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MASS COMMUNICATION AND JOURNALISM

PAPER —1II

Note : This paper contains fifty (50) Multiple-choice questions, each question carrying
two (2) marks. Attempt all the questions.

1.  The first European who attempted to bring out a newspaper in India was :
(A) James Augustus Hicky (B) James Silk Buckingham
(©) William Carey (D) William Bolts

2. The body which represents the Indian Newspaper publishers is :
(A) AINEC (B) NUJ (C) IFW] (D) INS

3.  Which of the following Article in the Constitution of India deals with the reasonable
restrictions on freedom of speech and expression ?

(A) Article 19 (1) (a) (B) Article 19 (1) (b)
(C) Article 19 (2) (D) Article 19 (3)
4.  The technological process through which the same content can be distributed in several
channels :
(A) Informatization (B) Super highway
(C) Convergence (D) Divergence
5.  The act of remembering the source and forgetting the message is known as :
(A) Hearing effect (B) Demonstration effect
(C) Visual effect (D) Sleeper effect

6.  Festinger proposed :
(A) Cognitive dissonance theory (B) Reader-response theory
(C) Symbolic convergence theory (D) Structural theory

7. Theatre test is conducted to check the effects of a :

(A) Campaign (B) Service

(C) Advertisement (D) PR
8.  In the contest of communication congruity refers to :

(A) Truth (B) Agreement (C) False (D) Imbalance
J—6308 2
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SHER qT USRIl
U9 U — 11
e : I O H e (50) 9g-fomedta ue § 1 U U o 2 (2) 39 B 1 |edt yet o S
T |
1. 9RA ¥ 3R e Sl Y™ &3 aell Teell UM i o ?
(A) g ey feet (B) S faes afkem
(C) fafaem & (D) fafeem dieew

2. YRAHE SHMER TS % Yhemeh! o1 Sfaffec i o 98 ©
(A) TETWEH (B) WIS (O FETFITYI (D) MWW

3. YR GfauM & fohd =] § amp-3IR Afveafe @i W & qehdd yider o1 56

7?2
(A) =R 19 (1) () (B) T=T 19 (1) (F)
(C) &T=T 19 (2) (D) T8 19 (3)
4. 5= Tt 961 g0 T & fowa a%g o1 3Tk wreasi | foafia foran sm & :
(A) S HE HAT (B) HW TR
(C) SARTET (FHesi—d) (D) STIE (EEesH)

5. I Wl UG W@ SR G H1 YA < o T I Hel S ®
(A) g9 guE (B) WefRid gumE (C) T YvE (D) WIR g9&E

6. HRES A o fagr =1 wfqufea frn 2

(A) FHES STHHSE (HFTHfed fesia) fagra
(B) drek-gfatman fagm
(C) TdiiehTeer & g
(D) WA g

7. et T 9% umEl @ S & fag foean S ®

(A) stfEm (B) Hel (C) foqm= (D) SHETSH
8. HURF T H WA (HYE) HMUE T

(A) ¥ (B) weHfd (C) 31HA (D) TEdeH
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9.  Selectivity theories emphasize on :
(A) Message (B) Source (C) Channel (D) Entropy
10. The model which helps to locate the attribution and construction of meaning with the
receiver :
(A) Expressive (B) Ritual (C) Publicity (D) Reception
11. The committee which looked into the problems of small newspapers in India was headed
by :
(A) Justice Rajyadhaksha (B) B.G. Verghese
(©) R.R. Diwakar (D) Kuldip Nayyar
12. The consistency of a result or of a measure at different points in time is known as :
(A) Snow ball (B) Multistage
(C) Simulation (D) Stability
13. The school of thought which advocated media manipulation of images and symbols to
protect the interests of the dominant class is :
(A) Frankfurt School (B) Chicago School
(C) Toranto School (D) Glasgow School
14. The use of scientific research methods in Journalism is known as :
(A) Armchair Journalism (B) Analytical Journalism
(C) Precision Journalism (D) Sting Journalism
15. Fog Index refers to :
(A) Framing (B) = Readability
(C) Visibility (D) Availability
16. Participatory content creation is known as :
(A) Precision journalism (B) Citizen journalism
(C) Turncoat journalism (D) Envelope journalism
17. The assumption that individuals create meanings have intentions and make real choices
is :
(A) Ariology theory (B) Actional theory
(C) Nonactional theory (D) Quotology
18. The Indian media group which has tied up with the Reuters :
(A) The Tribune (B) Anand Bazar Patrika
(C) Malayala Manorama (D) The Times of India
J—6308 4
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9. T HA F A SRIAT :
(A) HPM R (B) €M
() afedt (3Fd) W (D) Wt |
10. U1 ATSA ST Wb 5RT 37 Y T B bl TE=H A H GEEE
(A) THEfHE (B) Tgta (C) ufsAfeet (D) =M
11. ¥Rd H 7Y THER T i GRS & 315997 o T a1 9fAfd 1 oTeaerd s | o -
(A) =LA Ty (B) @St =S
(C) oMW, feamE (D) FERT TR
12. et afomm =1 A9 § IR-9R THEIT B i Fed § ¢
(A) T (B) gEIA
(C) e (fagerer) (D) feera
13.  JarETE o % fedl ot Y& & ard Yfdfersi & Udiehl ol Hifear § yerem (Hqerss) &t
FehTerd forami < fohd @ § &1 T @
(A) %FP Ta  (B) FeMIEa () WA A (D) T Tt
14. wEHIRAT § Sifeh Sner faferi o =T ol et S ¢
(A) STHHH TeFeRTian (B) fasciwumcHsh qaehTial
(C) IFk TR (D) S AR
15. 3TOUY Goshich (I $S9) § acad ©
(A) (B) TSt (C) o= (D) 3eTsHdl
16. TR fowaasg fHio =i #ed ¥ :
(A) HR TR (B) WIeh Tkt
(C) {TTeIee] I (D) TR seRIian
17. o8 ¥R & SAfw 27¢f FehTer €, 37k 3% B § a1 o Fened H A ohd € 36 hed ¢
(A) TR fagr (B) TwMA fagr
(C) TH-TRMA fag (D) Feredsit
18. et vyRdr difean v 3 Wl & @1 e foha € -
(A) T feoA (B) 3T SITSI USTeht
(C) TeITel HARH (D) T T A sfea
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19. A model of a final film product is known as :
(A) Rough cut (B) Release print
(C) Archival print (D) Censored print

