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2. This paper consists of fifty multiple-choice type of questions.
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to open the booklet and compulsorily examine it as below :

(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.

(if) Tally the number of pages and number of questions
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Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.
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white fluid, you will render yourself liable to disqualification.

9. You have to return the Original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are,
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
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MASS COMMUNICATION AND JOURNALISM
Paper — 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All
questions are compulsory.

1.  Embedded journalism is considered as a type of

(1) military offensive (2) advertising

(3) categorisation of news (4) news management
2. Inner margin of a book or document refers to

(1) foot note (2) colophon

(3) gutter (4) swash

3. Magazines have well-defined formats to reach out to

(1) conflicting interests (2) competing editors
(3) TV news produces (4) select audiences
4.  Factor of has contributed for the emergence of a specialized media audience.
(1) localisation (2) culture
(3) personal mobility (4) work pressure
5. Insemiotics, smoke is considered as
(1) vertical communication (2) horizontal communication
(3) circular communication (4) indexial communication
6.  In communication, pleasure results from a particular relationship between meanings and
(1) contentions (2) power
(3) manipulation (4) isolation
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7. ‘Another communication’ is

(1) receiver-centric (2) sender-centric

(3) channel-centric (4) technology-centric
8.  The term “audiences’ recognises of media consumers.

(1) the homogeneity (2) the heterogeneity

(3) the passiveness (4) the resistance

9. Louis Wirth and Talcott Parsons see mass communication as a tool of
(1) economic control (2) social control

(3) intellectual control (4) political control

10. When the consequences of exposure to a communicated message get delayed, it is known

as
(1) exposure limit (2) deferred effect
(3) restrictive limit (4) sleeper effect

11. Who is the author of *Saving the Media’ ?
(1) Anil Dharkar (2) Julia Cage
(3) Desmond Titu (4) Olivier Blanchard

12. John Fiske considers speech as a
(1) non-contiguous code (2) social code

(3) unreal code (4) disabling code

13. Truth of the statement is not a defence against
(1) defamation
(2) breach of privilege
(3) official secret violation

(4) contempt of court
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14. Examination of professionalism is derived from the public’s right to
(1) know (2) liberty

(3) education (4) legal remedies

15. The technique of propaganda is used in international communication to manipulate
(1) Lifestyles (2) Pricing
(3) Trade flow (4) Cognitions

16. The protagonist of cultural imperialism theory was
(1) D.R. Mankekar (2) William Hachten
(3) Dennis Morris (4) Everett Dennis

17. Name the influential scholar who applied liberation theology to educaiton and
communication in development context.

(1) Paolo Freire (2) Dennis Goulet
(3) E.F. Schumacher (4) Alan Inkeles

18. The notion of multiplicity of paradigm is elaborated by
(1) Majid Tehranian (2) Denis McQuail

(3) Thomas L. Jacobson (4) Jan Servaes

19. The dependency theory has identified obstacles to development as

(1) internal (2) external
(3) neutral (4) traditional
20. A systematically-qualitative data set is amenable to analysis.
(1) non-progressive (2) entropical
(3) grounded theory (4) contrived
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21. The normal distribution shape of standard deviations from the mean is sometimes referred

to as
(1) error distribution (2) value table
(3) property range (4) Dbell curve

22. Placing a unit of analysis into a content category is called
(1) Decoding (2) Coding
(3) Messaging (4) Texting

23. Heliodisplay refers to
(1) Photographs (2) Cell phones
(3) TV monitors (4) Films

24. Fairness doctrine is related to
(1) political advertising (2) corrective advertising

(3) non-corrective advertising (4) non-business advertising

25. Grapevine communication is part of
(1) advertising (2) communication ethics

(3) religious communication (4) public relations

26. The publicity model of mass communication focuses on
(1) negative opinions (2) ideation

(3) attention (4) criticism

27. In 1999, the Indian government permitted foreign equity in film production to the tune of
(1) 40 per cent (2) 60 per cent
(3) 80 per cent (4) 100 per cent
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28. Two networks are inter-connected by using the same technology with a
(1) link (2) bridge
(3) bond (4) ogate

29. The World Association of Community Radio Broadcasters was launched in
(1) Brazil (2) Sri Lanka
(3) Canada (4) Argentina

30. Television viewing is considered as
(1) abusiness process (2) anegative process

(3) an active process (4) aformal process

31. Assertion (A) : The Indian press has become quite distinct from the western press during
the last few years.

Reason (R) : The Indian press has registered a quantitative jump in terms of number of
publications and circulation.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

32. Assertion (A) : Developmental communicators should focus more on problem-solving
rather than problem-posing.

Reason (R) : The organic model’s assumption is that people have the abilities to devleop
themselves.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.
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33. Assertion (A) : Human beings have the unique ability to store their experiences
consciously and pass them onto the next generation.

