1.

2.

D63k

www.jmcstudyhub.com

(Hub of Journalism &Mass Communication)

PAPER-II
MASS COMMUNICATION & JOURNALISM

Signature and Name of Invigilator

(Signature)
(Name)
(Signature)
(Name)

4

Time : 1 Y/, hours]

OMR Sheet No. :

Roll No.

(To be filled by the Candidate)

(In figures as per admission card)

Roll No.

(In words)

[Maximum Marks : 100

Number of Pages in this Booklet : 24

Number of Questions in this Booklet : 50

W

N

Instructions for the Candidates

Write your roll number in the space provided on the top of
this page.
This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.
Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be
given.
(iii) After this verification is over, the OMR Sheet Number
should be entered on this Test Booklet.
Each item has four alternative responses marked (A), (B), (C)
and (D). You have to darken the circle as indicated below on
the correct response against each item.

Example:@ . @

where (C) is the correct response.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Paper I Booklet only. If you mark
at any place other than in the circle in the OMR Sheet, it will
not be evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or put
any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
identity, or use abusive language or employ any other unfair
means such as change of response by scratching or using
white fluid, you will render yourself liable to disqualification.
You have to return the test question booklet and Original
OMR Sheet to the invigilators at the end of the examination
compulsorily and must not carry it with you outside the
Examination Hall. You are, however, allowed to carry original
question booklet and duplicate copy of OMR Sheet on
conclusion of examination.

(i)

. Use only Blue/Black Ball point pen.

. Use of any calculator or log table etc., is prohibited.

. There is no negative marks for incorrect answers.

. In case of any discrepancy in the English and Hindi versions,

English version will be taken as final.
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MASS COMMUNICATION & JOURNALISM
Paper - 11
Note : This paper contains fifty (50) objective type questions of two (2) marks each. All
questions are compulsory.

1.  The term development journalism, was coined by
(A) Alan Chalkley (B) Erskime Childers
(C) Christina Ogan (D) William Rosemarry

2. “A newspaper should be both a daily teacher and daily tribune” was stated by

(A) Joseph Pulitzer (B) J.L.Nehru
(C) Marshall McLuhan (D) George Gerbner
3. In Meletzke’s Model of mass communication process, the role of is a key one

along with the role of communicator.
(A) Receiver (B) Medium
(C) Feedback (D) Message

4. Agoraisa
(A) post on a facebook (B) devil
(C) chatter box (D) market place on the internet

5. Manuel Castelles belongs to a school of
(A) Semiotics (B) Development media
(C) Positivism (D) Critical Theory

6.  The other word for copywriting is
(A) Deadwood (B) Logjam

(C) Intaglio (D) Sealth

7. Inserting a TV programme between two popular TV programmes to boost its ratings is

known as
(A) Twist (B) Blend
(C) Link (D) Hammocking
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1. “foom geiar v FeEfaiad 9§ 9 e mer g 2
NGRS (B) sy faeed
(C) Tepfeem st (D) faferam A=’y

2. “HETAR U i i foreren oo 2fen SienRt g BT =ned”, etaiad | 9 foheeh g el

I o 2
(A) ST gfeteTe (B) WU TE®
(C) TR Hehele (D) STT TR

3. SH 99X % Holeh! oieet § St T i UisHaT W st TR & A1 TE ¢ |
(A)  Teea (B) WM
(C) wfagfe (D) G
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(A) ToHdl HEgs W aRe (B) sfaa
(C) T =T (D) T W AT i

o o

5. 3T HREoR Mefaiad | ¥ e foamusgia @ defud & 2
(A) el (B) ferehra wifear
(C) vcggErE (D) ifeet fasid

(A) TS (B) wrmerw
(C) 3chivl U (D) Hiey
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8. Academy ratio in a film is
(A) 1.8to1l (B) 133to1l
(C) 200to1 (D) 17to01

9. ‘Dead husk’ in ads relates to limitation of
(A) social and individual fulfillment (B) cultural growth

(C) Concept of determination (D) Political accessibility

10. ‘Ticket on the meat’ refers to
(A) Dade Line (B) Print Line
(C) Head Line (D) By Line

11. Active video is
(A) violent scene (B) flashback
(C) pathos (D) picture information

12. Copy platform refers to
(A) Advertiser and product
(B) Collaborative effort between client and agency
(C) Client and service

(D) Ad copy and print media

13. Designer needs to be an expert in
(A) Bigidea for promotion (B) Color to ad copy

(C) Inserting jingles in an ad (D) Written word and visual expression
14. The Bill of Digitalization of Television Channels in India was passed in the year

(A) 2003 (B) 2010

(©) 2007 (D) 2011

15. Collateral category in ads doesn’t include

(A) Product Brochures (B) Catalogues

(C) Readership profile (D) Tradeshow handouts
16. To identify a brand in a series of advertisements are used.

