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MASS COMMUNICATION AND JOURNALISM
PAPER—II

Note : This paper contains fifty (50) Multiple-choice questions, each question carrying
two (2) marks. Attempt all the questions.

1.  The first Indian newspaper to have a readers’ editor is :
(A) The Times of India (B) The Hindu
(C) The Hindustan Times (D) The Pioneer
2. The committee that suggested the division of Samachar news agency was headed by :
(A) B.G. Verghese (B) Kuldip Nayyar
(C) Arun Shourie (D) Sham Lal
3. A draft bill to diffuse the monopoly ownership of newspapers in India was initiated

during the prime ministership of :

(A) Jawahar Lal Nehru (B) Guljari Lal Nanda
(C) Indira Gandhi (D) Morarji Desai
4.  The US president who introduced the fire side chats with media persons was :
(A) Harry Truman (B) Theodore Roosevelt
(C) Eisenhover (D) Franklin Roosevelt
5.  The first ever language newspaper in India was started in :
(A) Bombay Presidency (B) Madras Presidency
(C) Gujarat (D) Bengal
6.  The size of the camera lens opening is measured in terms of :
(A) F-stops (B) Light codes
(C) Hertz (D) Neutral density
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1. 9 1 999 HER 93 {59 qes-Tsares oq @l :
(A) T A= A gfoean (B) =Tfeg
(C) < fegem az=| (D) T AR

2. fog ofgfa 3 ‘gamm’ & faees =1 fawmie &t 9@ ey 9 .
(A) St et (B) FoIeId ARR

(C) o1& ¥ (D) ¥IM @A

3. UHMER YS & THIHHRIE S sl AW Hid & U 59 99 551 & wris 3 fagas

1 IIeT JIR foman T ?
(A) AR 8% (B) TSR T Tl
(C) sf (D) IS ST

4. @R & o9 Tgufa = difeq wHAl 9 M= aeng IRey fha

(A) &g (B) foriteX Tvawe
(C) TSR (D) hepfer Esaee

5. A 1 9UH 9] SHER 97 GRS g3 o
(A) = e | (B) = Jfeet &
(C) TsaH (D) e H

6. HAU T g % TS T SAHT TG SR

(A) TH-RITH (B) WHRI HIZH
(C) &= (D) =Jga <fwd
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7.  The interlaced lines for NTSC colour standard number :
(A) 475 (B) 500 (C) 525 (D) 550

8.  Modifying a video signal to be received only by the intended receiver is referred to as :
(A) Selective focus (B) Scrambling
(C) Scooping (D) Comet - tailing

9.  Short phrases of music used as punctuation devices in television broadcasting are
called :
(A) Stylised music (B) Prompters
(C) Stingers (D) Sound bites

10. Alex Inkeles used attitude items to construct a scale of modernity that numbered :

(A) Five (B) Seven (C) Nine (D) Eleven

11. The evolutionary universals of development were identified by :
(A) John L Woods (B) Walt Rostow

(C) Wilbur Schramm (D) Talcott Parsons
12. The square of standard deviation is called :
(A) Sample Variation (B) Standard Variance

