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MASS COMMUNICATION AND JOURNALISM
PAPER —1II

Note : This paper contains fifty (50) Multiple-choice questions, each question carrying
two (2) marks. Attempt all the questions.

1.  Which was the first Indian Advertising agency ?
(A) Bharatiya Advertising Agency

(B) Global Advertising Agency

(C) Indian Advertising Agency

(D) National Advertising Agency

2.  IMRB is a unit of :

(A) United Thompson Associates
B) Universal Thompson Associates
Hindustan Thompson Associates
Indian Thompson Associates

3.  What are VNRS ?

(A) Video non - residents
B) Video news releases
Visual news releases

D) Visual news receivers

4.  ‘Press Trust of India * was established in :
(A) 1938 (B) 1936 (C) 1948 (D) 1947

5.  During whose viceroyalty was the ‘Repressive Act’ also known as the ‘Gagging Act’
passed :

(A) Lord Curzon
(B) Lord Lytton
(©

(D)

Lord Ripon
Lord Morley

6. Who wrote “India on Television” ?
(A) Vinod Mehta
(B) Nitesh Mehta
(C) Lalit Mehta
(D) Nalin Mehta

J—6309 2

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

SR Tl UHRTRAT
T U —11I
A T8I T H e (50) dg-foashedt™ U €1 U U9 6 2 (2) 3F B 1 |t Ut 6 I
IS
1. frefafed § gyom fomme wSid 72
(A) ¥R faRmo Tl (B) et fermmae wSidh
(©) Ffea fomm woidh (D) R R st

2. OTE.UH.IRS. Th T € :
(A) FAREE AT THITHTEH &l | (B) Ifada A THIHTEE &t |
(C) TegwM oirgd TEifgued =i | (D) 3fead dfreH Taifgued = |

3. UALRTE FMT?
(A) =ifed TH-TE = | (B) iifeal = Refisg |
(C) Tageta == Redtsa | (D) =fsta = g |

4. 'U9 I ATk Sfea’ e Tenfya fomam o o

(A) 1938 (B) 1936 (C) 1948 (D) 1947

5. T o % yA-de B et sifufam’ S ¢ e sifufem ! off st ST g,
EILGRERIKIRICI

(A) TS Hsid (B) e faea (C) e A (D) e A

6. ‘‘sfuear s oifasm’’ i fran fomen &2

(A) fodr fga (B)  feeirer Hgan
(C) dfera Hgar (D) feH Hear
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7.  Which of the following statistical tools is used for Prediction ?
(A) Range
B) Regression
) Standard deviation
D) Mean

8.  The height of Geostationary satellite above the surface of the earth is approximately :
(A) 36,000 km (B) 3600 km (C) 360 km (D) 36 km

9. In statistical measurement, a level of measurement in which the distance between the
two consecutive divisions is equal, is called :

(A) Ordinal level
(B) Nominal level
(C) Interval level
(D) Ratio level
10. IRS was first conducted in the year :
(A) 1995 (B) 1965 (C) 1985 (D) 1945

11. The structural potential for communications imperialism was pointed out by :
(A) Cees]. Hamelink
(B) Johan Galtung
(©) Gunnar Myrdal
(D) Armand Mattelart

12.  Which part of the Indian constitution contains fundamental duties ?

(A) Part-1I

(B) Part-IV

(C) PartIV - A
(D) Part-V

13. Which of the following is a popular editing software for film / video ?
(A) Quarkxpress
(B) Photoshop

(C) Final cut Pro

(D)