(A) Preheads (B) Subheads

(C) Jumpheads (D) Label heads
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8. Tordl fthow 1 weheH! 3T €
(A) 181 (B) 13391
(C) 20091 D) 1791

9. fosmual # ‘T ek o Gy FEfoiiad 7 | fohge S E w2

(A) HEISTF 3R Al qRa (B) OiHid® dglg
(C) U@ =l Hehou T (D) TSHITdS Tgd
10. e AR die acd g
(A) ST (B) fie o
(C) wE @A (D) sTEeATs
11. 9ipa difeat &
(A) TEwTE (B) 3rdrameciishT
(C) HEU ™ (D) o= g=mr

12. S weHH ¥ aed €
(A) Tosmue 3R 3as (B) U 3R TSHT o o HedITIcHeh T
(C) TITesh 3R Tar (D) fasmu= =t ufd iR fie Hitear

13. festeR =i F=fofad & & fogen favst g =nfew 2
(A) U= & T ogr "9 (B) o= =t wid 1 &1
(C) Tt fom= & qepaal STerT (D) fafEd v 2R g9 efvaafe

14. 9Rd | SoAltes oell & fefSTeesier & g Hefeiad § 9 g oy ot fear mar o1 9
(A) 2003 B) 2010
(©) 2007 (D) 2011

15. ToTo=T ot SEEET SO § fEfeiad § 9 o1 nier 7@l e € 2

(A) 3R faerfoTed (B) gdiws

(C) UTEHIUT T Tearor (D) AR UEIH Get fomiia-ue
16. ToRITAT B et § sie % 9EaH % o T TN fhaT STar € |

(A) 9 ¥ (B) WM

(C) ruie 3 (D) R¥ ¥y
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If bipolar attitudes are used in a scale, it is known as
(A) Guttman scaling (B) Thurstone measuring method

(C) Semantic differential (D) Likert

Control variable is used to remove
(A) Non-spurious relationship (B) Inference

(C) Conceptual clarity (D) Unwanted influence

Androcentric view of cinema is a
(A) Male perspective (B) Female view
(C) View of the underdog (D) French genre

If qualitative and quantitative techniques are combined to understand a research problem,
it is known as

(A) Sociogram (B) Binary method

(C) Evaluation (D) Triangulation

Ambush interview contains :
(A) Ambivalent questions (B) Direct questions

(C) Simple questions (D) Hidden questions

While Administrative research investigates the reactions of the readers of a newspaper’s
content, the critical research usually investigates :

(A) The size of the paper (B) The layout and colour
(C) The font size (D) The ownership and control

Titus communications is a joint venfare involving

(A) Tass, Sanghai Communications, Itochu, US West
(B) Toshiba, Itochu, Time Warner, UNI

(C) Itochu, Toshiba, Time Warner, US West

(D) UNI, Itochu, Time Warner, US West
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17. afs fgydt srfigiaat 1 fmdt 3rama & waT fear s &, df 39 @ed €
(A) TeHT STHI (B) o< oM fafy
(C) V=T fowaes fovdes (D) foree

18. o ufterdt = Sua Fefafaa § 9 ford gem & fow foar st g 2

(A) FTHEH Gy (B) w¥E
(C) HHIATHS T (D) efaitsd ua

19. oo % Fay O JEIMEE THS HT g &
(A) T e
(B) Hfget Fat gftemnior
(C) Ufqeqedl b STid bl HH 3T HT GRZHI0T
(D) g e

20. 3 fdlt ony Qe Toeam sl GueH & AT Tuieye 37X ATTcHS deh-Teh i THETET ST & af 39

Fed &
(A) THS-AG (B) Tgemurl usid
(C) wediH (D) fogsH

21. ©F GEfehR § Fefaiad 4 § S g ?
(A) 3wEWE T (B) weIe W
(C) HHRo g3 (D) T~ U

22. ST WRTEMHE WY § GHER-UF H 0o & a H qIEHT Bl UTAERAT i S P S €, a9
AT I | ArE=Id: (=tarad J & fohae S ot St € 2
(A) THMER-UF % THR H (B) fo=amq iR &1 !
(C) T & 3MHR Hi (D) TatHes i FEEor Y