Reason (R) : This ability is responsible for the cultural transmission function of the mass
media.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

34. Assertion (A) : The public broadcaster in India has failed the expectations of its
consumers.

Reason (R) : Because it does not exercise its autonomy for professional assertion and
excellence.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

35. Assertion (A) : In Virendra V. State of Punjab, Section 3(1) of the Punjab Special Powers
(Press) Act, 1956, was struck down by the Supreme court as unreasonable.

Reason (R) : It was not only on the ground of substantive unreasonableness, but also on
the ground of procedural unreasonableness.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.
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33. Afued (A) : AFE % U 310 3TIHET I o ®9 O Gt e S ST digh bl Hio
fafere erar € |

qF (R) : 39 I & HROT STHETR qTETHT BT Gh{deh — ToR0T & € |
T

(1) (A) @ (R) SHI @ E |

(2) (A) @ (R) IH T&t € & (R), (A) St Tl R el € |

(3) (A) W TH (R) ™@e |

(4) (A) TTer & fob (R) W&t 8 |

34, FfHA (A) : IR T TIHRT TERS 370 AT Bl TS T BRI S H 3T W& & |
& (R) : FiTh g 3O TEdT T SYANT STI SATAQIEh Uidegdl q9T Se7al & o0 Tal T
T
B
(1) (A) T (R) ST T |
(2) (A) @ (R) IHT T&t € & (R), (A) Tt Tl =R el € |
(3) (A) Tl & A (R) Tk & |
(4) (A) 7o € fohg (R) @I & |

35. AfieRed (A) : Gaed FEeE F d ST USTe I59 ° 99 (3 tfufEm, 1956 i emr 3(1)

T 3TcAIehe A gU R &Y T o |
T (R) : TUHT MR 7 el THE I AT slicsh T UishaTeash &9 F o 1difhes a1 |
B
(1) (A) T (R) S T E |
(2) (A) @ (R) 3H Tl € g (R), (A) Ff T& S @1 ¢ |
(3) (A) W& A (R) T & |
(4) (A) 7o € fohg (R) W@ & |
Jex 18 Paperll

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

36. Find out the correct chronological order of the following committees :

(1) Chanda Committee — Vidyalankar Committee — Parthasarathy Committee —
Verghese Committee

(2) Verghese Committee — Vidyalankar Committee — Chanda Committee — VVerghese
Committee

(3) Parthasarathy Committee — Chanda Committee — Vidyalankar Committee -
Verghese Committee

(4) Vidyalankar Committee — Chanda Committee — Verghese Committee -
Parthasarathy Committee

37. ldentify the correct sequence of stages of growth as propounded by Walt Rostow :

(1) Traditional society, drive to maturity, pre-conditions for take-off, take-off, age of
mass consumption.

(2) Traditional society, age of mass consumption, take-off, pre-conditions for take-off,
drive to maturity.

(3) Traditional society, take-off, pre-conditions for take-off, drive to maturity, age of
mass consumption.

(4) Traditional society, pre-conditions for take-off, take-off, drive to maturity, age of
mass consumption.

38. Find the correct chronological order of the following :

(1) The Official Secrets Act — The Unlawful Activities (Prevention) Act — The Press
Council of India Act — The Right to Information Act.

(2) The Unlawful Activities (Prevention) Act — The Official Secrets Act — The Press
Council of India Act — The Right to Information Act.

(3) The Official Secrets Act — The Press Council of India Act — The Unlawful Activities
(Prevention) Act — The Right to Information Act.

(4) The Official Secrets Act — The Right to Information Act — The Unlawful Activities
(Prevention) Act — The Press Council of India Act.