20. The well known sequence ‘Odessa Steps” appears in :
(A) Mother (B) War and Peace
(C) Battleship Potemkin (D) Diary of a Country Priest

Consider the following statements :

21. Assertion (A) : While the corporation annual report is now regarded as the keystone
of the investor relations programme; it is also being accepted as one of
the important documents of a well-rounded public relations plan.

Reason (R) : Before deciding on a variety of the content or the style and character
of the format, it is advisable for those who are to prepare the annual
report to have some knowledge of the quality or intelligence level of
the reader.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

22. Assertion (A) : Word of mouth can spread like a wild fire. If the subject and content
are right, it can burst into spontaneous combustion as an entire forest
may suddenly be over run by a conflagration. Through word of mouth,
rumour and innuendo may spread with extreme speed and spontaneity
if the subject is close to the emotions of people.

Reason (R) : More than thoughts feelings most quickly take wings on word of
mouth.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true
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19. T fhedl ScaIg &% Af<a0 &9 F AISe &l Fed ¢
(A) Th e (B) TSt iz
(C) AferE (3mehizaa) fie (D) R fowan o fie

20. Gufas ' sliewm W' A9 T HT ¢ :

(A) ‘U H (B) ‘IR wiE U’ H
(C) ‘sifecferd drenfer’ | (D) ‘SR o T W’ |
Fefeae @ert uv fa=m &g :

21. Ifuwed (A) : T &t anftfer A s1er fafTae! Hefad wrisa &1 ga1 STER qHet St

2, 39 GFEfSa S weres Hifq & T Aol Swest % €9 H wiewR fR
T LN

qh (R) : Fftier RIS ot fawmr axg o1 36k Y&y i 3t 9 ey FEiia w1 9 1F,
R TIR & a1l 9 I8 31987 Bl § foF 3% Iashi o 701 9 Siifgeh W) &
AR

(A) T (A) 3R (R) T €1

(B) <M (A) 3R (R) TEl € g (R) SHb! AR Tl € |
Q) (A) W& ® T (R) T B

(D) (A) 7T & W (R) Tl

22. ANIRAT (A):  He H et WIsg ST Y 3T Bt TE thel Tohd & | Al Torm g e 9vd
T B &, T I SITelt ST o e U el Hehd © o I SiTTeT 3T=Ieh 39
A i TS H T Sl &1 He o Tsal W TRdTE, ST 3T didl Tid
Td T ¥ et Tehdt €, Afg TRt fama-ag &l o6t Jraeisti & fepe
Al

T (R) : ol ot STdeT WTEATE 51gd It § Ye o Wl % gRI Sherd 7 |
(A) THi(A) 3R (R) T 1

(B) <M (A) 3R (R) Tl € W (R) Wl =& 7 2 |

(©) (A) W&l & g (R) TTerd € |

(D) (A) o § T (R) T2 2
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23. Assertion (A) : Communications service is the role most frequently associated with
public relations. It includes the inward communication of information
about the company and its activities to all publics of interest to the
company. The communications may be given by any appropriate
media.