D) Indesign
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7. Trafafed § @ fa qifers-suso @ vfasr-se & fau swm fean s §
(A) TO-Hdt (B) wfaaA
(C) HF-femre™ (D) HEIHH
8.  SSRSM{ SUUE i 9 YfH-Tdg ¥ SW FAMG: fha & :
(A) 36,000 .41 (B) 3600 fer.Hf.
(C) 360 T (D) 36 for.H.
9. Hifeae! HIaA § WO 1 &R, FS < HErTa-fadSE & Her 9eH gl €, 1 hea ©
(A) HITTR-TR (B) T HH-®X
(C) TA-&R (D) STIA-®VR
10. 7. 3TR.TH. Sl GYH A fohd ad gam o1 |
(A) 1995 (B) 1965 (C) 1985 (D) 1945
11. FOR-9YURA ¥ ST -amed &1 Gohd fohaq faam ani
(A) 9. 3. gHfeish (B) e frereT
(C) TR fhela (D) g Heame
12. R Gfaem & fFa 9 § diferss stfeeriil s g e @ €1
(A) 9ELI (B) -1V (C) 9F-IV-A (D) 9F-V
13. frew ud dfifeat o foru arenfia aramea-Sidearr
(A) FEARTHIH (B) RIS
(C) IS - (D) wAfedrEH
J—6309 5 P.T.O.
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14. Identify the newspaper which is published in tabloid form :
(A) The telegraph
(B) The statesman
(C) Mail today
(D) The Hindu
15. Which represents the principal light source in television programme production ?
(A) Key light
(B) Back light
(C) Filllight
(D) Background light
16. Identify the association that is correct :
(A) Daniel lerner - Cultivation
(B) Wilbur schramm - Diffusion of Innovation
(C) Elihu Katz - Grammatolozy
(D) Antonio Gramci - Hegemony
17. Identify the correct combination of Mass communication theories :
(A) Hellical - Cultivation - Uses and Gratification - Agenda setting
(B) Mathematical - Gate keeping - Propaganda - Hegemony
(C) Post modernism - Westley and Maclean - Cultivation - Knowledge Gap
(D) Cultivation - Uses and Gratification - Agenda setting - Cognitive Dissonance
18. ‘The airwaves are public property’ is a declaration of :
(A) Supreme court
(B) Prasar Bharati
(C) Press council
(D) ITU
19. ‘Yakshagana’ is the folk art of :
(A) Kerala (B) Assam
(C) Orissa (D) Karnataka
J—6309 6
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14. Tr=fafed ga=mRysi 4 9 o 99=R 95 %l 989
(A) T T (B) T WIHHA
(© #age (D) =feg
15. clifas-wreiswa-fmio § ger-yem-gid s gfatfie feafafed § w6 w5t @
(A)  FHS-YehTel (Fhi-TTM32) (B) TUSB-UhMI (Shallse)
(C) Yf-vem (fret-<rge) (D) YSYfH Yerl (AHURTS T32)
16. G UREREH-TIG Sl T i |
(A) Sfa a-hfceaem (B) faeaRdm-fewREH & THEYH
(C) Ufeg-—wRS-TrHeres (D) T TAE-gshEe
17. SHAR TG & HEl G i 9= i
(A) Tolioha-hiceae goe Ue IiftheheH-Tsial afeT |
(B) Termifewa-Teaifum-Hrarvel-gSiaT |
(C) UReATEHSH-oe U Hepforam-shfceaRM-Alers-1 |
(D) HiceavH-gore U IRIFRIA-Tsiel Jfm-siifea-fedra
18. ‘9 T SEUfd €', st swon fefafed § 9 feas g R R
(A) war= e (B) TER WRat
(C) U= wifga (D) SME.dg,
19. ‘T&ETH’ Ereh-hell § :
(A) HTA HI (B) 319
(C) sfan =t (D) ATCH hl
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20. Indentify the author who has defined development communication as leapfrogging
centuries of under development :

(A) Nora quebral (B) Wilbur schramm
(C) Daniel herner (D) Everette M Rogers.

21. Consider the following statements :
Assertion (A) : Corporate identity leads to Corporate Image.
Reason (R) : It promotes social identity and social responsibility.
(A) Both (A) and (R) are true

(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false
(D) (A) is false but (R) is true

22. Assertion (A) : Greater the attention media pay to issues,events, or personages, the
greater is the importance given by the audience to them.