(C) Sample error (D) Estimation error

13. The statistical test developed by R.A. Fisher is :

(A) Anova (B) Chi - square test
(C) Z-test (D) Sign test
D—6306 4
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7.  TAITEH. § Tt Hufed wansti S goivn Wansti s e ®
(A) 475 (B) 500 (C) 525 (D) 550
8. difedl faua =1 39 yahR uRafda & foed for ff=a yraendt 9 &t 18, &1 %ed © ¢
(A) Tooifea wwd (B) ThusIfcAT
(C) wgfum (D) wme-fem
9. cilfaeH JURY § Hiid % B¢ IThel *i favg & §9 § T FH 6 FEd ¢ :
(A) FeAgsa g (B) STII¥® (TSI
(C) feEm (D) U< a5
10.  STMHIHI FHI AT & foU S aoqed Tl STESerd A AT 3! T §
(A) = (B) WM (C) (D) TRE
11. 9fd & fowmspdE gl &t A1 6t of
(A) WM T g (B) e T=
(C) TereeR Thm (D) <TehTE TTES
12. TH TR0 (Tee fefodvm) & o 1 wed © :
(A) IS9d ®FRO (SfeH)
(B) WM& EI=RUT
(C) & Ffe (W)
(D) e Ffe (TReATH TX)
13. R T IR g0 99 foran o gifseen! T 1 9m ©
(A) @ (B) hTE-TATR 32
(C) Se-w (D) W& W
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A system of meaning in language is referred to as :
(A) Grammar (B) Semantics
(C) Allegory (D) Diction
The sound pattern of communicative language is termed as :
(A) Notation (B) Inter - diction
(C) Phonology (D) Voice control
The printing press was introduced in India during :
(A) The thirteenth century (B) The fourteenth century
(C) The fifteenth century (D) The sixteenth century
The Tribune was first established at :
(A) Patiala (B) Amritsar (C) Shimla (D) Lahore
Social advertising relates to the advertising of :
(A) Social leaders (B)  Socially relevant ideas
(C) Socialisation (D) Social acceptability
In mass media space selling means :
(A) Allocation of space to different departments of the media organisation in its office
(B) Buying and selling space for the building of a media organisation
(C) Selling time units for radio and TV and print space in print media
(D) Marketing parking lots for satellites in the space
Canvassing for a cause an individual or an organisation amongst decision makers is
termed as :
(A) Lobbying (B) Public relations
(C) Crusading (D) Image building
6306 6
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14. 9o & 31ef Yomedt =l FEd ©
(A) SATH (B) stedfamm
(C) Ui e (D) HUA el
15. rfyeafeasiial 9o &t eafq A o ed ©
(A) TRfafa (Arewm) (B) 3Tehed Vel (3=i-feswm)
(C) TR faam (RHwST) (D) &R
16. 9Rd H We9UH UM 1 I el
(A) sl vt § (B) <iiged warel
(C) sgdl va<t § (D) WicTed! vraTsal |
17. < feso wayem el yRey gom ?
(A) dfeamen (B) STHAE (C) ferem (D) WRR
18. @IS fo=ma =61 Heory fordes fammomi 9@ ©
(A) HmEIfSTe st 9 (B) WHS ¥ Feaf-yq fawdi 9
(C) HHTSHT | (D) WIS TR 9
19. 9 EUR Y ‘wg Afdn’ | v ©
(A) Tafem Fram & fafie faar =1 w@fea § T steifed & |
(B) wifean Heom & wed fmio & forw yfd w1 Ha-fosa
(C) fean g Sofifasa o wwa 9 Hfgd Aream o T &1 a6 |
(D) oTaRel ¥ IWEl & e T &1 faqor |
20. frofaenateti @ frgt faam, =afsa o1 Teen % fed ® o179 &3 &1 U631 #1 Fed § -
(A) I (eAe) (B) S H9+h
(C) wHgs (FHe) (D) ofa firafo
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21. The combined circulation of newspapers, according to the latest report of the RNI is :
(A) Less than 5 crores (B) Between 5 - 10 crores
(C) Between 10 - 15 crores (D) More than 15 crores

22. The dominant form of ownership of newspapers in India is :
(A) Joint stock company (B) Trust
(C) Individual (D) Co-operative

23. The co-orientation approach in communication is popularly known as :
(A) Kite model (B) Elite model
(C) Balance model (D) Community model

24. Convergent media buying is related to :
(A) Television (B) Internet
(C) Radio (D) Outdoor

25. An opinion statement about an organisation or a product is known as :
(A) Dirty copy (B) Spoof
(C) Spam (D) Puffery

26. Assertion (A) : Convergence of technologies has reduced the digital divide.
Reason (R) : Technologies are value loaded.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false
(D) (A) is false but (R) is true
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21. YRAE FHER 95 o Fo9 AThe) o TR GHER 9 i Hrfes TR 991 % :
(A) 5HISH ®H (B) 5-10FUs
(C) 10-15%IS | (D) 15 %I | Ay
22. 9G¥ AfUHd TUER T 1 Wi T ©
(A) EId Wik Tl (B) TE
(C) =afTa (D) HEHN
23. TERH ¥g-fq@ gff 1 odR & foh T @ S o |
(A) IR HISA (B) faferm =rt Ared
(C) e Hred (D) I HSA
24, AfET Hife o frad et §
(A) eifas (B) =T (C) e (D) wfeghd
25. ot off Heen o1 Scre % fawa | Ha a<ed 1 el SR -
(A) =& i (B) T® (C) = (D) THR
26. SMFURAT (A) :  THIhl it ANTIEAT & HRU dAfSTh faAqM FH g7 T
HIT (R) : TR JeadTET el ¢ |
(A) (A) AR (R) IHI &l T
(B) (A) 3R (R) ST W& §, AR (R) 3 (A) 1 TSRl T&f ¢ |
(C) (A) T R, dfFT (R) Tt Tl 2|
(D) (A) ®& & €, wife (R) WE T
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27. Assertion (A) : Internetis a medium of confidential communication between members
of a group.