23, 2TEed FHHYRYT U GIF 3EM €, ’an Fefeiad § ¥ S-S et § 2
(A) T, QrETE FHIHHIT, AT, I.09, o
(B) eI, A, 21eH AR, g0 3T,
(C) Ty, TefaT, 2TeH R, .04, o

(D) .53, TR, H A, .00, T
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24. Identify the software that is not applied for the page layout of magazines or newspapers.
(A) InDesign (B) PageMaker
(C©) QuarkExpress (D) Protool

25. Planted news is one of the techniques of
(A) Knowledge management (B) Fact finding
(C) Propaganda (D) Backgrounder

26. Assertion (A) : The invention of Telephone changed the world of communication and its
influence could be studied as a part of media education.

Reason (R) : Telephone is a technical invention associated with communication and
communication education has less research on the subject, yet communication
scholars do not show interest to take it as a research topic.

Codes :

(A) Both(A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not correct explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

27. Assertion (A) : Throughout the world, the governments are withdrawing from their social
responsibilities and the business sector is stepping into the space created as a result
of Government withdrawals.

Reason (R) : The general public is not reacting to the situation as the media is supporting
such a move.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

28. Assertion (A) : Technical writing requires skillful writers and collaboration of the

Subject Matter Experts (SMEs)

Reason (R) : Technical writers write for the consumers what the innovators like to tell
about their innovations to the consumers.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.
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24, 3T QAT H eI, NEH STHE ubAwe a1 HER w6 % U g & 6w @t e

ST e 2
(A) wfesme (B) UST HHT
(C) = TN (D) iz

25. qTud FEER FEfArEd § 8 R T o e §
(A) I TeEA (B) T @l
(C) W= (D) o TS

26. ATHHAT (A) : SHABM & HMAEHR T TR i TRaTdd Y 501 & 3 8 THE Hl 3eaaT

Hitear 18T & Ueh 9T % ® | a7 ST Fehall o7 |

A% (R) : TEH TR § ST Ueh Tl STTEPR & 3R FaR 91 | 39 fova W agd &a 9y
Topa T €, 3T off W SNl 3 fog @ vy foua & ' § oiF | S e ke € |

ETE

(A) (A) @ (R) SHI TN E |

(B) (A) @1 (R) ST Wel €, Afeh (R), (A) i el AT & € |

(C) (A) & &, AP (R) T & |

(D) (A) ToId &, WA (R) el & |

27. AfuwUE (A) : Tl fava § WK 0 HIHISTS TR § WS 8 W@ & adT ThRT & I
£ % TN @& S0 T W a1 &5 370 heH §el ©1 ¢ |
T (R) : Hifear g0 g0 o ST o ST ST STar 39 fefa 9T wfafshar el oaem et € |
E T
(A) (A) @1 (R) 591 &I € |
(B) (A) @ (R) T W&l €, At (R), (A) i el AT & € |
(C) (A) T& &, AR (R) T & |
(D) (A) ToId &, WA (R) el & |

28. AfWHU (A) : TR TG & HIVCIYUT oigehi a2 [ [a=il & YT <t STeedeha et & |
T (R) : T i@ ST & fow 98 forad & fo Tamane 3o Famm o O § Susiermst
T T FeA AR § 2
BT
(A) (A) @M (R) ST W& |
(B) (A) @1 (R) ST Wel €, AAfeh (R), (A) i W&l AT & € |
(C) (A) & &, AfBT (R) T & |
(D) (A) TeTd &, AT (R) Tl & |
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29. Assertion (A) : India is fast moving towards becoming a Network society.
Reason (R) : India cannot become a network society soon as Internet penetration in India
is very low.
Codes :
(A) Both (A) and (R) are true.
(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

30. Assertion (A) : The duty of the press is to make fair criticism of any institution in public

interest but all the same time it has to abide by the journalistic norms.

Reason (R) : The press, generally fails to meet the expected objectivity in pursuing its
duty towards the society.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true but (R) is not the correct explanation of (A).

(C) (A)is true, but (R) is false.

(D) (A)is false, but (R) is true.

31. Assertion (A) : As marginalized sections of society cannot ventilate their opinions
through mainstream mass media channels, they look for alternative channels to
support their cause.