Reason (R) :  Media can only influence what the people are to think about,not the
direction of opinion on issues.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A)is true but (R) is false
(D) (A) is false but (R) is true

23. Assertion (A) : There is a rise in the number of ‘Religious TV Channels

Reason (R) : The majority TV audience in India likes to watch religious programmes
(A) Both (A) and (R) are true

(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false
(D) (A) is false but (R) is true

24. Assertion (A) : In structuralism and semiology attention is directed to latent rather
than to manifest content.

Reason (R) : Structuralism and semiology believe that all “Units” of content should
be treated equally for analysis.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false
(D) (A) is false but (R) is true

J—6309 8
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IH W@ Hl TeaH L e fahmTesh-HaR &1 3Ted-fos & efd-ThIf-S=gds & &9
# gftenfia fean ©

(A) =R R (B) foereR W

(C) SfEa @R (D) TAETA. o™

frafafea wuH W e fa=r i)

SfiemegT (A) :  Tifaa ve=m fmfaa sfa &1 G0 s g

7% R) € HHISTeh T& a1 Frifsies <ifee shi Weid il ¢ |
(A) (A) T (R) S TR €|

(B) (A) T (R) IHI W&l € AfhA (R) (A) I T&l TIHHII T2 & |

(C) (A) &I g Ak (R) Tord & |

(D) (A) 7TeTd § e (R) G&T €1

afyemeT (A) . wifem g8, sestl =1 4 =fwal s fa 9 e 3 8, S € e
Il 71g 3% HE <d & |

@& (R) : Hifean fath 59 R & guE Ser § fo @ o= 9, e 98 R T H
feem &1 T genfora e € |

) (A) 3R (R) T TA T

B) (A) 3R (R) THI ¥ € W (R) (A) 1 HEl TSR Tl T |

C) (A) ¥ 8T (R) A B |

) (A) 3THE & TG (R) §A |

>

o)

(
(
(
(

fRerT (A) :  * nffer S, =al i He | SRl g8

% (R) : aRA H Afereniyr a4t diar 7o enfifen s <@ TH< i B
(A) (A) R (R) < T B

(B) (A) 3R (R) I ¥ § T (R) (A) 1 T&I TSR T2 |

() (A) 9 T 3R (R) T8 B |

(D) (A) 3@ 8 3R (R) ¥ |

SIUFYT (A) :  FEAMER R ATV foH H, Yohe 37d: g o oo 3TeA® (AN J=54) 3
T W =AM T S g

7% (R) : GrAmEre iR @e1r fome <1 1 7T © TR Stweeg ot THE SehTsal bl
forgers o o fore Tmm w9 9 foran S =nfew |

(A) (A) I (R) S T 2|

(B) (A) 3R (R) T 9 § T (R) (A) Tl T&l TISHI T ¢ |

(C) (A) @8 WY (R) A S|

(D) (A) 3TFA 8 TG (R) FA S|
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25. Assertion (A) : Right to information Act (2005) was enacted in India to bring in
transparency and accountability in governance.

Reason (R) : The US government has passed such an Act.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A)is true but (R) is false

(D) (A) is false but (R) is true

26. Assertion (A) : Advertising messages tell us what the advertiser wants to say to the
customers.

Reason (R) : The ad agency wants to convey the messages to its clients.
(A) Both (A) and (R) are true

(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false
(D) (A) is false but (R) is true

27. Assertion (A) : Women view television serials/soaps more than men.
Reason (R) : Majority of women in India are housewives.
(A) Both (A) and (R) are true
B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
) (A) is true but (R) is false
D) (A) is false but (R) is true

28. Assertion (A) : Viewer fatigue resulted in change in the content of news programing.

Reason (R) : Proliferation of 24/7 news channels and increasing competition for
advertising share has pushed the channels into sensationalising news.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false
(D) (A) is false but (R) is true

29. Assertion (A) : India is an information society.

Reason (R) : An information society is that in which the percentage contribution
to GDP and the percentage of population working is services sector is
greater.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)

(C) (A) is true but (R) is false
(D) (A) is false but (R) is true
J—6309 10
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3T (A) : I AfHR AUFT (2005) YR H 9 § IRERAT IR SEmeead dan
ERNGERIRIRIRI

