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MASS COMMUNICATION AND JOURNALISM
Paper - 111

Note : This paper contains seventy five (75) objective type questions of two (2) marks each.
All questions are compulsory.

1. Name the English daily which was derisively called as “The old lady of Boribunder”.
(1) Free Press Journal (2) Indian Express

(3) The Times of India (4) The Statesman

2. The crusading journalists of the United States in the early twentieth century were

identified as
(1) new journalists (2) muckrakers
(3) gatekeepers (4) stingers
3. Immersive journalism is based on
(1) first person narration (2) second person narration
(3) third person narration (4) impersonal narration

4. Identify the writer who belonged to new journalism in 1960s and 1970s.

(1) Tom Wolfe (2) Gerard Goggin
(3) Upton Sinclair (4) J. Tuchman
5.  Paul Lazarsfeld and Robert Merton proposed function of the mass media.
(1) Agenda setting (2) National integration
(3) Status conferral (4) Surveillance

6.  The two-step flow theory emerged from the field of

(1) Linguistics (2) Economics
(3) Politics (4) Legal Studies
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7. The psychoanalytic theories of media were advocated by
(1) Claude Levi-Strauss (2) Jacques Lacan
(3) Ernesto Laclau (4) Louis Althusser
8.  The communication component of the dependency paradigm is most often referred to as
(1) modernization (2) cultivation
(3) development (4) cultural imperialism
9.  Inapriori approach, a person assumes that something is true as it is
(1) intuitive (2) creative
(3) self-evident (4) effective
10. The power of media is described as
(1) harsh (2) hard
(3) oppositional (4) soft
11. The most familiar of the “passive transmitter’ is the one which uses the metaphor of
(1) relativity (2) normative prescription
(3) mirror (4) institutional autonomy
12. For Marxists, mass media operate in
(1) professional arena (2) religious arena
(3) ideological arena (4) arena of plural values
13. The liberal model of media and politics, according to Hallin and Mancini, is located in
(1) Sri Lanka (2) Mauritius
(3) Canada (4) Brazil
14. Semiotic analysis regards media texts as a collection of
(1) alphabets (2) words
(3) questions (4) paradigms
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15. The traditional scientific research is
(1) inductive (2) deductive
(3) non-hypothetical (4) non-theoretical
16. Yate’s correction is used in
(1) factor analysis (2) discriminant analysis
(3) chi-square test (4) ANOVA
17. The value necessary to reject a null hypothesis is identified as
(1) rejection value (2) cut-off value
(3) critical value (4) matrix value
18. Research questions and hypotheses are investigated with the help of statistical procedures
called
(1) internal tests (2) external speculations
(3) arbitration (4) algorithm
19. The probability of rejecting a null hypothesis when it is true, means
(1) Type lerror (2) Type Il error
(3) Type Il error (4) Type IV error
20. Discourse analysis is the analysis of a text through the identification of
(1) repetitiveness (2) opinions
(3) language (4) objects
21. For summarisation, the positivist researchers prefer
(1) specific individuals (2) general categories
(3) unique explanations (4) special categories
22. Social control in media organizations are normally exercised through
(1) legal procedures (2) formal channels
(3) informal channels (4) religious codes
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23.  Which country included free expression as part of the Human Rights Act ?
(1) USA (2) Sweden
(3) Denmark (4) The UK
24. The problem of hyphenated identities is related to in international communication.
(1) Copyright issues (2) Trade and Commerce
(3) Alienated Economy (4) Contra-flows of information
25. If some media houses have controlling shares in non-media companies, it is known as
(1) Horizontal ownership (2) Cross-media ownership
(3) Vertical ownership (4) Conglomerate media ownership
26. Free market processes, it is argued, have givenriseto ____ ownership of newspapers.
(1) trust (2) plutocratic
(3) co-operative (4) idealistic
27. Official sources are used in media because of their on the subject.
(1) expertise (2) fairness
(3) emotional attachment (4) bias
28. The importance of an event in relation to other potential news stories is labelled as
(1) Message clarity (2) Message parity
(3) Message intensity (4) Message relativity
29. Gatekeeping in newspapers is usually associated with
(1) views (2) news
(3) features (4) advertisements
30. The news ingredients of balance and fairness are used to understand the concept of
reporting.
(1) investigative (2) interpretative
(3) impersonal (4) embedded
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31. Episodic framing is the characteristic of
(1) newspapers (2) magazine ads