Reason (R) : Since marginalized sections do not economically support mass media
channels, the latter do not lend their support to these sections of population.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

32. Assertion (A) : The prices of magazines in India are beyond the reach of common man,

their circulation is declining.

Reason (R) : The proliferation of television channels has resulted in fast information
dissemination, the common man does not depend on magazines for information.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.
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29. ATHAT (A) ; WRA 2o THATZS! a7 i &9 & il § a8 @I e |
A% (R) : YRA SToa] Hedeh TRITEe! Fel o Tehel &, Fiih YR § XS I TTT 95 FI ¢ |
E TR
(A) (A) 3R (R) I HE |
(B) (A) 3R (R) T Tl &, AF (R), (A) P Tel A el ¢ |
(C) (A) W& g, AT (R) T & |
(D) (A) 7o &, Wi (R) Wl & |

30. fmeE (A) : UF I HeA € T 9E ol feq § TRt off Heem &t Staa STeleT S HehT B,

AT ST AT & S UShINAT Heell TSl bl et el &I |

% (R) : TUST & U 310 Sheied ol Holed e T STUfeTd sqedm s Q0 o | U Wi
TFA TATE |

E TR

(A) (A) 3R (R) I HE |

(B) (A) 3R (R) T Tl &, AF (R), (A) P Tel AT el ¢ |

(C) (A) W& g, AT (R) T & |

(D) (A) 7o &, Wt (R) Wl & |

31. fuweE (A) : i THST & BIRIT W) T T a7 S+ Hitedr & J&T redi | 3701 I et

T X ol €, ST o 210 &b % qHE o ToTw depfedss Azt o e g € |

% (R) : < 21T X 7@ T &t S Hifear ATt # 31feh Gerdn el i &, Sare 5 wtea
] & S ol ol SO GHIT el o € |

E T

(A) (A) @1 (R) SF1 WEI € |

(B) (A) @1 (R) ST Wel €, Afeh (R), (A) i W&l AT & € |

(C) (A) W& g, AT (R) T & |

(D) (A) TeTd &, AT (R) TEl & |

32. fiemer (A) : 9RA | ubrehret sl i T Al B U ¥ W E, TQAT S TR e

T®E |

A% (R) : TGS oFell 31 FeRaT o ShIROT AT 1 oot & FR & Y&l &, ST |rs o] gaT
% foru ufrerren o fnik 78 e € |

E T

(A) (A) @1 (R) SF1 WEI € |

(B) (A) @1 (R) ST Wel €, Afeh (R), (A) i W&l AT & € |

(C) (A) T E, AT (R) T & |

(D) (A) TeTd &, AT (R) TEl & |
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33. Assertion (A) : Globalization has forced the Indian business units transform themselves

from being family units to giant corporate houses.

Reason (R) : Corporate Communications being an integral part of globalization helped in

this transformation.
Codes :
(A) Both (A) and (R) are true.
(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

34. Assertion (A) : Critical research guides a communication scholar to question the system

and take steps to change the system.
Reason (R) : Critical school was born to find out the shortcomings of positivism.
Codes :
(A) Both (A) and (R) are true.
(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

35. Assertion (A) : The rigidity of folk media formats for manipulation of content is a big
problem for them to be used in development communication.

Reason (R) : Since folk media formats are inherited from one generation of practitioners
to the next generation, the rigidity of the formats is an advantage for them to remain
insular from external influences.

Codes :

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.
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33. AfumeE (A) ; STEIOT 7 YRA HRITR ST Sl TRATRS SHedl T HRURS &l H 370+
I I & fow srea X A € |

T (R) : ITeRIT &1 AT 37T & % HRT HARE TOR TH 01 § T&&eh & |
% :

(A) (A) T (R) T FEI € |

(B) (A) T (R) T Wl &, A (R), (A) I Hel WA Tl & |

(C) (A) T &, df (R) T € |

(D) (A) T &, ©fehT (R) W& |

34. AfUHAF (A) : FACEATES WY H R TR G Il B SFEEn W 38H % oy
THRToTe foha ST & 37 Saen i S5t & folt SR o St ¢ |
A% (R) : AT [TERERT ST ST WeeTas i T (HehTer o ol 37 & |
% :
(A) (A) T (R) IHI T E |
(B) (A) @ (R) 3HT Wl &, &l (R), (A) F Tl A T&l & |
(C) (A) & &, ABT (R) T & |