@@ (R) : F TH R 3 T it oA €

(A) (A) 3R (R) S ¥ £ |

(B) (A) 3R (R) S ¥ § WA (R) (A) Tl HEl TIEHT T2 ¢ |

Q) (A) ¥ T G (R) 39 B |

(D) (A) 39 € T (R) 9A T |

YFIT (A) . Togmo Hew g sard € T fomaes Ureen! 9 = e 9mear § 1
7% (R) : ORI TS 3TU Yokl ohl TS TR heT =T |
(A) (A) 3R (R) T TA T

(B) (A) 3R (R) I T § T (R) (A) Tl &l TISHI & ¢ |

(C) (A) @8 WY (R) A S|

(D) (A) 39 § TG (R) A B |

HFHIT (A) . TAlEATE SIS ERETesh/Ad 29 (T THEsti X AR B2 HUm)
TEHI it Gl H SATeT SE € |

% (R) : IRa | eAfershier formn Tefori €1

(A) (A) 3R (R) 3 ¥ £ |

(B) (A) 3R (R) S ¥ & T (R) (A) Tl Hel TIEHT T2 © |

Q) (A) 99§ T (R) 3TFA |

(D) (A) 39 € T (R) A € |

3T (A) : JF (W) P H1 RO THAER HARYH (IRIHA) & sTqaeg o
SSeTe 1 3T |

@& (R) : 24/7 HHMER =Tl H1 Jgedd iR fommm § o1 fe & faw st g8
Fieegert ¥ <l sl FHER S TS s S 3R Iia fwman €1

(A) (A) 3R (R) T TA B

(B) (A) 3R (R) I ¥ € T (R) (A) T H&l TIEHT T |

Q) (A) 99§ T (R) 3TFA B |

(D) (A) 39§ TG (R) A B |

YT (A) : ¥R o1 Y9G IO T |

& (R) : T TS TS 3§ el St St § e o faera oiR dar & § el
AT T U STYeTRd S9eT € |

(A) (A) 3R (R) T T |

(B) (A) 3R (R) T ¥ § W (R) (A) T el TSR0 T 7 |

(C) (A) @8 WY (R) A G|

(D) (A) 38 8 I (R) A & |
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30. Assertion (A) : There has been a steady growth in the circulation of vernacular
newspapers in India.

Reason (R) : There has been great improvement in rail and road connectivity in
India.

Both (A) and (R) are true
Both (A) and (R) are true but (R) is not the correct explanation of (A)
(A) is true but (R) is false
(A) is false but (R) is true

PECEE

S o

31. Match List-I (Authors ) with List II ( Concepts ) :
List-1 (Authors) List-1I ( Concepts )

(a) Dallas Smythe (i) Postmodernism

(b) J.H Altschull (i) Medium is the message

() F.Lyotard (iif) Cultural screen

(d) M.Meluhan (iv) Media - the agents of power

Code :
(@ @) () @

(A) @) (@) @) (@)
(B) @) (D) @Gv) (@)

© Gv) @ () (D)
(D) @) (@Gv) @) ()

32. Match the List-I (News Agencies ) with List-II (Country of Origin) :

List-1 List-11
(News Agencies ) (Country )
(a) Renters (i) India
(b)  Associated press (i) USA
(c) Agence France press (i) UK
(d) Press trust of India (iv) France

Code :
(@ @) () @

(A) (i) @) @) (@1v)
(B) (v) (@) () (i)
Q) (v) (i) @) (i)
(D) (iv) () (@) (i)
J—6309 12
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30. SIfYFHYIT (A) : ¥RA H WM 9 F FHER TE F gEed § i gis g © )
% (R) : IR B ¥oT Ud Goh Geie H STeAferer e gam |

(A) (A) 3R (R) S 9 |

(A) T3 T T (R) 3T9A & |
(A) TG & /g (R) TA

B) (A) 3R (R) IH ¥ T T (R) (A) 1 T TIBH0 T 2 |

31. eI (Gh) H Gai-11 (STEURIMT) & Y Gaferd HifSg

3 gai-11

(a) SAH TEY (i) S SMYehdrelg
(b) SLUA. ST (i) TEH E HIW R
(c) TH e (iii) HiERfdH BhIA (S
(d) T HHRE (iv) Tifear-wte & o=
BT :

(@ @) (©© @
(A) @) @) () @)
(B) () (i) (iv) (i)
© (v) @O @) ()
(D) (D) (v) (@) (i)