39. Write the correct chronological order for the development of Internet.
(1) RAND, ARPA, TCP/IP, Hypertext, WWW
(2) ARPA, TCP/IP, RAND, Hypertext, WWW
(3) TCP/IP, Hypertext, WWW, ARPA, RAND
(4) Hypertext, WWW, TCP/IP, ARPA, RAND

Paper-I1 14 J-63-16
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36. TG WMTdET S HCERATER Fel 561 § &Y ;
(1) =T |fafa, foemcier afafd, TremReT arafd, as arafa
(2) it |t foereerr afafd, == afbfd, s afafd
(3) reERe wffd, =T |iafd, faemeier atata, st gt
(4) TommeiR @fafa, =1 |tafq, ot Arafd, e gt

37. dTee UG gRT U T foehre & =ROT i Tt 58 | fofetd &

(1) TR TEST, TRYeaT i 3R SRR, 3YHE I H 76w & fow g Feiiia o, 7ewrsR,
ST ST |

(2) WRET TN, S ITFIERE, ol 5R, Mg I | Jorl & fow qd FeiRa o,
RO Bl S STET

(3) TR GHS, YaTT-5, SMYFH T H TasT bt gol Feiie 91, TRueardr i 31T SRR, ST
SIS

(4) ORI FES, 3 T T vA & fotw ga (i o, werer R, aRusedr o 3 SR,
S-SR

38. HICTHATER ARG il hHeF B

(1) WWHER TMUAEar em, IReHEAT Tidiary  (3FeRigs)  AuHEy, IRaE UE uReg
S, YT 1 SYHR STaaq

(2) TR Aty (3TeRIg) SAutEH, WEHRI MUHEAT e, YRdE U9 Oies
ST, o1 1 DR A=

(3) WX TUHEAT SfYfEd, WRAE U9 URSE S, TRENAT Aty (3TeRiE)
FIFEE, YIS USRSt

(4) WWER TMuAEr SAueEm, I H YER  IIfutEm, IREMAT TiAiary  (3TeRIEE)
tfyfam, wRdrE 9 aius stfafay

39. T % O i FITHATTER TRUTEG Y :
(1) IRTTAE, TAR U T, 2 G 4I/3TE oI, TRW TR, T T T
(2) TARG T, G d/2TE W, IR T TH T, TR TR, T &g T
(3) 2 & di/3mE W, BEW TR, T §g T, U 3K U1 T, 3R T U &
(4) FEW IR, TG T g, A W WAL W, THAR W T, AW T T &
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40. Arrange the stages a brand passes through from its birth to its final eclipse :
(1) Maturity, Growth, Introduction, Decline
(2) Decline, Growth, Introduction, Maturity
(3) Growth, Maturity, Introduction, Decline
(4) Introduction, Maturity, Growth, Decline

41. Match the following :

List—1 List—11
(Film) (Director)
a.  Kaaghaz Ke Phool i.  Bimal Roy
b. Do Bigha Zameen ii.  Muzaffar Ali
c Mother India iii.  Guru Dutt
d.  Umrao Jaan iv. Mehboob Khan
Codes :
a b c d
Q) i ii iii iv
(2 i i iv ii
(3) iv i ii i
4) i iv iii ii

42. Match the following :

List—1 List—11
(Brand) (Tag Line)
a.  Nivea Men i.  Worlds food store
b.  Carlsberg glass ii.  Fantastico
c.  Godrej, Natures basket iii. It starts with you
d. Tiago iv. World’s best
Codes :
a b c d
Q) i iii ii iv
(2 iv i [ iii
(3) i i iv iii
4) i iv [ ii
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40. e % U ST F SR ST Th oA dTell STTEN3T i g T H Faredd Y :
(1) uRyeEar, T, aiem, STaam
(2) 31EEM, fowm, uR=E, gRueeTr

o o o
(3) O™, IRTFAT, URTF, A

(4) =™, aRueEdT, o, ST

41. TAfefad s e #
= - | = - 11

(fewem) (Fréveh)
a. IS EHFEFA . fomer =
b. I TMSTHA i, TSTER 3T
c. WY gfear i, Teed
d. SWE A= iv. TEga@H
%

a b c d
@ 0 i i v
@ i i v i
3) v @i i i
@ i v i i

o oo

42. T=fafaa = fgam =

=i - | =t - 1

(sT7e) (dTerre )
a. faar = i ooed $E WK
b. T T ii. WHeES
c. MRS, TR ahe  iii. TRRE I g
d. =m iv. desgIARE
F !

a b c d
1) ([ | R T Y,
2 iv i i i
3 i i iv i
4) i v i i
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43. Match the following :