Reason (R) : It is broader than mere issuance of press releases as it encompasses
the total process of projecting the corporate image using news media,
corporate citizenship and by the use of other tools of external
communication.

A) Both (A) and (R) are true
B) Both (A) and (R) are true, but (R) is not the correct explanation
(A) is true, but (R) is false
(A) is false, but (R) is true

24. Assertion (A) : The audio control console is a central co-ordination point for all audio
signals in a television programme. It is at the audio console where all
sound sources including microphones, tapes, records, sound tracks
and film and videotape, are regulated, mixed and sent out to the
stations transmitter or to a videotape recorder.

Reason (R) : Each individual sound source must be controllable by the audio
engineer for a proper audio level. Consequently, each sound source
which enters the audio board must be regulated by its own separate
control.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

25. Assertion (A) : The media have obligations to society, and media ownership is a public
trust. News media should be truthful, accurate and objective. They
should provide a forum for ideas and should be free but self-regulated.

Reason (R) : Codes of ethics, professional standards and intervention of the society
may unlikely to ensure media obligation and fairness.

(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

J—6308 8

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

23. SMfURT (A): TIR Ja7 T: SHETH 9 S[Sl 1 ¢ | 798 Fm iR gt nfafafri =t
Yo M & fodl § S Tl &l <7 &1 STiafe 99r off wiia g1 9%
HoR fordt ot Sues Hifean g1 fepan < Hehel B

e (R) : 78 T U9 fefist o) & @ e = €, it 399 i & sfa &
3k ¥ YEgd F HI 9% G4 uBHN wia 7 e wuer wHifemn, frm
TTReRaT TR SRl FaR o 37 |IEH! 1 STFRT Sl § |

A) THI(A) 3R (R) T& T
Q) (A) & § W (R) 7o T

(
(
(
(D) (A) 7T € W (R) Wl

)
D)

B) <Ml (A) iR (R) W&l € W (R) TEI =& & |

24, IAMURIT (A): olifosH wREHA | 9ft 399 Hehdl & faw g a0 i | HEd
o foig B ¥1 T¥ HaieT UET heg € SRl 9 UK st w99 fm
wEhIhH, ou, Renie, wes I, fthen qun sifeal <u anfe faftma e €,
Tafsa fore S € qen gigsiex wer &1 a1 sifeat 30 et 1 9Ot 9 )

SIUT (R) : IUgH g4 TR o g @ wa g7 stfwan g s foeen S

=TT | GRUTHEEY, B &af Hid o, S 97 SIS § JoI9l il 8, Td: A9
gersh fian ereen § ffa & =nfeu )

A) THI(A) 3R (R) T& T
C) (A) ¥ 8§ W (R) 7o < |

(
(
(
(D) (A) 7T & W (R) Tl

)
D)

B) <Ml (A) 3R (R) W&l € W (R) FEI AT 7 g |

25. AR (A): Hifem o1 U F wfq ST § a9 Hifgan w@nfae t ol = B
THER-H{SAT ol TR, T U8 deWe a1 TNfeU a1 37 foami ol
Teh T UG AT 91T 7R 3= w0 W W= g =ifeu |
e (R) : MR Gfed], SAE@ges AFeUs qe THS & ey | Hifgar Swerfad
3R Frrogerar =1 gifeea & &t gomeEen 1@ 7

A) THI(A) 3R (R) T& T

(
(
Q) (A) 5 ® T (R) T T |
(D) (A) o § T (R) T2 2
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26. Assertion (A) : There is a rapidly extending global communication infrastructure, as

well as a network of interconnected ownership and management of
communication business. Under current conditions, the
internationalization of politics and of trade and commerce supports
and is stimulated by communication globalization.

Reason (R) : The effect of such changes may not be experienced directly in respect

(A)
(B)
(©
(

D)

of culture and have a weak effect on international political and
economic relations.

Both (A) and (R) are true
Both (A) and (R) are true, but (R) is not the correct explanation
(A) is true, but (R) is false

(A) is false, but (R) is true

27. Assertion (A) : The term culture is characterized by something collective and shared

with others. It may not have symbolic form of expression, but have
pattern, and order, and devoid of evaluative dimensions.

Reason (R) : The most general and essential attribute of culture is communication,

(A)
(B)
(©)
(

D)

since culture could not develop, survive, extend and generally succeed
without communication.

Both (A) and (R) are true

Both (A) and (R) are true, but (R) is not the correct explanation

(A) is true, but (R) is false

(A) is false, but (R) is true

28. Assertion (A) : Copy testing is a message building methodology that is used when an

advertisement is conceived or it is in its initial stages of development
prior to ad. making.

Reason (R) : The tests are designed to solicit responses to the main message of ad.

(A)
(B)
(©)
(D)

J—6308

as well as the format in which that message is being presented.