32. @e-I (VAR TSHT) ol G-Il (oee) % 91 gafad i

gei-1

( FHTEIR TSEr)
(2) TH (i)
(b) THIfFAIE 9§ (i)
(c) TSId wig | (i)
(d) U9 T A sfoem (iv)
FHiS:

(@ (b)) (© (@)
(A) (D) (@ G) (i)
B) (@v) (@ @) (i)
Q) (v) (@) @) ()
(D) (@v) @) @ ()

J—6309
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IRd (3feam)
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33. Match the List I (Software ) with List II (Application) :

List - 1
(Software )
(a) SPSS
(b) FCP

(c) Protool
(d) PageMaker

List - II

(Application)
i)  Layout printed material
ii) Sound / Audio Production
Audio / Video Production
iv) Statistical Analysis

34. Match the List-I (Directors )with List-II (Films) :

Code :

(@ (b () (@
(A) @@ Gv) @ ()
B) @) (@) @) ()
(© Gv) (@) @) (@)
(D) @) @) (v) (i)

List-I
(a) Alfred Hitchcock
(b) Dada Saheb phalke
(c) Aparna sen
(d) Shyam Benegal
Code :

(@ (b (o (@
A) () @) @) 0
B () (v 0 G
© (O @) @) @)
D) (v) () @) (i)

List-1I
i) 36 Choweringhee lane
ii) Bhumika
Birds
iv) Raja Harish Chandra

35. Match the List-I (Concepts )with List-II (Propounders) :

List-1
(Concepts )

(a) Entropy
(b) Empathy
(c) Laggards
(d) Public sphere
Code :

(@ @) (o @@
(A) @) (v) @) (i)
(B) (v) (i) @) @)
© @) @ (@v) (i)
(D) @) () @) ()

J—6309
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List-II
(Propounders)

i)  J.Habermas

ii) E.M Rogers

iii) D.Lerner

iv) Shannon and weaver
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33. G-l (HTRRR) 1 gai-11 (3TI9ArT) o WY gafad S

i) Hfad G sl wesT
i) At/ geardn gEgfa-fmio

gei-1 gei-11
() WHTE (i
(b) T (i
(c) Wigw (i)
(d) R (
HE:

(@ @) () (@
(A) @@ @) @ (i)
B @ @) @) (i)
Q) (v) (@) @) ()
(D) (@) (@) (Gv) (i)

sfea-=ffean gegfa-fmi
iv) difersE fagewo

34. g1 (i) &1 gei-11 (Tred) o Jre faam ST

g1 geEi-11
(a) oAcThe feahis (i) 36 AR TH
(b) <1 HIEd HieTh (i) yfeenr
(c) 39Ul §9 (i) EH
(d) vIH ST (iv) TS & ==
FiS:

(@ (b)) (0 (@
) ) (D) @v) @)
(i)
(iv)
(

i)

35. @ell-I (STEURUMT) i eI (fques) & e gafad S

gai-1 qei-11
(a) Wt (IsHA-HT) (i) . g™
(b) Tty (W) (i) 3T TSREY
) e (frageE) (iii) €. TR
d) w8 (iv) ¥9 e dE
HIE :
(@ b (o (@
(A) () (@v) (@) (i)
(B) (v) (D) @) ()
© (i) @ (v) (i)
(D) @ @) () ()
J—6309 15 P.T.O.
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36. Match the List-I (Concepts )with List-1I (Examples / Explanations) :

List-I List-II
(Concepts ) (Examples / Explanations)
(a) Category (i) Logo of ‘Bata’
(b) Segment (i) Breakfast cereal
(c) Added Value (ili) Sweetened Breakfast cered
(d) Functional Value (iv) Painkiller ‘SS’
Code
(@ B (o (@
(A) @@ Gv) @ ()
(B) (@v) @) @) ()
(© @) @ @@ (@v)
(D) @) @) (v) ()

37. Match the List-I (AIR Services ) with List-II (Year of commencement) :

List-I List-II
(a) External services @i 1967
(b) Vividh Bharati (i) 1936
(c) News Services (iii) 1957
(d) Commercial Broadcasting (iv) 1943
Code :