(D) (A) TeTd &, e (R) el & |

35. afwwem (A) : [T Far | uai fhT S & fole fowg-ang o 9g-81¢ & & fau offe Hitear
% TRIHT ol HRAT 3T [T Ueh Sel THET € |

% (R) : If ol HifedT wiHe HadiaEr St Th digl ¥ 3ol Uit § 37 &, QielT ®igel i
FHSRAT 37 [T Uk i &, ek o ST Fel 9o & |

B :

(A) (A) @M (R) SHI &I € |

(B) (A) @1 (R) 3HT Wl &, Al (R), (A) F Tl A T8l & |

(C©) (A) T g, 9T (R) T & |

(D) (A) ToId &, Wik (R) el & |
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36. Match the following :
Doordarshan Services Year of Introduction

a. Color transmission 1. 1985
b. Morning transmission 2. 1982
c. Commercial spots 3. 1976
d. INTEX services 4. 1987
Codes :

a b c d
(A) 2 4 3 1
B) 3 2 4 1
©) 1 3 4 2
(D) 4 1 2 3

37. Match List — I with List — II :
List -1 List -IT
(Crritic) (Theoretical Area)

a. Robert Merton 1. Social Conflict
b. Herbert Spencer 2. Symbolic Interactionism
c. C.H. Cooley 3. Structural Functionalism
d. Ralph Dahrendorf 4. Laissez-faire in Evolutionary Perspective
Codes :

a b c d
(A) 4 2 3 1
B) 3 4 2 1
©) 1 2 3 4
(D) 2 3 1 2

38. Match the items in List — I with List —II :
List -1 List — II
(Concepts /Terms) (Authors)

a. Frames of Reference 1. Donald Shaw and Maxwell McCombs
b. Coercion and Consent 2. Antonio Gramsci
c. Priming 3. Wilbur Schramm
d. Resonance 4. George Gerbner
Codes :
a b c d
(A) 3 2 1 4
B) 2 3 4 1
<) 4 1 3 2
D) 1 4 2 3
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36. Qoo
RENERE] T Y S BT
a. oW ZEHeE 1. 1985
b. WEHEA ZEEeE 2. 1982
c. T Ted 3. 1976
d. o e 4. 1987
S :
a b c d
A 2 4 3 1
B 3 2 4 1
c© 1 3 4 2
M 4 1 2 3
37. gt -1 gt — 11 9 gafed S
TR -1 = - 11
(IATeTreh) Rgifes &)
a. U9 WA 1. QST 2o
b. BEE TN 2. YdihcHs HHTENEE
c. H.uh P 3. MmN ThHdR
d. 7TH TS 4. S [OHH & U T e
S :
a b c d
A 4 2 3 1
B 3 4 2 1
@ 1 2 3 4
2 3 1 2
38. gt — 1% gt — 11 § gafed S
T -1 = - 10
(THETT/ITeT) ()
a. WY e 1. TFeE I AR Hoqae HHrd
b. AT A HeAtq 2. UAME I
c. TeHE oY 3. oo sm
d. 3R 4., SIS T
A
a b c d
A 3 2 1 4
B 2 3 4 1
@ 4 1 3 2
1 4 2 3

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

39. Match List — I with List —II :

List -1 List - II
(Concepts) (Similar Concepts)
a. Personality element 1. Public stimuli
b. Attitude function 2. self esteem
c. Verbal-nonverbal cues 3. Human Communication Theory
d. Cognitive Dissonance 4. Knowledge
Codes :
a b c d
(A 1 2 3 4
B) 2 4 1 3
<) 4 3 2 1
(D) 3 1 4 2
40. Match List — I with List — 1T :
List -1 List - 11
(Terms / Methods) (Description)

a. Cross-sectional 1. Collecting data to determine how people

research create meaning of their activities

(culture) in a context.

b. Longitudinal 2. Collecting data from many research
studies conducted on a particular topic
and analysing the same.

c. Meta Analysis 3. Collecting data from a particular section
of the research population (sample)
regularly over a period.

d. Ethnomethodology 4. Collecting data from all section of a

sample once.