Both (A) and (R) are true

Both (A) and (R) are true, but (R) is not the correct explanation

(A) is true, but (R) is false

(A) is false, but (R) is true
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26. AMNIRIT (A): A TIR TE IR 3T Telg THE qo1 GoR a9 & JaeH Hl
et § fomar & @i 81 oo afifeurfae §, e, snfoesr $iR =R
SRR TIR & SvTehTvl gRI Wit iR ieafed 2 €1

qh (R) : TG YR o RS-l 1 JIS GER{d & €9 H JoAeqd: 3Tyd el fohan o
Hehdl qUT SHHT AL TsHideh IR Tfefer Heiell | 7 Jure Bl

(A) THI(A) 3R (R) 3 1

(B) M (A) 3R (R) 3% § T (R) Hal =& Tl ¢ |
() (A)F& 8, W (R) Tod B |

(D) (A) TTe[ &, T (R) el 2|

27. ST (A): TEHI A H AV THfEH BT T SR THH T AN o T WEHERT Bl 2 |
T 21 Tkl © 5 T tfusafts 1 Uediohicash ®9 7 21, T 391 W8T 31X
T BT © 3R I8 gedioh ! § Ied e |

& (R) : Tepfd ®1 T G iR SifTerd @ ® Wi, Eifh SR
e & o fasfaa, Sifaq, fasga qon 9= 9 9 9% 1@ @
Hehell 7|

A) THI (A) 3R (R) 9@ €
B) <Ml (A) iR (R) W&l € W (R) eI AT 7 g |

C) (A) W& T, g (R) Tod ¢ |

(
(
©
(D) (A) 7 €, WG (R) T 71

28. AR (A) :  FAULEIO (HIFET) Tk Hew oo ugfa €1 g8t a9 & fhan S §
el g o (Tg) s 1 foeaR 33a1 § &1 fommoe ot o 9 gd &%
YR Tl o faem & SR H 2a1 81

& (R) : T TH YRR AR fhT S € difsk fomm= (Te) & qa Hew qon 59
&Y H 9% Hew WA foRdl T €, 39 W YfAfHA U i S 9 |

(A) THi(A) 3R (R) T 1

(B) <M (A) 3R (R) Tl €, W] (R) TeI AT Tl |

(C) (A) T €, W (R) TTerd T

(D) (A) 7ed €, WG (R) T ¥
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29. Assertion (A) : Visual emphasis is directly related to the size of the subject in the
shot. A close-up, by definition, excludes all other picture elements
except the principal subject from the viewer’s attention.

Reason (R) : As the shot widens out to include more of the principal subject and
less of the background area, the principal subject becomes physically
reduced and shares the video space with other elements in the shot.

(A) Both (A) and (R) are true
(

(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

B) Both (A) and (R) are true, but (R) is not the correct explanation

30. Assertion (A) : The “Law” of the suppression of radical potential, will act as a brake
on innovation to protect the social or corporate status quo.

Reason (R) : The institutionalization of all technologies has led to the suppression
of any radical tendency and there is no particular reason to suppose
that this will be different with the latest inventions.

(A) Both (A) and (R) are true
(

(C) (A) is true, but (R) is false
(D) (A) is false, but (R) is true

Match the List I with List 1I :

B) Both (A) and (R) are true, but (R) is not the correct explanation

31. Match List I (Folk Media) with List II (States) :

List 1

(Folk Media)
(i) Yakshagana
(i) Burrakatha
(iii) Tamasha
(iv) Saang
Codes

@ O © @
@) O @) G )
(B) @) @ (v) (i)
(© @) (@v) @ (D)
(D) @v) (@) @ ()

J—6308
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List 11
(States)
Haryana
Maharashtra
Karnataka

Andhra Pradesh
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29. ANRYT (A): T FUE T Gren ey fhHt Wi o fawg-a5g & MR ¥ T wiRkenfys
3Rt § fehe wife qeiehl o1 e e foo-ag o stfafies o= i fo
Tl § T T |

e (R) : S8 & ‘uite’ fasga 2 €, g fava a%g w1 wihe w0 & faw ik gy
F FH HH F AU =7 faua-a%g &1 R FH a1 5 g, iR sifen
Y % e F T a7 9 HEER! Bl St

A) THI(A) 3R (R) T& T

B) THI(A) 3R (R) Tl €, W (R) T =& T 2
C) (A) & T, 9g (R) 7ol B |

D) (A) e ¥, 9] (R) T 21

~_~ o~ o~ o~

)
)
30. SR (A): STHA smal (ewha WeRm@d) & g0 & Frem'’ gmifae a1 frrfia

Fenfeerd o) &l o foIu Tergerd=i 9 Ueh h1 hH Hidl & |

q&h (R) : [oft qehitenl o1 HEAMIRTOT fopelt off 2Te wgfa o1 <arar § iR a8 |iem

1 h1E TR SRl & ® fof etay Aol | UEr =& 2|
(A) THI(A) 3R (R) T& ¥
(B) T (A) 3R (R) W&l &, T (R) Hal A& T8 ¢ |
(C) (A) F& T, T (R) TTeid ¢
(D) (A) 7o &, T (R) T €|