(3) television news (4) documentary films

32. The thematic framing is largely used by

(1) radio (2) television
(3) web portals (4) newspapers

33. is a simultaneous real time distribution of any media.
(1) Networking (2) Broadcasting
(3) Protocol (4) Transferring

34.  Which one of the following is the free audio editing software ?
(1) Audacity (2) GIMP
(3) Adobe Premiere (4) Picasa

35. A series of recorded audio episodes to which audience can subscribe is known as
(1) Vodcast (2) Podcast

(3) Sound forge (4) Voice-over Internet protocol

36. The major objective of a community radio station is
(1) infotainment (2) entertainment

(3) economic profit (4) social inclusion
37. The specific items in a TV programme budget are called
(1) essentials (2) circular items

(3) line items (4) recurring items

38. Institutionalised stereotypes are referred to as

(1) credibility indicators (2) etiquettes
(3) myths (4) customs
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39. “Everybody is doing”, a theme promoted through a media channel is known as
(1) Band wagon (2) Name calling
(3) Transfer (4) Card-stacking
40. For a public relations practitioner, status difference is one of the main barriers in
(1) mass communication (2) intra-personal communication
(3) impersonal communication (4) organizational communication
41. The four models of public relations describe the different forms of communication
between an organisation and its stakeholders were developed by
(1) Edward Bernays (2) vy Lee
(3) Walter Lippman (4) James Gruing and Todd Hunt
42. Poster panel facing approaching traffic is referred to as
(1) Banners (2) Head-on-site
(3) Flexography (4) Display balloons
43. Values and Life Style (VALS) classification was developed by
(1) David Ogilvy (2) Arnold Mitchell
(3) Philip Kotler (4) Edward Bernays
44. The documentary, ‘Celluloid man’ is the life history of
(1) Shyam Benegal (2) Adur Gopalakrishnan
(3) P.K. Nair (4) Girish Kasaravalli
45. Perfect TV of Japan is owned by
(1) Graham Maxwell (2) Mukesh Ambani
(3) Bill Gates (4) Rupert Murdoch
46. A cutline under a graphic illustration is popularly identified as
(1) line cast (2) pictureline
(3) legend (4) blackline
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47. Columbia pictures is owned by
(1) Matsushita (2) Seagram
(3) Sony (4) Samsung

48. Events that change people’s lives are classified as
(1) \Value (2) News
(3) Lies (4) Intro

49. Journalese is known for its
(1) Complexity (2) Simplicity

(3) Inclusivity (4) Exhaustiveness

50. The news agency of Italy is

(1) DPA (2) EFE
(3) PANA (4) ANSA
51. was the metal used for the matrix of the type-setting machines of yester-years.
(1) Carbon (2) Magnesium
(3) Lead (4) Brass

52. Assertion (A) : A strike by working journalists can be termed as illegal.

Reason (R) : If it is resorted to by violating a term of a settlement or during a pendency of
arbitration proceedings before an arbitrator.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.
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53. Assertion (A) : Mass media audiences are acknowledged of their presence, but scant
attention is paid to them.

Reason (R) : Because mass media are an institutionalised product of a corporate society,
it is easy to examine them rather than their audiences.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

54. Assertion (A) : It is said that advocacy of communitarian strategy does demand a
theoretical manipulation.

Reason (R) : Because there is enough literature and also historical evidence to say that it
is a viable communication and development policy option.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

55. Assertion (A) : Foreigners who run newspapers in India are not entitled to the rights
guaranteed under Article 19(1)(a) of the Indian Constitution.