Reason (R) : On internet any message can be accessed by anyone else.
(A) Both (A) and (R) are true

(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A)
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

28. Assertion (A) : Embedded journalism is unethical.

Reason (R) : Embedded media persons are bound to project the employer’s point
of view.

A) Both (A) and (R) are true
B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
C) (A) is true but (R) is false

D) (A) is false but (R) is true

29. Assertion (A) : Content of media effectively influences the subject matter of the group
communication in the society.

Reason (R) : Content of media is the mirror image of the society.

(A) Both (A) and (R) are true

(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false

(D) (A) is false but (R) is true

30. Assertion (A) : Media help only to maintain the status quo in the society.
Reason (R) : Media are the subsystems of social, political and economic systems.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A)
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true
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27. AR (A) : TFH T & TS H MG HoOR & AU S TH A7ed ¢
HTT (R) : T WA ff §e¥l forelt & +ft 50 <@ 51 Hehell © |
(A) (A) AR(R) ST w2
(B) (A) 3R (R) 3 WEl §, ARFT (R), (A) 1 TSR T B |
(C) (A) W &, wfeh (R) W&t & 2
(D) (A) WEl el &, wifeh (R) WEl 2

28. IAfURAT (A) :  Hfed TR e € |
HNT (R) : qfeIfed TR ST o 987 & & @ |
(A) (A) SR (R) T W 2|
(B) (A) 3R (R) M WEl B, AfFT (R), (A) 1 TSI 74 |
Q) (A) T T, aferd (R) W&t T2 B
(D) (A) W&l & &, wife (R) WEl B

29. 3fueRed (A) :  Hifew w1 faveasg TRl % 9 H9R % fowi @t gunfad w2
HIT (R) : wifean =t fereesg T &1 € g4 } )
(A) (A) R(R) ST T T
(B) (A) 3R (R) Il W &, WFA (R), (A) Tl TIHHW Tl < |
Q) (A) T T, aferd (R) W&t T2 B
(D) (A) W&l & &, wfehd (R) WET & |

30. AfURIT (A) :  Hifeaw Faa Jenfafd sHT W § T8 B §
HIT (R) : Hifea arTfsren, Teifaes o ST Hawensti i Y- Haem |
(A) (A) SR(R) 3HT H2T B
(B) (A) &R (R) Sl WEl B, W (R), (A) T TIEHTT 78 |
(C) (A) | ¥, e (R) T & |
(D) (A) ®& & &, A (R) W&
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31. Assertion (A) : In the near future newspapers will disappear.
Reason (R) : The rate of growth of television and Internet is very high.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true, but (R) is not the correct explanation of (A)
(C) (A) is true, but (R) is false

(D) (A) is false, but (R) is true

32. Assertion (A) : Content of Indian media is determined by the needs of the audiences.
Reason (R) : Media research helps to determine the information needs of the people.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false

(D) (A) is false but (R) is true

33. Assertion (A) : Piece - to - camera gives authenticity to news.

Reason (R) : Piece - to - camera is a visual showing the camera man on the spot of
the news.

(A) Both (A) and (R) are correct
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A)is true but (R) is false

(D) (A) is false but (R) is true

34. Assertion (A) : Public relations is an essential function of management.
Reason (R) : Public relations helps to raise the motivational levels of the employees.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is false

(D) (A) is false but (R) is true
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31. AMUFRIT (A) : Tohe wlo & To=m 73 Fora 2 S |
HNUT (R) : Sefifas 3R Setie i foas <X ogd a7 |
(A) (A) AR (R) IHI &l T |
(B) (A) SR (R) I W&l 2, wfeh (R), (A) i Todishoo & 2|
(C) (A) W& 2, Afeh (R) Wel el B
(D) (A) W& TE g, wfF (R) LT &

32. ATURIT (A) :  WRdTa Hifed ot fawg axg &1 fHaRor Sl wt sevasda W snefa 2
HIT (R) : IR i FEAIST il STavasharstl sl FuRo Hifean sTqdem™ gr ok S B
(A) (A) (R) A HET B
(B) (A) SR (R) Sl Wl B, AT (R), (A) 1 TIEFTT & |
(C) (A) T %, dfsa (R) Wt 72F 71
(D) (A) W&l & &, wife (R) WEl B

33. ATURIT (A) : ‘WH-T-FI' YR FI IR FSH FHT € |
T (R) : ‘-2 A0 98 999 © o 90 A9 1 IHER T R e @ g
(A) (A) SR (R) IHI T& 2|
(B) (A) 3R (R) Il W &, WFA (R), (A) Tl TIHHW Tl < |
(C) (A) T T, afFd (R) T 7
(D) (A) W&l & &, wfehd (R) WET & |