31. Tel-1( &k qream ) i ger-11 ( aear) 9 faae <

ger-1 ger-11
( & qreaq ) (T57)
() & (a) BfEmm
(i) SRR (b) HERE
(iti) T (c) hleH
(iv) T d) T Y
HIE:
@ () (© (d)
(A) @ @) @) (i)
(B) (@i (@) (v) (i)
© G (@Gv) @ (i)
(D) @v) (@) (@) (i)
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32. Match List I (Book) with List II (Author) :

List I
(Book)
(i)  Warrior of the Fourth Estate (a)
(i) Future Shock (b)
(iii) The Road Ahead (©)
(iv) The Passing of the Traditional  (d)
Society
Codes :
@ ® (© ()
(A) @) @Gv) @ @)
B) @) @@ Gv) (i)
© @) @ (@v) (i)
(D) Gv) (D) @) @)

33. Match List I (Book) with List II (Author) :

List T
(Book)
(i) India’s Newspaper Revolution  (a)
(i) Public Opinion (b)
(ili) Small is Beautiful (c)
(iv) Indian Media Business (d)
(v)  The World is Flat (e)
Codes
@ (b (© (d) (o
(A) () @) @ @) (V)
(B) (i) (v) (v) (@) (i)
Q) (v) (Gv) @) @ (i)
D) Gv) () @ @) (i)
J — 6308 14
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List 11
(Author)

Bill Gates

B.G. Verghese
Daniel Lerner

Alvin Toffler

List 11

(Author)

Walter Lippmann
Vanita Kohli
Thomas C. Friedman
Robin Jeffrey

Schumacher
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32. TEl-1( g ) H geEn-11 (@@ ) 9 faam |

get-1
( g&TF )
() SR oF T Y TRE
(i) LR R
(i) T IS 31eS
(iv) T WIS % T JSRHd dramse
Elﬁé":

@ (® () ()
(A) () (v) @ ()
(B) @) @ (v) (i)
(© () @ (v) (i)
(D) (v) (@) (i) ()

geEr-11
(@)
[EERES
CIRSIRCDIE
sfaa aR

TAfad TR

33. oI-1(gea) 1 gen-11( @@es ) 9 faam &t

geEr-1

(g&F )

() =S ISR e
(i) dfsorer SHfafrE

(i) T T FAFA

(iv) sfeam Hifean fasmg
(v) T IcE T9 Wi
aﬁ?:

@ (b) (o) (d) (o)
(A) @) @) @ @Gv) (W)
B) G) @Gv) (v) @ (i)
© (v @Gv) @) @6 (i)
D) @) (v) @ (@) (i)
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34. Match List I (Communication model) with List II (Author) :

List I List I1
(Communication model) (Author)

(i)  Sociological view of (@) Mc Combs and Shaw
communication

De Fleur
c) Riley and Riley

ii)  Spiral of Silence

G

iii) Agenda - Setting

iv) Dependency Galthung and Ruge

~_~ ~
(o
~—

v) Selective gate-keeping e) Noelle - Neumann

Codes :

@ () (o) (d) (o)
(A) (D) (@v) @3 (v) (i)
B) @Gv) @& (v) @@ (i)
© @ @) @Gv) (v) (i)
(D) @) @ (v) @v) (i)

35. Match List I (Newspaper) with List II (Year) :

List 1 List 11
(Newspaper) (Year)
(i) Anand Bazaar Patrika (a) 1920
(i) Sakal (b) 1922
(iii) Mathrubhoomi () 1931
(iv) Aaj (d) 1930
odes :
@ b © (@
A O @) @) ()
® (v) @) O )
© O Gv) @) i)
D) (v) () @) (i)

36. Find the correct order of communication models in their chronological years :
(A) FEX Dance — Lasswell — Osgood and Schramm — Shannon and Weaver
(B) Shannon and Weaver — Lasswell — Osgood and Schramm — FEX Dance
(C) Shannon and Weaver — Osgood and Schramm — Lasswell — FEX Dance
(D) Lasswell — Shannon and Weaver — Osgood and Schramm — FEX Dance