List—1
(Media house)
a.  News Corp
b.  Vivendi Universal
c. Bertelsmann
d. Cox Media
Codes :
a b c
1) i ii iii
(2) i i iv
3) i iv [
4) iv i i
44. Match the following :
List—1
(Variable)
a.  Independent variable
b.  Dependent variable
c.  Continuous variable
d.  Control variable
Codes :
a b c
1) i ii ii
(2) I ii iv
3) i iv [
4) iv i i
45. Match the following :
List—1
(Utility)
a. Social bookmarking
b. Social news
c. Social networking
d. Social photosharing
Codes :
a b c
1) i iii ii
2 i iv ii
3) iv i ii
4) i iv iii

www.jmcstudyhub.com
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List— 11
(Country)
France
Germany
United States
Australia

List— 11
(Explanation)

It can take on any value from a range of
values.

It is what a researcher wants to eliminate.
It is systematically varied by the
researcher.

It is what the researcher wants to explain.

List—11
(Platform)
Instagram
Twitter

iii. Reddif

Delicious
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(GUERIKE:) (3w
a. IS B [ W
b. fodel aFade i, SEAT
C. SoEHN iii.  IAReT W
d. g Hitear iv.  STRforn

%z

@ i i i v
@ i i v
@ i v i
@ ivooi i i

44, T=tArEd 1 HaH o=
= - | =i - 11
= (T (sarE)
a. @aa W= i, T B I H G B o o B A G § |
b. M@= ii. TH T FTHEHHAT e ABA € |
c. Waa = iii. STIEYUHAT NI 30 GeAATId 9 H STHT-STHT ohal ST &€ |

d. T = v, ¥ U W T e € |
%!

a b c d
(@) i i i v
2 i i v i
(3) iii v i i
4) v i i i

45, Tr=fafad = e &

= - | = - 1
ST (WreTer Wifean w)

a. THINTS JHAMHT  §. S
b. " EAER i, feERR
C. IS JeardT il ew
d. SR ®IeRIRT iv. <
T4

a b ¢ d
@ i Qi i v
@ Qi v i
3 v i i i

@ i v i
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Read the following passage and answer the questions no. from 46 to 50 :

New technologies, political upheavals, changed concepts of human rights — all these
conspire to make this an important moment for rethinking and reformulating speech
freedom and regulation in a global environment. The ability of any state fully to control
the images that permeate its territory is questioned everywhere. During the 1990s, destiny
seemed to lie with the freedom to receive and impart ideas regardless of national
boundaries. But it would be naive to see the world as a place where information moves
without various forms of restriction. Redefined state power and changes in modes and
practices of authority are more likely than what is often characterized as state decline.
States have undergone a frenzied testing of new and modified techniques aimed at
regulating, if not mastering, the market for speech in response to the forces that seem to
undercut their autonomy. In particular, there is a shift away from the singularly inward
forms of state control to outward-looking, regional, or multilateral approaches, and away
from law and regulation toward negotiation and agreement. The tentacles of influence by
one state over the media of another are hardly new, but the process of interaction, through
treaty or agreement on the flow of ideas, information, and sheer data, is everyday,
intensifying. Globalization of media encompasses more than the pervasive activities of big
conglomerates and the extent to which messages they produce dominate the world’s
consciousness. The global media market is far more enveloping than a forum for trade in
films and television programmes. It is also an increasingly interdependent site for the
development and application of formal and informal rules that shape common narratives, a
space in which ideologies compete and forge allegiances that ultimately determine the
persistence of governments and nations themselves, and an arena where imagery becomes
a supplement or substitute for force. Pressure to affect policy formulation and public
opinion abroad has always been a preoccupation of those holding or seeking power as
governments attempt to influence populations through propaganda, both inside and
beyond their boundaries. With the stakes greatly raised since September 11, 2001,
governments, more explicit, now, about the interplay between conflict, instability,

ideology, recognize their need to affect hearts and minds abroad.
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e merer st ufgd 31X e e 46 ¥ 50 T & IR M |
TE TRl 3R ISHIE SUA-Ie 5 HHEIYHR i STETERUT H S8l €91 € | T eIl