Codes :

a b c d
(A) 4 3 2 1
B) 3 4 1 2
<) 2 1 3 4
(D) 1 2 4 3
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39. gt — 1 gt — 11 § gafea S

et - 1 it - 11
(HHET) (FHTA HeHeu)
a. ST & aEd 1. TSI 3garTH
b. eygta wE 2. ATH-IEH
c. VNRH-9NR §ha 3. HIE GUUT A EETA
d. TSETCHS g 4, =
EAER
a b c d
A 1 2 3 4
B) 2 4 1 3
< 4 3 2 1
D) 3 1 4 2

40. T -1 G — 11 § gafea Hiu
-1 =t - 11
(v1=z / Tafer) (faamom)
a. ST Y 1. gt o | o oA fohamshetal (SEepla) T ke ot
TTeTeTd €, 39 a1 o fTERT X & feIw 221 sk ST |
b. s 2. Tl oo foreie o Hay § fohT T T WY STeREl 9§ e
TehA AT 3 ITHT FTeerqor HT |

c. UORR faetmor 3. Tt safy & o oy wmie @faeeh) & o favw 9
Tt €9 & 2T THT T |
d. oA UwifaRE 4. USRSl o T ST @ ST U T |
A
a b c d
(A) 4 3 2 1
B) 3 4 1 2
< 2 1 3 4
D) 1 2 4 3
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41. Match the items in List — I with List — IT :

List -1 List - II
(Terms / Concepts) (Description)
a. Outsourcing 1. Personal digital devices that provide
information about goods and services.
b. Offshoring 2. Giving the responsibilities of providing

goods and services to experts and inducting
them in the company itself.

c. Steroids 3. Putting up factories to create goods and
services in other countries other than the
country of headquarts.
d. In sourcing 4. Giving the responsibilities to another agents
to produce goods and services with certain
specifications.
Codes :
a b c d
(A) 3 4 2 1
B) 1 2 3 4
< 2 1 4 3
(D) 4 3 1 2
42. Identify the correct chronological sequence of the following journal of Mass Media
Research :
(A) Media Asia, Newspaper Research Journal, Public-Opinion Quarterly, Journalism
Quarterly
(B) Journalism Quarterly, Public-Opinion Quarterly, Newspaper Research Journal,
Media Asia
(C) Public-Opinion Quarterly, Newspaper Research Journal, Media Asia, Journalism
Quarterly
(D) Newspaper Research Journal, Media Asia, Public-Opinion Quarterly, Journalism
Quarterly

43. Find out the actual process of Human Communication in sequential order :
(A) Perception, creating meaning, organisation and selection
(B) Selection, perception, organisation and creating meaning
(C) Organisation, selection, creating meaning and perception
(D) Selection, organisation, creating meaning and perception

44. Find out the correct sequential elements in a research proposal/report

(A) Introduction, Aim, Objectives, Methodology, Findings, Conclusions,
Recommendation

(B) Introduction, Objectives, Aim, Methodology, Findings, Recommendation,
Conclusions

(C) Introduction, Objectives, Aim, Methodology, Conclusions, Findings,
Recommendation

(D) Introduction, Objectives, Aim, Findings, Methodology, Conclusions,
Recommendation
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41. I — 1 H g - 11 G Hie

T -1 et - 11
(T / WHEATY) (farar)
a. ITSaIgT 1.t fefSteet Tem St o7 @i Faretl & Tay § gor S € |
b. i Wi 2. foRius @t AT SR GaT HeaT A i SRR "o SR 5%
AT ot IIHe AT |
c. WIEE 3. 39 3v, oY gerer fem € 9 e o | O e geme
gt & & o SR e |
d. TEIrE 4. Fo fafvfear afed Arer 31T Farsll & Scas HH & [o1T 37
TSiel i TSR SO |
HI:
a b c d
(A) 3 4 2 1
B) 1 2 3 4
< 2 1 4 3
D) 4 3 1 2

42. S mifear Y o FEATArad aenrett %1 9t Hietshd Tedny |
(A) Hifean TfemEr, ZeTauR e ST, Tieeteh-SiaT Feredett, SHictsT Ferede
(B) SHH FaTeIel, Ufseteh-SI—a- Faledett, =T g SiHet, Hifear urem
(C) ufeeTeh-3TIia- FaTeet, ety g St Hifear T, SHictsT Ferede
(D) =R fead sHer, Hifear uferr, ufsetss- sTiii-ae Femeet, SHiesH Ferelel

43. TS GUOUT S AR HIHAT 1 HH @
(A) =Y, 37 e, e 3R =9
(B) IIA, Y, T ST o Hepre
(C) T, T2, 37 et 3R oy
(D) =TT, T, 21 oo 2T |y