37. Identify the correct chronological order of places where Doordarshan launched its
operations :

(A) New Delhi — Kolkatta — Mumbai — Chennai
(B) New Delhi — Chennai — Mumbai — Kolkatta
(C) New Delhi — Mumbai — Kolkatta — Chennai
(D) New Delhi — Mumbai — Chennai — Kolkatta
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34. GHI-1(GaR qrEet) & gar-11 ( @) § faam L

geir-1 geE-11
( Gar qIST) (AEE )
() HIR HI FHSRIEE g (a) T HTEE iR WM
(i) M ® FUSA (TIEA) (b) T RPN
(iii) TSier |fdm ) T iR f=
(iv) T (d) TG AR T
(v) =Efd grued s (e) Ed-=IHA
BT :
@ (b) (o) (d) (o)
(A) () @v) @ (v) (i)
(B) @(v) (@) (v) @) (i)
© O (@) @) (v) (i)
(D) (@) @) (v (@v) (i)
35. TeEl-1( QEE] 97 ) S geEi-11( g9 ) ¥ faam it
ger-1 geE-11
( GETEIT 9T ) (a¥)
() AT SIS Yiehl (a) 1920
(i) FHA (b) 1922
(i) HIGYH (c) 1931
(iv) STl (d) 1930
HIT :
@ (b) (o) (d)
(A) (@) @) (i) (iv)
(B) (v) @) @) (i)
© O (@v) @) (i)
(D) (@(v) (@) @) (i)

(A) THE T S — oA — STETe 3R 99 — 99 iR dieRr
(B) 3 IR R — AT — TS 3R 97 — Th § T e
(C) ¥ 3R R — S 3R 9° — A — Th § T i
(D) EEd — 39 IR A — TS IR 997 — Th § T i

37. Trfafed Tl W EeH J9R YRET B 1§l STIRH Jai
(A) T feoelt — Fiethal — GeE — =
(B) & fawell — =elE — HrE — ehietehdl
(Q) & oot — qwIE — whictehdl — <8
(D) & fooelt — qwE — 3918 — it
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38. Find out the correct sequence of Daniel Lerner’s indicators of modernization :
(A) Urbanization — Mass media exposure — Literacy — Political participation
(B)  Urbanization — Political participation — Mass media exposure — Literacy
(C) Urbanization — Literacy — Political participation — Mass media exposure
(D) Urbanization — Literacy — Mass media exposure — Political participation
39. Find the correct sequence of news agencies that were started :
(A) Reuters — IPS — AFP — AP (B) IPS — AP — AFP — Reuters
(C) AP — Reuters — AFP — IPS (D) AP — AFP — Reuters — IPS
40. Find the correct order of films that were released :
(A) Mera Naam Joker — Sahib Bibi Aur Gulam — Waqt — Coolie
(B) Sahib Bibi Aur Gulam — Waqt — Mera Naam Joker — Coolie
(C) Wagqgt — Sahib Bibi Aur Gulam — Mera Naam Joker — Coolie
(D) Sahib Bibi Aur Gulam — Mera Naam Joker — Waqt — Coolie
41. Identify the correct chronological order of dailies when they were launched :
(A) The Hindustan Times — The Hindu — Amrit Bazaar Patrika — Bombay Chronicle
(B) The Hindu — Bombay Chronicle — Amrit Bazaar Patrika — The Hindustan Times
(C) Amrit Bazaar Patrika — The Hindu — Bombay Chronicle — The Hindustan Times
(D) Bombay Chronicle — The Hindu — The Hindustan Times — Amrit Bazaar Patrika
42. Identify the correct chronological order of the following :
(A) Odant Martand — Samachar Darpan — Gospel Magazine — Digdarshan
(B) Digdarshan — Samachar Darpan — Gospel Magazine — Odant Martand
(C) Samachar Darpan — Odant Martand — Digdarshan — Gospel Magazine
(D) Gospel Magazine — Odant Martand — Digdarshan — Samachar Darpan
43. Identify the correct sequence of stages in diffusion of innovations model :
(A) Knowledge — Confirmation — Persuasion — Decision
(B) Knowledge — Decision — Confirmation — Persuasion
(C) Knowledge — Persuasion — Decision — Confirmation
(D) Knowledge — Persuasion — Confirmation — Decision
J—6308 18
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38.

39.

40.

41.

42.