Reason (R) : Because this guarantee is available only to Indian citizens. .
Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

56. Assertion (A) : The invasion of copyright does not constitute trespass.
Reason (R) : Because it is a proprietary right.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.
(4) (A)is false, but (R) is true.
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aF (R) : ik 30 Ty § TeR-TAMR q41 q2F SUctedl & STar Syuor qun fasm fagia & fawea

T

1)
()
(3)
(4)

E{ﬁ?”'ﬁﬂ'{'%‘

(A) 71 (R) IHT &1 € |

(A) 71 (R) ST &t € T (R), (A) T T&l e @i € |
(A) T &, g (R) Tord ¢ |

(A) T &, g (R) W&T & |

aAfepem (A) ;ST faesl IR ° IHERTS YIS i & F RAT Gae & =g 19(1) (T)

& ST USR] o I el & |

aqF (R) : i F8 TS el YRATT AT i W & |

E T

(1)
)
(3)
(4)

(A) T (R) ST T € |

(A) T1 (R) T @& €, Tohe] (R), (A) o el = T8 € |
(A) T& &, T (R) Tord & |

(A) TeTa €, T (R) W&l & |

ATUHAT (A) : FIURTEE HT Soeie SATAHHIT & A H el T § |
q® (R) : FiTh T8 THeT H SHR & |

%< .

(=N

(1)
()
3)
(4)

J-63-16

(A) T (R) 4T @& € |

(A) T (R) ST & & R (R), (A) Ht T8t =ameT T8 € |
(A) Tt ¢, foh (R) Tord € |

(A) TeTa €, Toh (R) W&l & |
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57. Assertion (A) : The cross-media ownership has brought a new dimension to the business
media management in India.

Reason (R) : The advertising outlay of corporate houses and the governments has made
cross-media ownership highly viable in the country.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

58. Assertion (A) : The union government can curtail the space available in a newspaper for
advertisement.

Reason (R) : Though the intention is to ‘prevent unfair competition, it cannot be done by
reducing the circulation of a group of newspapers’.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

59. Assertion (A) : The press freedom in India is not absolute.

Reason (R) : Because the press is subject to the restrictions imposed by the Press Council
of India.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.
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57. AfW®YA (A) : IRA H Sha-Hited Wi 7 Hifed seT e %l U 74T ST 5H a1 ¢ |
T (R) : R AT A1 ARG FRT o W o A § e e # ot
3Ty a1 A T |
T
(1) (A) T (R) I el & |
(2) (A) @@ (R) 3T Tl &, T (R), (A) i Tt =7 T&l & |
() (A)wrE, g (R) ™ & |
@) (A) T e, T (R) Wl € |

58. WY (A) : % WHR fhdt TR H fam= & fou Sucisd T o F2rdr T Gl € |

% (R) : F=f T90 SFfad Hfaeqet W SiERT oA € fohq I8 el TaTaRas 99 o JER | St
AR &l FeRaT ST |ehelT |

T4

(1) (A) T (R) I & E |

(2) (A) T (R) 34 Tel €, o (R), (A) F Tel =T el ¢ |
() (A)TIE, B (R) T & |

(4) (A) e &, fohq (R) W€ |

59. AfUme (A) : YRA H U9 i qo7 ASTET & ¢ |
% (R) : FHifh TRAF UG IRET 7 UG T U=y o @M g |
B!
(1) (A) T (R) I & T |
(2) (A) T (R) 3H W& €, 6 (R), (A) i T8t e el § |
3) (A) T &, T (R) ot € |
4) (A e e, T (R) T & |
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60. Assertion (A) : The magic bullet theory considers media institutions as powerful.

Reason (R) : The mass society concept that members are of uniform characteristics has
led to this perception.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

61. ldentify the correct sequence of editors of Indian Express.
(1) Frank Moraes, V.K. Narasimhan, B.G. Verghese, Arun Shourie
(2) Frank Moraes, B.G. Verghese, V.K. Narasimhan, Arun Shourie
(3) Frank Moraes, Arun Shourie, B.G. Verghese, V.K. Narasimhan
(4) Frank Moraes, V.K. Narasimhan, Arun Shourie, B.G. Verghese

62. Identify the correct sequence of communication models that were proposed by scholars :

(1) Maxwell McCombs & Donald Shaw, Elihu Katz & Paul Lazarsfeld, Harold
Lasswell, David White