44, vy wEarE / RO o TET shiHeh dwdl i UE-
(A) VTS, T8, 3359, Ay, FeRy, SudER, S
(B) TR, 33RE, e, Hfary, Ry, Thd, STHER
(C) TRTaHT, 339, e, Tfary, SuweR, fehd, deqfa
(D) VTS, 339, e, TRy, wfaty, SUNER, W
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45. Find out the correct sequence in the process of film making
(A) Shot, sequence, scene, frame, film
(B) Shot, scene, frame, sequence, film
(C) Scene, shot, sequence, frame, film
(D) Frame, shot, scene, sequence, film

Read the following passage and answer the question nos. from 46 to 50 :

Radio’s development over the years has been very much a function of its potential
social usage as a medium. The arrival of phonograph, film and the ‘wireless’ all offered
the reporter a tool for presentation that challenged existing communication of time and
space, but this was not immediately obvious at the time. In fact, their ultimate application
differed from their intended purpose. Early pioneers such as Marconi saw radio not as a
mass medium but as a means of one-to-one communication ! Broadcast journalism
emerged only after a systematic struggle for acceptance within the media — not just by
inventors and pioneers of equipment, but by reporters and broadcasters. The techniques
that are used for reporting today are not automatic or set in stone. They took time to
develop. Often there was opposition to many of the now accepted tasks that broadcast
journalists presently undertake on a routine, daily basis. Technical breakthroughs
throughout the twentieth century relentlessly increased the potential for immediacy and
hence dramas through recording and reporting that have always aimed to appear as ‘live’
as possible. However, the arrival of a new means of disseminating information and
entertainment tends to destabilize the existing media system, thus radio posed a challenge
to the historic relationship between wire services and newspapers. The press in both
Britain and the United States lobbied heavily for statutory restrictions on broadcasting, for
they wanted to ensure that it was they who carried breaking news first — despite the fact
that radio was, in retrospect, a more flexible and instant medium for doing this. Early
radio news was a prisoner to the press. When the BBC started its General News bulletins
on 23 December 1922, the organization had no in-house journalists. They were dependent
on the supply of copy from Reuters, which owned the copyright, announced as a prelude
to each bulletin. The BBC was obliged to transmit radio news only after the appearance of
morning and evening newspapers. Text-based information had to be converted into
writing for listeners’ ears, into a style suitable for radio, but there were no interviews,
features or actuality. Notwithstanding this, radio’s take-off was swift and public
enthusiasm for it peaked during the golden age’ of the 1930s and 1940s. Millions used
radio as the main source of both information and entertainment. News was just one
element of a schedule among drama, soap operas, music, comedy and talks. The thinking
was that audiences should enjoy the entire range of mixed programming output, from
classical music through to drama and news. Audiences were not separated or
differentiated. This coexistence has involved gradual adaptations towards more
entertaining styles of news presentation.

Paper-1I 20 D-63-14

www.jmcstudyhub.com
(Hub of Journalism & Mass Communication)



www.jmcstudyhub.com
(Hub of Journalism &Mass Communication)

45. oW TAR X I UTHAT § TEl 5 i JaN-T ;
(A) ¥ife, G, 9F, %A, e
(B) ¥ife, @, %, digeg, fthew
(C) I, vife, diead, A, fhew
(D) W, Vi, 9, e, then