43.
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SfIe TR % SMfTRTRor & Ykl Sl TEl 3T i 1 82

(A) VEOR — IHER STAN (AE Hifed TaIueR) — W&l — Sifddh ST
(B) YRR — TSIk FEHIRTAl — SHHAR 3TART (A Hifean Tauer) — Hierd
(C) VBRI — HIERAT — TSI T — SHHR ST (A Hifean Tedsi)
(D) YRS — HIERAT — YR START (HE Hifean ToRIdeR) — TsHfde Tewiim

HHMER TSITl < TREY B 1 9al A T
(A) TE — MW T - T TE W — T
(B) oME W TH — TH — TTH U — T
(CQ) TH — ed — T TE dt — o ff ™
(D) TH — TTH W — d — 6§ @
fireri & Reflst 39 =1 921 3H fod -

(

(B) wfed aieit iR e — g — AY AW SiIhL — Feft
(C) I — Hifea sftell IR [ — T M Sh — Hef!
(D) wfed sieit iR M — A 19 SRt — Jo — el

Frefafad S9mem o=l & GRE 8F o |l 3T 1 I hITST :

(A) = Teganr Iz — T fog — 319d oIS 9kl — ol Shif-ehel
(B) 3 feg — 9 el — 31T AR 9B — T fegwe e
(C) /d 9N Ufah — T feg — arl shifiehel — § fegeae 2
(D) o Shifehel — T feg — 3 fegwm 2rsrd — 319d SISk ufsiem

A % HTHR 77 1 W& ST odmC
(A) 3] URITE — HHAMER YU — TS HsiA — foree
(B) ToreRM — THMER YU — MEHA HSIH — 38d ARUS
(C) HHER TYU — 3IZq ARve — foreei — Mede Hrsie
(D) TS TS — 354 Arve — foreel — wmem g

AR T o Aree & fafis =)o o Sfed e = 8?2

(
(C) M — Jon — fofF — gfe
(D) IH — T — gfe — foig
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44. Identify the correct chronological sequence of committees :
(A) P.C.Joshi — Mc Bride — Varadan — Sengupta

(B) Varadan — Sengupta — Mc Bride — P.C. Joshi

(C) Mc Bride — P.C. Joshi — Sengupta — Varadan

(

)
D) Mc Bride — P.C. Joshi — Varadan — Sengupta

45. Identify the correct chronological sequence of magazines that were launched :
(A) India Today — The Week — Frontline — Outlook
(B) The Week — India Today — Outlook — Frontline
(C) Outlook — India Today — The Week — Frontline
(D) India Today — Frontline — The Week — Outlook
Read the passage below and answer the questions that follow based on your
understanding of the passage :

Target areas in community relations are to be stated and they need considerable
refinement. The object is to set reasonable goals that can be reasonably met.

Failure to spell out specific goals kills some community relations programmes
before they get started. In attacking problems on too broad a front, some companies
pour money, time and talent down bottomless holes.

Lump all of the community’s concerns under one heading “Urban crisis” and
you create at once a single, gargantuan problem and perfect excuse for avoiding it.

Sound community relations programmes should give company and community
tangible results, not simply warm feelings in “doing good” by simply doing something.
Certainly such programmes should avoid actions that seem patronizing.

A telecommunications company had two primary target areas on which it
concentrated and in which it felt it had years of experience. The areas are education
and employment. The reason for them were simple : as the second largest employer in
the country, the company was in constant need of new employees with adequate
educational levels and skills.

These two areas, even before being reduced to specifies, suggest the corporate
potential to the telephone company. PR programmes in there areas may mean more
and better qualified employees for the company. Certainly they can mean more wage
earners with better, higher-paying jobs as potential customers for the company’s service.
The payoff to communities are self evident ...... not to mention the values to individuals
directly affected. But what was needed by the community in education and employment
that company could provide ?

To find the answer the company had to not only select among apparent and
hidden community needs, but to relate those to the corporate resources available for
programmes. There resources-common to all business - are people (time and talent),
equipment, facilities, and money (aside from the fiscal value of the other three).
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45.
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FIA STER FH=fafea dfbfal =1 @@t 3T Hd 9dre
(A) E. SR — 7% TS — aET — S
(B) A — T — Heh smee — WL Sl
(C) W IEe — dEl. Sieft — | — axeA
(D) ik oge — WE, S — SRed — Fa

frfetfiaa atenietl % I& B 1 @et STThH o
(A) A ge — TR — e AR — IS qH
(B) T dolleh — 3fedl 228 — 3= qh — Whe A
(C) M Tk — Ifed g2 — T oIk — Whe T
(D) sfea g8 — e - — T offeh — TS

7 S@T9T T Ufeu 3iv 3qe: eI ¥ fAefoiiad a9+ &1 37 g |

HreTfosh Teh o faw @edi o1 e s o SRt SR ufisha & it §1 9%
Tafery sTevae € fed o T8 qeheTd o1ed T E fSient wH e oft gory &)

GEIE 3 79 7w ht fefd § sy yrey § & gaye: & e ¥ o fowga
e ® o % ¥AE H HeA oF, qua 9 gfawet & i fog § seodt € e o
Ta1 & 7 2

Tordl T i STh! FHEAS! Sl Toholeht Th A S HGI M 9 37T T ThATS
T foremeteh™ THE1 1 S € <4 € S 319 319 H (e T Sl o Sl & |