T waTe € o 58 SIS0 i STSTRT 31X 10 dfvass aieer 3 36 ad W R 9 foam & 3iR
3 T TG e % TI0 Tk Teeaqor 90a G0 ST | 3101 FreT o aeY %ot W@ ot off g
BT i T FE I ITH Al 8T @ TAl & B H & | 1990 F I H 96 QA o1 {6 39
T U fqaRT s HHre o SR-UR 99 311 3% U &I TSR & | Wik 38 §Fam &l Ut S7e 7
AT SIATT & I, STl e fafit wer & ufdel & foer otrel-Stet & 1 gt & @ T
TG 3T STeh! WOMTeTal e AR & TN i Ggiaal 9 31 W agore 9, o= THen S @1 8, 389
SET TS @ ST A H AR & W@ & | S VKA SAR! WA H we wt S ugdl €, S
ST 37 % foTT T T, Gmer iR et & iR i Al 6, 9 w9 9 %9 fEee v %
T H SHRYU @ ¥ e 3R URSHa WEiiTen! 1 UEnT R Tl € | @ a9 0 I5g Gl % FEAT
= Tehel 3 SFTEl Uil § a5l 37 BT & | 9 AeHe!, &H a1 agusia Siashed § uRafdd af &l &
AR aTATeT qAr AHEal % R SR A 9 W ST W ¥ | U I FRT g W o HER AT B
TITad S % A AU R € | Ak foa, geeret 3iiX @@t o fob Ttk stishet % veme W et @l
7% W SR TAEil o AT ¥ ST & I ool § 9 Wl ¢ | WA’ AT H avernioT
SIS T i Tidteradl 9 el ST S & W thell g3 € IR B THH W A 91w ufvd o ®© €, 9%
TR AT T R TS AT € | AT FAR AT 1 aSTR (et 3R ettt HrRishH & SR
T Fel atfueh fogd & | T Siueiien- ooy fHaml o STy i SgH arell TRER feRar &1 & of
&, ST WTEROT gt Sl BN S & | T Th THT ST ¢, STeT [OaRIRIST T ST § bl il &,
3% g AT qXE H T foehiad et &, S 3idd: TR SN GF I & Wiae S g i ¢ |
3 Ueh U 8 S &, STeT T forer, wifer o1 SF[qXek A1 foreheq & STAT € | T we aredt A g |
HiSTE ATehel BT U § I8 Fo @ & foh of Tl ol o] S 31T Sl BfeT o a9 51T Y 3 e
TAR S ST S TG A 1 TAT et & | 11 FaceR, 2001 & a8 o<t | gt 3feaarnsti & oofe o
THN 37 T, RT3 [TaRyRT % IR e % aR) | 6T Gere € 3 7oA fSol-feamT
TR TS Bl GHEH | ol I i ST ol Hegd i ohll ¢ |
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46. Why is speech freedom reformulating its regulation in a global environment ?
(1) National boundaries (2) Political upheavals

(3) New thinking (4) Ideological orientation

47. For which reason, states are regulating speech freedom ?
(1) Information transfer
(2) Globalization
(3) Attempts to curtail state autonomy

(4) Human rights

48. What factor is intensifying the State’s power ?
(1) Process of interaction (2) Law and regulation

(3) New media (4) States influence

49. How does the state try to influence the population ?
(1) Pressure (2) Propaganda

(3) Globalization of ideas (4) Big Conglomerates

50. What is the realization of the State or Government ?
(1) To affect minds abroad (2) Reformate the state

(3) Formal rules (4) Inward looking

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

46. Afveh UNGYT § TTUT Y eATeR st =T 310 (e ot TR & Suiard e = T /it
FX T2
(1) T FmErett & HRoT
(2) TSI IAA-TIE & HROT
(3) W faari & HRT

(4) TOERERIHS g & BRI

47. HIHR 6T HRON ! aTe W AT i Wa=dT o1 E=07 T @ & 2
(1) g % TAHROT % FHRT

(2) SIS % BRI
(3) T & SATUBRI H il B & 3T YA o HRT

(4) TSR & HRT

48. ST AT I USeT I a1 @I E 2

(1) IREIREHT i fsHa
(2) HHEA IR T
(3) AT EER Oy (g Hifedn)

(4) T T H

49. 59, ST WTYROT i Y e WA e b T FHAT § 2
(1) T g
(2) UEREX
(3) ToaRi & AveIOT ERT
(4) = T T

50. ST STrET WRHRI T TegH R 2
(1) 1o fSamT Sl SeTett WX Shisd TE
(2) T R AT HIAT
(3) U= I
(4)  sidE e
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