(@ @) (o @@
(A) @) G @ )
(B) (v) (D) G @)
(© (v) @) @) ()
(D) @) @Gv) @ (i)

38. The correct Sequence of the constituents of the four estates is :

(A) Common — Lords — Press — Clergy

(B) Lords — Clergy — Common — Press

(C) Clergy — Common — Press — Lords

(D) Press — Lords — Clergy — Common.
J—6309 16
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36. G-I (STAHRON) hl Gel-11 (SIELN/FAHHIN) & Y GAferd i

gei-1 gei-11
( STSEITTITT) ( 3qTETIT,/ TG IT)
(a)  Foft (i)  STeT o AR ()
(b) ge (i) sREE HiEd
(c) aftiage™ (il) e IRERE HiEa
(d) YRS oA (iv) TafTares ‘SS’ (TAfeheR “SS')
FIE :
(@ @) (© @
(A) @) (@Gv) @ (i)
(B) (v) @) @) @
Q) @) @@ @) ()
D) @ (@) (v) (i)
37. @e-1 (3ifa sfean Yeal (TaTE.eM) §an) &l gei-11 (Y BHaren o) o 9o gafera
HifT
-1 gai-11
(a) WRI-Had (i) 1967
(b) fafay- st (i) 1936
(c) GHER-¥a (iii) 1957
(d) SHAEHIR TR (iv) 1943
HIE :
(@ B () @
(A) @) @) @ o (@0v)
(B) (v) () () (D)
Q) (v) () @) ()
(D) G) (@Gv) (@) (i)

38. WER-TE % IS H TE R
(A) WEH (HFA) -l (ATSH) -T9-asTehart (Fsi)
(B) dreH (Afeafa)—Arstenert (Fersil)-FH= (i) -4
(C) ArSTeher (ST ) - (hTHA ) -J9-fyufd (aAf€H)
(D) T9-Afemfa (Af€H) At (Fst ) -|M (i)

J—6309 17 P.T.O.
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Find the logical chronology of a moving Visual :
(A) Sequence — Frame — Shot — Film

(B) Frame — Shot — Film — Sequence
(C

(D

) Frame — Film — Sequence — Shot

) Frame — Shot — Sequence — Film

Indentify the correct combination of probability sampling :

(A) Multistage Cluster — Random — Systematic Random — Stratified
B) Random — Systematic — Multistage — Stratified

Random — Systematic — Stratified — Multistage

Systematic — Stratified — Random — Multistage-

Indentify the correct sequence of pages that is generally found in a daily newspaper :
(A) Page three — Edit — (Op-ed) — Sports

(B) Edit — (OP-ed) — Sports — Page three

(C) (OP-ed) — Edit — Page three — Sports

(D) Sports — Page three — Edit — (OP-ed)

The correct sequence of adopters of innovation is :

(A) Innovaters — Early Adopters — Laggards — Early Majority — Late Majority
(B) Laggards — Innovaters — Early Majority — Late Majority — Early Adopters
(C

(D

) Innovaters — Early Adopters — Early Majority Late Majority — Laggards.

) Early Adopters — Innovaters — Early Majority — Late Majority — Laggards.
Advertising strategy is a blend of :

i)  Marketing mix

il Creative mix

~—"

(

(

(iii) Promotion mix
(iv) Population mix
(A) (i), (ii) Only

(B) (i), (iii), (iv) Only
(C) (i), (iii), (iv) Only
( (i), (ii), (iii) Only

g

)
)

J—6309 18
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T T % ThEITA-hIeTehT AT hIToIT :
(A) STTRAE-BIA (H)-Tie-aat= (Tre)
(B) @Tal-Sife-Tafaa-3T ey
(C

(D

) laT-tes- S E-ie

) S-S AThH-TeA =

G- U= < Hel WIS shi G8=r |

(A) IIAE FHE-{USH-FHaRkYd Y0SH-d |
(B) YveH-Yafeed-agaRvia-wia

(C) (veH-gHaferd-wRd-agarRuy
(D)