HeIol HHRIeh TFeh{ § HEI1 o FATS SMHi ol 319 9o fifer =nfey 7 foh heae A
HIHTE! % foTT  o1=st e’ & W W $S ot W oA g T8 SRwH 9 T s T2
B ST AT W&ol YSH fohar 7 @1 2 |

Teh WHAR HTIAT & & A& TH & § 9 FSrweht I204 3107 1l ot e formg e 9 38
I o1 o 399 3RT uf o1 A9 o1 | IE fawg o e 9 USFIR | SR R0l 91 © : <9
1 T FaTeh TSR < STl HEA 8 o 1, ! Sl 3Tge Aradisl 9 Here faaa
ot TR sTrergareRdn ot |

faferersti # faurs & fomn «ff =8 SHI fowa =R st et & forg fmdia et
I TG T 1 T fawel W SHveh o I 9 A ol Sife T B garg wHarl fieti |
fifeed &9 9 To 89 ¥ FHEE D SART S IHETe o e S | aaeur of faei s
T Y Fenet S T ek ot B | THS <l 3EH B ool oy off TE ¥ - SAfed oy
@2 & g U I o TR e 9 ISR & Traifeera TEn R o S 9Uer bl =feu o 3
HEH I < TR H HEw off |

THHT I G o fTT KT Sl 7 holdd TS i T o AT Tagdehdist § 9
A HET B SR 3% FEHH o oI Sueisy S 9 off grafeed S eRm 1 I8 HEeE ¥
- AFERE (THF 9 Ufae), I, giaemd 9 o1 (Tee 9 1 I mee ST € 1)
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The company had been providing educational aids for use at all levels of both
public and private school systems. School relations people in the company continued
to seek advice from, and help for, teachers in classroom needs.

The company increasingly recognised. The need to relate the learning process to
life as the students will live it, to embed through student experience the practical
application of learning. To that end it works with educators on economic education
presentations for use in high school curriculum.

46. Intheexample given above the PR officials of the company sought help from the teachers
about :
(A) Student activities (B)  School finances
(C) Requirements in the class room (D) Telephone facilities in the school
47. Based upon the above passage what is not included in the list of corporate resources :
(A) Past experience of the target group
(B) Talent of the workers
(C) Infrastructure available
(D) Budget available
48. Community relations can result in benefitting the company by :
(A) Receiving more charity (B) Engaging better manpower
(C) Exploiting the target audience (D) Reducing dependence upon the society
49. Being the second largest employer in the country the company mentioned in the above
example prioritised two areas. There were :
(A) Schools and Colleges (B) Teachers and Students
(C) Education and Employment (D) Education and Skills
50. What kind of efforts in community relations are likely to be wasted :
(A) Efforts of a team of persons derived from various departments
(B) Inability to list and refine specific goals
(C) Constant evaluation
(D) Midterm intervention
-00o0-
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46.

47.

48.

49.

50.
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39 99 H FHEA g 9 & SRR 9 fash fommeri § fafvs Tl @ v 2F 9t deifores
IUHIOT o1 TIaRor o W oY | foemeral 9 9weh 9FM aTel T o AT 3TedTqehi o faa
F 3T TRt WH i W/

FHEA 39 91 bl ot 7T TR Hiem st gishan o6 famnfe o Sftem 9 wreee e fe,
foren & @I I =i foenfEl & g STgva o ST Bl §1 36k fag feenl & @iy
forcfta forem =t wEgfoai 1 218 What o TSI H BT 1 HA T

SR e T 3SeT0r H HEAT & S W & STfYemREl 3 eTeArdent 9 TRy fawa W werdn ue
EZS IR DI R C

(A) Toenferi o e o fowa o (B) oo =t forita =zreen & fomwa o
(C) <hefl it STerwaharsti & fowa § (D)  fommerd § it gfawneti o fawg |

TR fEu T SqUTE | SdC wEoEt % GEeEi | Frefeiad § 9 s 78 8 ?
(A) ferd 998 1 & wE (B) hfHaAl sl fdurg
(C) 39crsy gfaemg (D) Y TS

HIRIforeh Trqeh & T ol 9T T & Fehll & 2
(A) Ifes gF e (B) &R HHARI fHe
(C) <fed TRl o AT I ST (D) TES W iR w9 2

< I T Forl S hH < ATl HE B o T S ST T S H et | oA
ot et erfieRan <t 2

(A) forrme 9 wRifo@e™ (B)  Teremelt & stemTaes

(C) Toram 3 TSFIR (D) foen 9 @A

qreifae T H e YR & Jar fawa 2 2
(A) TH <A & g fad fafis faur & safs mfte &)
B) goIE Sl i gt S 3R 3 Ufishd e

(
(C) TR e
(D) weAmEfy gy
-00o0-
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