A) el ST, THMER YT, e,
Harg

(B) g ST, [Taei, Sehet i,
TR T

(C) THMER TUU, Icohed QITUeHT, TS
s, fergem

(D) fETeeF, GHER Y01, WaIg HITsT,
Ieeher SRt

J-63-13
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40.

42.

- = -Il%
> b

T - | = - 1

a. A 1. Hiftean g/ TR
b. Stad AR 2. AT T * ooy
T T
C. AT I 3. ST T TRITT
AT
d. TR 4, fTool Y & 9
o SLAp)
F
a b c d
A 1 4 2 3
B 3 4 1 2
© 4 1.3 2
(D) 2 3 4 1
gEr - 1&gl - | % 9y gaferd
e - | =t - 11
&) SS. ae 1. WS
b. I e 2. W WA
c. HEWE AW 3. W&l
d. sf=r e 4. WS FA
F
a b c d
A 4 2 1 3
B 4 2 3 1
© 4 3 2 1
D 4 1 3 2

gﬁﬁg:laﬁwﬁ—u%mgﬁﬁﬁ

= - | = - 1
a. Tes 9. 1. §OR & AR
GIRC Hreet

b. IFH U AR 2. TEAR A T Tl

C. T US N2 3. eHIaeh HaR
d. TRl ke 4. ToeiRa -
T
FT
a b c d
A 4 2 3 1
B 3 1 4 2
© 4 3 2 1
D 3 2 1 4
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43. Match List — I with List — 11 :
List—1 List—11
a. Construct 1. Scientific
method
b. Positivism 2. Operational
definition
c. Measurement 3. Logical
reasoning
d. Empiricism 4. Intermediate
level
Codes :
a b c d
A 2 3 1 4
B 2 1 4 3
(C) 2 3 4 1
D)y 2 4 3 1
44. Match List — I with List— 11 :
List—1 List—11
a. Age 1. Survey
b. Co-variation 2. Independent
variable
c. Coding 3. Causation
d. Schedule 4. Content analysis
Codes :
a b c d
A 2 3 4 1
(B) 1 2 3 4
) 3 4 1 2
(D) 4 2 3 1
45.  Match List — I with List =4I -
List—1 List—1I
a. Sex 1. Mare: than one
sound heard at the
same time
b. Fading 2. Sound effects
on
c. Segue 3. Performer moves
towards microphones
d. Blend 4. Smooth transitions
from one sound to
another
Codes :
a b c d
A 3 2 1 4
B 1 4 3 2
) 2 3 4 1
(D) 4 1 2 3
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Read the following passage and answer
Question Nos. 46 t0 50 :

Critics refer the cultural imperialism as
cultural domination. John Tomlinson has
emphasized that imperialism  groups
specific form of domination. In case of
cultural imperialism in the third world, it
points out towards the links between
present domination and colonial past. The
term is ambiguous between a set of
economic and political meanings. To
maintain specificity one must choose the
term cultural imperialism as a pattern of
inherited colonial attitudes and practices or
as the practices’ and effects of on going
system of economic relations within global
capitalism. There are other ways of
speaking about cultural imperialism as
media imperialism as a discourse of global
capitalism and as a critique of modernity.
With reference to media imperialism,
cultural imperialism places media at the
centre of things. Many a times writers
consider cultural imperialism and media
imperialism as synonyms. On one hand
mass media are constantly and rapidly
expanding in terms of technical power,
penetration coverage and representation of
both public and private life in the west.
Here media is considered as central
cultural reference point of modern western
capitalism. If so is the case -cultural
imperialism is a dominance of one’s
culture’s media over another or as global
spread of “mass mediated culture”. Further
cultural imperialism poses a threat to
national cultural identity. In dealing with
this discourse of national cultures, we must
think of the various levels of locality.
Cultural imperialism is also considered

J-63-13
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FTAfAE TS i uigd 3R U9 9T 46 §
50 deh o I SITT

AT, ApIh AHSTAR &l AREhidh
I A & | ST Sferdd 3 39 a1d W S
fear & for gmTSTeR foviy R % mE wit
3T SR & S & | I fava o Qiepias
qUEE & AEel W gaRH W 3R
uafeTs 3Tefia & o9 gay & Gehd fHerd
T | ot AR SIS T % A 8
e & | fafrear a9 TE o A |igpas
qYTIEE Sl WEREE  Safemes g
3R Uid & Yol &0 7 a1 Afvas A §
3TITereh, Heell Bt Tl e Bt g 3
TG 6 BT H HAT AT AT | Aihias
ATHTSAAE Sl T A o 37 ik o & i
fop, Hifeam AoTaTs & ®9 H, afvash qSias &
TomeT % ®0 § 3 SMehar S TR & &9
T | Hifed TWEER % SSd B Aihas
TSI F Hifear it aRqaf H s T ¢ |
TgUT TS WRFE THREAE 3R Hifedr
YHRTAE H GEART 9Fd € | TE AR
SAEER UREH H Teh! ST, THTe, STaehdl
3T eI qe st Stiae & 9T %t gfte
T gaq R ost ¥ fowaia @ W@ § 1 @R
Hifgam & MY Tvad ISfarg & Hsid
Giepfass Ty 95 % ®9 | 7T ST & | At
o ferfag € df wipae amraarR e
TFias  Hfear T W OWE A
“S AR GERA” H AVTH IR € |
Tqh  SANTd  Wipias  THSIEE, T
HGpidaeh TeuH & o Uh T § | e
TFd W fouer wa gaa fafr= et
TR T FEY foar fhar ST =16 |
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critique of global capitalism and capitalism
is an homogenizing cultural force. The
perception here is that everywhere in the
world is beginning to look and feel the
same. Cities in any part of the world
display uniform features. Further the
spread of capitalism is the spread of culture
of consumerism. The discourse of cultural
imperialism which takes capitalism as its
target needs to be connected with that
which  addresses the discontent of
modernity itself. Cultural imperialism is
not only effecting individuals but the world
itself. Modernity refers to main cultural
direction of global  development.
Modernity and development though by no
means necessarily linked as concepts, have
become closely identified. This question
is that what is the way of responding to
the ambiguous cultural conditions of
modernity.