(2) Harold Lasswell, David White, Elihu Katz & Paul Lazarsfeld, Maxwell McCombs

& Donald Shaw

(3) Elihu Katz & Paul Lazarsfeld, Harold Lasswell, David White, Maxwell McCombs &
Donald Shaw

(4) Harold Lasswell, Elihu Katz & Paul Lazarsfeld, David White, Maxwell McCombs &
Donald Shaw

63. Find the correct chronological order of the following :

(1) The Indian Press Act — The Indian Penal Code — The Press and Registration of
Books Act — The Vernacular Press Act

(2) The Indian Penal Code — The Indian Press Act — The Press and Registration of
Books Act — The Vernacular Press Act

(3) The Vernacular Press Act — The Indian Penal Code — The Indian Press Act — The
Press and Registration of Books Act.

(4) The Indian Penal Code — The Press and Registration of Books Act — The Vernacular
Press Act — The Indian Press Act
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60. AfumeA (A) : BNTF Joie [aFid & AR Hifedr Gl i ATt =T T |
% (R) : 5 QU %1 ae fagid & i safadal § =1ikies S eudn idt €, 51 $8ehT SRoT AT 7147
T
T
(1) (A) @ (R) A T E |
(2) (A) @ (R) I T&l & T (R), (A) i Tt ST &l ¢ |
(3) (A) T g, fhg (R) T & |
(4) (A) T &, g (R) TeT & |

61. Ifea= THANY % TUREH! H Tel T | Tgd
(1) e AR, dt., Rigw, dSH, o, %07 aRy
(2) e TG, Y.ST. ST, o, TR, ST SR
(3) ke TR, 3TH0T WY, S ST, ST, oo, Rigwe
(4) Theh HRE, A%, TRIGwEH, 3TEUT I, ST, ST

62. fagml g1 UdTioT GER Aigel &l Tel shH | UgH i

(1) Horgat YRl qdT SFTCE 3, Tellg I a2l Uiet TeThes, tXIes Ared, Sfag @ee

(2) oS AHAA, ST RTEE, Tellg HIEH qdT Uiet AT hes, Hodel YRy a2l SHee It
(3) UcAEg HIET q Uit AT, &eg Add, Sfae =ee, Hagae Hhme ael SHee o

(4) TTE AHAA, Uellg FHIeT a2 Uiel ATHheS, Sfoe Ree, Hodd Hhed a2 SHee 3t

63. T=TAIREd T HEl HITHATAR T Y
(1) T feaa 99 U — 3 e el e — § 99 U ASREM 3 g Te — T SHTHor U

T

(2) T EfeT Ua IS — T AT UH TR — T UH US UTERM 3T 9 TH — § aHpor 0d
Lt

(3) T TR UH TR — 3 ifead el Hie — T a9 T — T U9 U AT 3 I
T

(4) T eaa et B — T U9 U ITRIE 3% g9 TR — § gpeR U9 TR — T gead Ug
T
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64. Write chronological sequence of evolution of internet
(1) ARPANET, TCP/IP, MILNET, NSFNET
(2) NSFENET, MILNET, TCP/IP, ARPANET
(3) MILNET, ARPANET, NSFNET, MILNET
(4) TCP/IP, NSENET, ARPANET, MILNET

65. Find the correct chronological order of the following :

(1) The Indian Post Office Act — The Official Secrets Act — The Delivery of Books and
Newspapers (Public Library) Act — The Young Persons (Harmful Publications) Act

(2) The Official Secrets Act — The Indian Post Office Act — The Delivery of Books and
Newspapers (Public Library) Act — The Young Persons (Harmful Publications) Act

(3) The Indian Post Office Act — The Young Persons (Harmful Publications) Act — The
Official Secrets Act — The Delivery of Books and Newspapers (Public Library) Act

(4) The Official Secrets Act — The Delivery of Books and Newspapers (Public Library)
Act — The Indian Post Office Act — The Young Persons (Harmful Publications) Act