D) YAdEd-ERd-—{veH-agalui

<1eh THMERYS | WTHTIE: 9T S 916l Y8 o Hel ST H i Ugd™ it
(A)  TB-TT TEHICE IB-HHE FHIH I8 (STH-TEien) -ua
(B) THICH JS-HHE FHICHE I8 (3TH-TErR ) -Td-Jg-d
(C) HH[E GHGH I8 (STUI-TElE) HHRehd I8 -J8-dH-ga
(D) WA-Y§-dH-HrIIeeh d J5-HHE GreHhd gy (STa-TE)

TAIHIRT0T o TR AT SRR Haleil T Tl STIHT F R

(A) TAYSdR-IRIETh SR ehdi-IeaTad SATMehRehdi-YRIES FgHearsh - faafad
ERSECED

(B) URANId-TaYaich-UREeh TgH &b - [aelite agHeah-JRitysh STfehiehd

(C) aYadh-UR{EHe HTftenRehdl- IR Tgaedh-facited TgHeIh-—qeamad

(D) YR SiTfehRehi-Tayadsh- IRty Sgaeds-faafted dgHeIsh-w=ad |

J—6309 19 P.T.O.
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44. Which of the following is the correct sequence of the TV news personnel according to
the role they play in news production ?

(A) Reporter, Output editor, Input editor,Producer
B) Output editor,reporter,Input editor,Producer

(
(©
(D)

Input editor,reporter, Output editor,Producer

Producer,reporter,Output editor,input editor

45. Indentify the correct sequence of the steps in a normal TV programme Production :
(A) Script — Looping/Dubbing — Editing — Digitization — Recording

B) Script — Digitization — Recording — Editing — Looping/Dubbing

Script — Recording — Digitization — Editing — Looping/Dubbing

Recording — Script — Looping/Dubbing — Recording — Digitization

Read the passage below and answer the questions that follow based on your
understanding of the passage.

Uses and gratifications research has shed a good deal of light on viewer motivations
for watching TV,but the approach has not been particularly successful in predicting
the actual amount of television use.Roe Vandebosch (1996) suggest that one reason for
the inability to predict is that researchers sometimes overlook the obvious--such as the
weather

Seasonal variations in TV viewing are well documented :People watch more in
the winter and less in the summer.Roe and vandebosch,however,suggest that specific
weather effects occur with each season. The researchers gathered detailed meteorological
data in Belgium for a year including temperature, Precipitation amount,wind
speed,cloud cover,barometric pressure, and hours of sunlight. They also collected
television viewing statistics encompassing the percentage viewing and the daily average
amount of time spent watching.

Their results showed strong correlations between all their weather-related
measures,except for barometric pressure, and viewing with some correlations reaching
as high as 7.5 Further more,there was consistency within each individual reason. People
watch more TV when there were fewer hours of daylight,when the temperature was
low,when wind speed was high,and when these was some precipitation.

The implication in this finding for broadcasters was clear. The single most important
determiner of TV audience size was wholly beyond their control.

46. The main concern of the above paragraph is to :
(A) Establish the uses and Gratifications theory

(B) State what motivates the viewers

(C) Tell that the viewership cannot be predicted
(D) State that television viewing with data can establish television viewing amount /
quantam.
J—6309 20
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44, GHER-TE A 31 S FEER-HIHS] i YfHH & FHH & ATIR FH=farad 3 9 F&1 TIHA
Eﬁ?m%:
(A) TEARR, Teeye THGH, $TIS TG, i
(B) MY Hreeh, RIS, TTYC Heaeeh, i
(C) T FwIeeh, U, 3MHeye vace, fmfar
(D) fufar, RUR, eTeqe Tree, ST TFIeH,

45. M 2l Hrishy- AT & =)0 o HEl-STIhH Hi Jed™ hifeT ;

(A) fere- qftiefen-guca-festergsem-feniten

B) Tore-festersm-Rifén-dura-qftm/efam
Q) fore-Raifén-festersem-dureA-cfun/sfdm
(D) Teifen-fere-gfu/efan-Renifen-fesiersem

12 faar mar afi=dT ufew 3ilv afi=dq &t o1+t @asT & SMeR u¥ 714 7€ 991 &7 307
FITT -