46. What is cultural imperialism ?

(A) Study of cultures

(B) Negatively marked notions of
power.

(C) Inherited attitudes and practices
from past

(D) Forced ways of
exercised by notions.

thinking

47. What does media imperialism refer

to ?

(A) Media’s
cultures

(B) As inseparable concepts

(C) Media as a centre of reference
point

(D) Media and cultural imperialism
as two separate aspects

role in reflecting

(Hub of Journalism &Mass Communication)

48.

49.

50.
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How does cultural imperialism poses
a threat to nationality ?

(A)

(B)

(©)

(D)

By invading the foreign
cultures.
By dominating specific
cultures.

By being functional in eroding
local cultures.

All the three mentioned above

How does cultural imperialism act as
a critique of global capitalism ?

(A)

(B)

(©)

(D)

Consumer-culture is imposed
on developing societies.

Culture of capitalism s
incapable of providing
meaningful and  satisfying

cultural experiences.

Process of cultural imperialism,
have functional role to play in
the spread of capitalism
Capitalism implies a cultural
totality of economic / social /
political and social aspects.

How does modernity refer to the
main cultural direction of global
development ?

(A)

(B)

(©)

(D)

By projecting ‘particular ways
of life” dominatingly.

By homogenization of cultural
diversity

By relating the idea of
modernity to that of capitalist
society.

By the way of projecting as
destination of all cultural
development.
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P THNTAR H dfvEs GSia
TEET S AAT T § SR USe U 6evd
GG SR ¢ | IE TES S & [ foea |
THTH TIeHT-faRAT 3T 3T9e AT 3R
g ¥ | fove % feer o 9 & vRR W
THGHH IR O S § 1 36 St
USiaTg 1 FHROT ST . HEhid Hhl
TERUT € | WiEpiase qaas B fomst
T YSTaTs ot 718 ST 7T & | Syfehan
% Ul ST & T SIS S B SAaeIHAT
T | MR AHIEE 1 A hael A W)
ek fava W G U W@ § | YR @
31T afvaeh fasm ot 7 iehide fon 9
T | T My R fos @i feRdr ot
feafa o uronett & @ arferd w9 @ & e
ST =T, TET W w9 9 WA T | O
Ieq & T SMYHEd W ST WRFHTH
TETRAT St ARt I T T AT & 2

46. QIEH{TH AHSTETS T & ?
(A) TR T TR
(B) iRt St TShRIcHR, YIROME
(C) ordld ¥ oTgamies & H U
Mg 31T T ieat
(D) «RoTRT % HROT g & STEHRT
LEED

47. Tifean THTSIATE § T IR € 2
(A) TEHE H uidfeiEd & H
Hifeam =i freer
(B) 3TYIFHIUNT STALROTS & €7 H
(C) =g Ty fag h &I H
(D) Hifear 3R WRpAH THSTR
ST ST 9el o 9 H
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48.

49.

50.
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(e THgaTs Tl & faw g

TE T & ?

(A) IRl T 7 g&qelT & grR

(B) Tordll Tomie Tvgar o e Tl
EZen

(C) T TS Sl T Fh

(D) W 3feairad ot

HIpiash AR dvgs Ysiarg @

YT o &9 | Y B BT € ?

(A) fIHEeier - TasT TR SUHTeRT
TEpid, AR T STl € |

(B) ol wepld  sEmel  wd
FATSHE 3 3Tt A |
TRT ¥ |

(C) USla® % WORYT § Whids
gETaE uiear @ e
feThT Bl & |

(D) TSt # o / amifeies /
oI 3T QAT Tgefsti i
i g Mg & |

Myl afvaw  fawm @ g

Hiepae fenet ¥ fee weR wRrhd

g7

(A) ‘SfeR & faey e S T
eI |

(B) wWiwpid®  fafi=arst T
AT T |

(C) USiamr TusT ¥ STyl i
HIROT & STTE Y |

(D) THET WA [T & 32941 i
T |
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