66. Match the following :

List—1 List— 11

(Author) (Book)
a. David McClelland i. On the Theory of Social Change
b. Walt Rostow ii. The Achieving Society
c. Everett Hagan iii. Small is Beautiful
d. E.F. Schumacher iv. Stages of Economic Growth
Codes :

a b C d
@ i v i
2 v i T
3) i [ TR \Y
@ i ivooi i
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64. T % TR FI FleTshAag € | o7
(1) 3RuMe, JdyeTe o, faeie, o uF UF S
(2) T U UF A, foere, Sidy/enE O, sRuHe
(3) THeHe, RUME, UF UH UF ¢, fifetie
(4) IdyeE O, T TH U e, 3RUNE, e

65. TG i et HreTshies 9 § Tgo & ;
(1) = 3o U AMPE TR — T SAThREd ke THe — 3 fefoiadl 3% g5 U =oiuud
(dfeeTeh SATEslY) T — % AT G (BTHGer Ufeeteherd) Toe
(2) T STfARIIT The TR — T Sfedq URe Siithg Ta — T fefeert o 9o ie =gy
(AT TESRY) THE — T I G (BTHES UfsoAnid) Ta
(3) T T URS MY THE — T I T (BT UIoTohed) T — § STMhael Uohe T — §
fefetart o1 T Ug Foiud (dfecTeh ATEsR) Tae

(4) T SAHEE Ushe Tae — T fefoterl 21 I Ug ouud (Ufscteh olTgsil) T — § fead Ui
3IHY T — T AT THH (BTG TfectehelTd) T

oo

66. T=lafEa = e =X :

= - | =it - 11
(*TE) (TTH)
a. 2fag il i, ST uRae % fasid W
b. e I i, DTeTsha TS
C. THE &H iii. SIS %] IR @A & |
d. TUE THEHE iv. anferes Wi o =Ror

@ @i v i
@ v i i i
@ i i i v
@ i v i
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67. Which was the first film of the following actresses ?

List—1 List— 11
(Actresses) (Films)
a. Nargis i. Cobbler
b. Geeta Bali ii. Junglee
c. Saira Bano iii. Talaash-e-Haq

d. Shabana Azmi iv. Ankur

Codes :

a b C d
@ i [ TR \Y
2 i i i v
@) i Wi v
4 v i i i

68. Match the following :

List—1 List— 11
(Concept) (Description)
a. Moral Panic i. Acting as a mechanism to produce consensus

between the state and society

b. Reality Formation ii. Reinforcement of a set of dominant values
c. ldeology endorsement iii. Production of a set of ideas as to social norms
d. Social Control iv. Inducing unfounded anxieties
Codes :
a b C d
@ i i i v
2 i i v
3) v i il [
@) i v i
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67. frefoiiaa MmRtRT ot wedl fthed sig-4t ot ?

= - | = - 1
(@il (feem)
a. AT i, HE
b. Tiar aelt i, STt
C. TR I iii. TRT-UEE

FT:

a b C d
@ i i i v
2 i i i v

@) Qi i v
@ v i i i

68. ffcAfEa =1 foet &Y :

=i - | =it - 11
(HheT) (Ferareum)
a. fdq® s i, TS 3R TS % O WeHd a9 aret
b. el e ii. TIEETET Hodi S ggg ST
c. foramemy awel= iii. QAR Sl & € | forari st TR
d. TSR T iv. 3TERER faaret st T ShERa we

@ i i i v
@ Qi i v
@) iv i i
@ Qv i
J-63-16 25 Paper-Ii|

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



69. Match the following :
List— 1
(New Leaks/Scandals)
a. Panama Papers

b. Wikileaks

c. Pentagon Papers
d. NSA Surveillance

Codes :

a b C d
@ i i v il
(2 i i v
(3) i iv i [
4) i iv i i

70. Match the following :
List— 1

(Common Organisational
Codes)

a. dotcom

b. dotnet

c. dotPro

d. dotint
Codes :

a b C d
@ i i i v
2 v i i [
(3) i i [ iv
4) i i v i
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List— 11

(Key player)
Edward Snowden

. International Consortium of Investigative

Journalism

i. Julian Asange

New York Times

List—11

(Organisation / Entities)

Organisation established by international
treaties

. reserved for accredited, professionals and

related entities

refers to a network (most of these belong to
ISPs)

indicates commercial site
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69. frfeAfEa =1 foet &Y