T Terer st ufer 3T T ST 46 9 50 T% % 3T T

froet T aut @ fear =1 fomm e gaed QIS STET & e w9 § i A @ |
TG, TFed 31 ARl & SIET = RO 1 TEeiehioT & folt Ush SUhoT fear fSrae st
% TEF SR WE % T3 § SHE GO0 S g &, W 39 G5 T U9 Tal o o |
AAE § ST TR AN Sk ST 3R | T o | URiYe Qe S W | Iedt @
SHEIR T AT T8l afodh AR Ufd SateRd TETOT THT | THROT GSHINAT 1 35 Hifear o fiae
T WP & [0 Fafer Fa9 & oI5 gof; I¢ J31 % STashR a1 Qerst §R)1 T&l omar &7
gfeh AT a1 YR §RT /@ T | 3t Raifen & forw i qepent o1 v foan star € 3
Wi a1 foafad &l &, 5 faiad &9 5 90g o | 3T 59 iiehd it %1 SYFRT TERoT
AT ufdfeT & &El § o €, F Sl Bl oy fohar Srar o | 208 G % SR Aol
YA F SRS ST = AT & T 3% SUFRT BT e T Sgra, T Teshi i off
fife & Repifen & Aread § IIEYE FSiid S o 3599 S T {6 77 | Y oft TarRer g
3 AR & QIEET 3 Sq HifSar Jomet 1 3R s &1 7arg a1 | 39 yer et 7 amr
gfefast S FHERTET & Udeiae Taul & Q- T AT el # & | e 3 gAeds wed
T U9 3 Totaal Feh THRUN W g e GoT—e Uidey oiT i o I JHreed et ded
& % TIWIH o & QAR ¥ Tohd &, 39 a0dia aea 7 o o 5o forw et s aifyes erien
3 TqhIeT B I Al AIEH & | R | ear TR U9 & &5t & 9 & | Sad, 7 23
fTHeR 1922 H ST9 AT GHER Jeifed TR fFaT of 39 TeH % U g 3Tide THR off Tet
o | 3 vfd % forw Taed R & Fifw Taed & arg HiRTEe of Sasw! 96 e gefet 9
TEel AT Tget off | S, A THERT S THRT S 3 AEwe SHERi & 90 &
R & FA & O a1 & | gorure W e fotfad geAr giidrett o S a% uga % o
et & oI STATT Fett BT WFRT fHaT ST o7 | TR i Ty, BrEK AT TedeT THROT el o |
TE TESIE 1930 ¥ 1940 % TUTHI H AT i ISH agd el &t q&T a1 T Scde Hf =RT T
o | TREl SN A A S AT F HARSH & T G & €9 H o1 | A1esh, g S, 9,
BT % T GUER ot FEid SEshT & U 7T o7 | foar 78 of {6 sidret & fael-S[et sesa
% RO T Y TS e, AT G b Ay § e S GHER O | Siarelt § dewre a1
3T Tal o T | 39 we-eiie e A R THER URdfd o SEa¥ F ARSI aRishl i
T |
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46. What were the innovations that challenged the time and space in communication ?
(A) Radio and printing press (B) Newspaper
(C) Phonograph, film and wireless (D) Wireless

47. What was mentioned at the beginning of news bulletins of the BBC in early days ? Why
was it so ?

(A) The sources, as the sources owned the copyright
(B) The sources, as the BBC gathered news items from them
(C) The name of the news presenter as the authority

(D) The name of the news director as the authority

48. Why was the 1930s and 1940s considered as the golden age for the radio ?
(A) More people had radio set
(B) Radio was a credible source of information and entertainment
(C) Radio was very influential

(D) Millions used radio as the main source of information and entertainment

49. What made the news presentation as entertaining ?

(A) Because it was interspersed with other elements such as drama, music, comedy, and
talks

(B) Because entertaining elements were included in news bulletins
(C) Because special musical tone was added to news

(D) Because the presentation style changed from reading to talking

50. What was the challenge that radio posed to the existing stable media ?
(A) Radio used news means to disseminate information and entertainment
(B) Radio compressed news into small bits
(C) Radio had a suitable style to grab more audience

(D) Radio used the wireless medium
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46. oD Y TAER o [FRH THUT H GHY F T H A S 2
(A) et R Wi I (B) SHENGH
(C) wFRTE, e 3R arERe (D) AT

47. URRTE AT H S, o FHERT o AR | R Seoid AT ged o 2 Uh Sy o 2
(A) T T, Tk Al % I HORTES AR & |
(B) Il o, TR ot &Y, THER S781 © W et o |
(C) HHMER W&l S 91 U WTUehRl & & |
(D) THER HUE H 419 TFH WTEHRT & & H

48. 1930 T 1940 % ST I AT HT TR FT el 7T 2
(A) 3R ATl & Ig Aeat 9 o
(B) feat oA a HARSH 1 SFGEhT Al o
(C) At ¥cia wret o
(D) @l T AT T TERT AR F THER & Eid & €9 § 6d o

49. THER WA Sl FARST [ha == 2
(A) i 30 TR el Aleeh, T, g1 317 TE ardredt o @rer foe fear mar |
(B) i THTEAR Jeifest H ARSI dal o1 THTereT o 74 |
(C) |HER H foeie Hiidrenss O i e feam T |
(D) Tk THTEAR TRfA i Icil TS & geTHT AT Y &1 e |

50. ST I Hifear o [ Iedt 7 n gHrdr W@t 2
(A) fedt 3R TSR THIER S ST &7 T T TAROT 3R TR
(B) ezt Irad THMERI o B SIS 3790 H 37
(C) feam =t SreTt AT STt S 3THd Ll ¢ |
(D) feat arerd Heaw =i T X ¢ |
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