SN WE i WY A A @ & fou <3 o YISl W R YISl §, W
AT SRR it SRdaeh G Tt AfeerEreht w B a9 9 W Tohetar e T hi g1
USATR (1996) = AN § fof fTeHaTON ST hi ST&THAT I Teh RO I & foh TNEhal wfl-
Hl T8y A1 Tehe-S1Y foh HIEH, sl ToRSTN T ed §1

A4l e | HE Ieed W TS0 Yol ¢aR fey U g o 9t & Hes § ST o
T} % Hrm | 6 2Ea €, 99, U ug a3 Jard § o g dem o fafim dee game
B ¥ | St | vieenated 7 av R & foe gy faum favaes fagga stise usa feu €,
S o, QTOEE, o9t 21 S St O, 9 ki T, W STE, ST e 3R g YTt & we |
IRM A, T H gfavd gHF SR At <@y W gfafed ey efd wHg W ot stiee
T fhe €1

3eh IROTHT 3 THE ArH S Al o st bl Searer yefkid faan § faem
g AT T %, 3R F Tegreri H Al T 0.75 F TR 9 ff A ¥ 1 39 Sifafi,
e SATGTA HRU H TGl 91 e | M el AL, 79 SEd © 59 e i I oTaed
FH ¥ % T SUetsy ], <T9 199 %W ©, 56 9 T e §, IR a9 S8 e
ERO aied o foe, 39 aRomm § fHieded g or1 el giansti 1 Tk Helifesh Hewerul
Truiter quidan 3k =101 | =mee o |

46. STIH INT A A WHR ®

(A) S9N w8 qiEe fag gfaarfed s

(B)  T¥Teh! =l &1 YR H¥el & g S

(C) % oI foh SRTehl bt HeA ot Aqfaeqamont =1&i i T Fehell T |

(D) FaM fof elifost XA 9 T9lg Tiehs Sofifos a@ &l A FEiid w9 §
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47. The above paragraph states that :
(A) The longer the day light available the longer a viewer watches television
(B) The shorter the daylight available the shorter a viewer watches television.
(C) The longer the day light available the shorter a viewer watches television.
(D) The television watching does not depend on the length of the day and night.
48. Which of the following is not a meteorological data ?
(A) Precipitation amount
(B) Cloud cover
(C) Wind speed
(D) The dust content
49. The correlation that was run was :
(A) Between Weather data and viewing habit.
(B) Between barometer pressure and wind speed
(C) Between temperature and type of Season
(D) Between daylight and darkness.
50. The main point of the research that was done by Roe and Vandelbosch firmly
establishers :
(A) That Weather is the important variable to determine the viewership.
(B) Belgium as the center of weather research
(C) Correlation is a must in reserch
(D) TV audience size cannot be decided with one factor only
-00o0-
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47. 3udH I=RE oam § T
(A) ST o T d e o1 TR &1 B 31 8 Ol SR deh ¥k Sefifore awdl @ |
(B) TG %W wHA T T 1 TohT™I 1§ A1 & HH WA Tk qRAh AfISH STl © |
(C) T & fe7 1 yohm ol T de SUGed BT § SaqT & %A 9HT o foTe <uie
ESlIESECRIRS
(D) <citfasH <E faT iR Ta ot orarg W faeR e o €1
48. Treifena o § Hrem foam fawees stiehet s T8l © 2
(A) STFETU I A (B) Y 3Rl
(C) o i TIfd (D) g1 & |
49. FEEFRY fResh o= o
(A) HIEH e e 3R T8 i 3Ted & o
(B) HIEH At TamE AR a1y W * o=
(C) T9HH 3R HIEGH % UK & o
(D) foT o TohmeT i TR < &=
50. 1 e aTUear g foRT T WY Wi HE&A 9 Sedrdels €Iud R ©
(A) T <eiohl &1 T fuifa 0 & fae gy ggegol =) 7
(B) T ScAfsrem Oy grermdt 9y 1 &= 2|
(C) T wia o wewwry S STawe < |
(D) T 2o diasli 1 sTehR o T e 9 & (Afv=a foran S wehan €
-00o0-
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