(=N

(T Gerr/areTe)

@ i i
@) v i
@) i i
@ i i
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=i - 11

(=N

(s sifr s @)

ii. TS HAlfeTy 3 TafeTifed Sl
iii. Sifera wast
iv. =Tk 2R

= - 1
CREREIRLY)
i, SRS Tt gRT T Se
ii. Tetad, USteR aeT Hetad Snell & fou smRd
iii. T Feoeh | Hafyd 8 (370 ¥ A o7 uH 0 § Wity §)
iv. SfoIiere Tret T Hehd AT |
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Read the following passage and answer questions from 71 to 75 :

Some of the social codes which constitute our reality are relatively precisely definable
in terms of the medium through which they are expressed — skin colour, dress, hair, facial
expression, and so on. Others such as those that make up a landscape, for example, may be
less easy to specify systematically, but they are still present and working hard. Different
sorts of trees have different connotative meanings encoded in them, so do rocks and birds.
So a tree reflected in a lake, for example, is fully encoded even before it is photographed
and turned into the setting for a romantic narrative. Similarly, the technical codes of
television can be precisely identified and analysed. The choices available to the camera
person, for example, to give meaning to what is being photographed are limited and
specifiable : they consist of framing, focus, distance, movement (of the camera or the lens),
camera placing, or angle and lens choice. But the conventional and ideological codes and
the relationship between them are much elusive and much harder to specify, though it is the
task of criticism to do just that. For instance, the conventions that govern the representation
of speech as ‘realistic dialogue’ result in the heroine asking questions while the hero
provides the answers. The representational convention by which women are shown to lack
knowledge which men possess and give to them is an example of the ideological code of
patriarchy. Similarly the convention representation of crime as theft of personal property is
an encoding of the ideology of capitalism. The “naturalness” with which the two fit together
is evidence of how these ideological codes work to organise the other codes into producing
a congruent and coherent set of meanings that constitute the commonsense in a society. The
process of making sense involves a constant movement up and down through the levels of
the diagram, for sense can only be produced when “reality” representations, and ideology
merge into a coherent, seemingly natural unity. Semiotic or cultural criticism deconstructs
this unity and exposes its “naturalness” as a highly ideological construct. A semiotic
analysis attempts to reveal how these layers of encoded meanings are structured into
television programmes. There are two possible sources of the conventions that govern the

meanings generated by the code of camera distance. One is the social code of interpersonal
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Tfetfae Terer T ugeh U 71 | 75 % TR fetfied
EARI ARCATIShaTstl i ek HH ATl FF QIS Tobd 304 HTEAH FRT 3TUETH Il

TN &1 W Ui B &, S THEt 1 T, S9N, ST, 9eY % ed-ud oS | §E, SIel ok
fow @, St uTpTash gvat T oI AR €, SRl AT Sl End & ¥ TEAT S 3T & Tehdl
&, Afeh o HiSg &l € 31X 6 T X @ A & | fafe=T gati & - wfaesrarss ot 2id €,
St 3 Ffed = €, F@ fefa =@ ofX uferl & Sy § off @it § | 33X & fo R st
Tfdfetad & Y&l U Ug 310+ BT [T T ¥ Tect ¥ & 310! Fichiaehar § o1 §37 & 37 fohalt
TS Al 3MER qH IR FX a1 & | T T8 AllosT o qeheiehl Taihl ol F8d 3
ST SATAT ST Fhell & | e HHT B 579 % o Bt o ST @7 &, 39 e Aaiem 37 3
% Toshed 39 FI B9 o U Wifhd iR Rfved @d € 399w, T, X, BT T H S,
T 3 A & el B THS Fal SART SU SR ITH FNEAR AU FRl SEF FloT ¢ |
AT SIS T HTH el 81T & | SSTeRVT o TolT |allg o qRNeh Uk | “arorh ariey’
o 1R FaTel 9 @l el &, Stafe Ahe 9% Sad a1 § | 98 URaRe femr fa wfeenst o
SFHRT FT 3TIE 3R GES H W THEN 9 Fod @R ST €, S Afgonsit w3 & —
TYETcThaT % daTReh Fobd I SIEIVT ¢ | T e SR Gurd bl =R’l WY & €9 o
Tt R Bl TORT USTiaTsT foeReRT T b € | 57 “Tamiiaehdr & 3 1 Uoh-gar o are
S[Ed €, T9 a1 1 UEIT ¢ {6 9 A Jeniker Tohd oMU H S[ge UF gETd 3R gHes 37 30
FXA &, S GHS F WHRE T 6 T H ST SO E | 3T o ek i ufsha § w96 &
TR FRER el A W@t € | i 37 alt WEdqd AT ST Gehdl €, ST “Jene” o Feeoy
3R fTaRERT Ueh GEag 3R WIiaeh 5@ aretl 3 & &9 § Gger & | Gehd fa=i a1 Wil
T T THE P T FX THH IRl S U Trdsh daiRey FRir & €0 # IR
FA § | T Hobd [T forvetr a7 fe@m i 9 &R & i Sefiias o Hashdt | g ae 9
Tichteeh 37l i 3 Tt T S @l © | AR Bl U O oo Aot 377 S Uit e arelt TR
% 1 Gt BT € | Ueh & Sideatades g3t % folt TmiSTeh Febd : UReHT T&pid § 24 9 (60
YH) | HH H G WA AH A & 1 TH IR % AR ForT WY €, AT T H @I T@l &
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distance in western cultures the space within about 24 inches (60 cm) of us is encoded as
private. Anyone entering it is being either hostile, when the entry is unwelcome, or intimate,
when it is invited. These are used for moments of televisual intimacy or hostility and which
meanings they convey depends on the other social and technical codes by which they are
contextualised, and by the ideological codes brought to bear upon them. The other sources
lie in the technical codes which imply that seeing closely means seeing better- the viewer

can see the power and the pleasure of “dominant specularity”.

71. How are some social codes expressed through a medium ?
(1) Speech (2) Facial expression
(3) Writing (4) Argument
72.  Who can identify precisely the codes in television ?
(1) Scientist (2) Grammarian
(3) Author (4) Camera man
73.  What is the problem with ideological codes ?
(1) Camera placing (2) Framing and focus
(3) Elusiveness (4) Distance
74.  How can camera code be deciphered ?
(1) Through social code (2) Reality check
(3) Ideology (4) Convention
75.  What is the meaning of ‘dominant specularity’ ?
(1) Distance (2) Camera
(3) Code (4) Ideology
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T &, A1 A 3T [T 6307 & A a8 STaTar & | S0 WANT Solfars OX STarar A ST Warrwd
FA & foTe foFar S € 3 398 9o ot Mehoi, a9 gEK WHINSIeh q9T Al Gehdl T
MR &I &, ST 39 T3 UG e &, 3T S o Tohel SHH 16t S € | SERT BN Aot

Hehal H Mied &idr ¢, ~TEeh Adoia &, T5ieieh 9 <@ I 98a) @7 § <&l - 9 SHeh! THTereet

ST i ITKT BT 3@ Fohell & 3 ST 7T 3T Fohell € |

71, TRd GER AeAY gRT WIS Gohd 1hd O¥E 9 SAfeTer fhd ST € ?
(1) 9T gRT (2) <Y F TTEAE FRT
(3) ©&HEW (4) THFW

72.  oiiteeT H fe@T ST @ Gehdl ol i Tel e L@ifhd Y Tehdl & ?
(1) o (2) TehdferRTT
3) wEw (4) i

73. SN Gehdl % WY T THET € ?
(1) = = usiee (2) ETEAT AW BH
(3) UHS T A AT 4 T

74.  hHY o Gehdl i ohd e GHAT ST Gehell & ?
(1) T HE FRT (2) aTETeRdT TRIETT FRT
(3) e St 5N (4) TR ERT

75. ‘UMIEICG e TSI ST T 37 § ?
1 = 2)
(3) IS (Haha) (4) ToamEm

J-63-16 31 Paper-11

www.jmcstudyhub.com

(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

Space For Rough Work

Paper-I11 32 J-63-16

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)