34. ATYRAT (A) :  TF Fo9h Fau 1 ifard & B
T (R) ek Tueh HHEIE o STTUHN SR 1 seM H TerEh B
(A) (A) AR (R) IHI &l T
(B) (A) 3R (R) Il W &, WFA (R), (A) Tl TIHHW T2l < |
(C) (A) W& g, e (R) T&l Tl |
(D) (A) W&l & &, wfehd (R) WET & |
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35. Assertion (A) : Radio has emerged as a medium for the youth in India.
Reason (R) : Radio receiver set is an inexpensive equipment.
(A) Both (A) and (R) are true
(B) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(C) (A) is true but (R) is not true
(D) (A) is false but (R) is true

36. People use mass media for four main purposes. The correct sequence of listed functions
(Blumler and Katz) are :

(A) Obtaining information, personal identification, social interaction, entertainment.
(B) Social interaction, obtaining information, entertainment, personal identification.
(C) Personal identification, social interaction, entertainment, obtaining information.
(

D) Entertainment, obtaining information, personal identification, social interaction.

37. The four basic effects that media produce in sequence are :

A) Amplification, retrieval, displacement, conversion.

(

(B) Conversion, retrieval, amplification, displacement.
(C) Amplification, retrieval, displacement, conversion.
(

D) Amplification, displacement, retrieval, conversion.

38. The chronological sequence of the establishment of the following newspapers is :
(A) The Statesman - The Times of India - The Hindu - The Indian Express
(B) The Hindu - The Times of India - The Statesman - The Indian Express
(C) The Times of India - The Statesman - The Hindu - The Indian Express
(D) The Hindu - The Indian Express - The Times of India - The Statesman

39. The correct sequence of the four key concepts of digital media is :

A) Multimedia, interactivity, automation and ethereal quality

(

(B) Ethereal quality, interactivity, automation and multimedia
(C) Automation, ethereal quality, interactivity and multimedia
(

D) Interactivity, ethereal quality, multimedia and automation
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35. SMMUHYUT (A) : WRA § el Fansti o folw e o €9 § I T |
HTT (R) : e FEftar S g5 U B
(A) (A)SR(R) T T T
(B) (A) 3R (R) IHT WEl B, AfFT (R), (A) 1 TSI 74 |
(C) (A) FE E, Afer (R) W&l 1 B
(D) (A) ®E & &, wAfe (R) W&

36. TR 3R HIES & TR IR oI TARYT & folT &hT 59 §9R &1 379 & § 1 Freefafaa
STIHTI ° Tl STIHH 1 T HIT |
(A) I T T, T w8=m, S stifsha, THRsH
(B) WIS Tfshdl, YT I HEAl, HARSH, 57 qg=m
(C) TI<i 5=, WM ST=Ifshal, FARSH, A1 I LAl
(D) TARSH, g 9 e, Fisft wgam, s st

37. Tifed & IR gumEi &1 & SFTTHH B AT 2
(A) SAfuglg, .91, JEUTIH, R0
(B) &Y, Y., A9l Jeem=
(C) Afuelg, .9, TEATTH, TR
(D)  ATYefg, T, AT, Sl

38. freAfafEd STIHHl § § A 1 STIHT FIAHATHR &l ¢ :
(A) TeRegia - & =3 o sfrean - & o - & sfreas wooow
B) fefeg - f TEsw A sfvean - g L - 1S sfrea Tsaud
(C) fs esw & sfrea - & Reaia - & fog - fa sfreem coeiw
(D) fg e - & sfreem wouw - fS oy oifw sfvea - fg weudia

39. fefSea Hifem #1 IR yq@ momsii #1 & o=y
(A) wig-Hifean, stafhan, ser=nfad, Tciifeher TorasT |
(B) Tciifendh TuTersa, ST=afha, steq=nferd, sig-Hifean|
(C) AcH=fed, STallfheh T[UIasA, ST=fhHa, Ig-HifeaT|
(D) ST=afshHan, STclifheh TUTeST, Sig-Hifea, strem=nferd |
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40. The chronological sequence of the chairpersons of press council is :
(A) R.S. Sarkaria - P.B. Sawant - K. Jayachandra Reddy - G.N. Ray.
(B) K. Jayachandra Reddy - R.S. Sarkaria - G.N. Ray - P.B. Sawant.
(C) G.N. Ray - K. Jayachandra Reddy - P.B. Sawant - R.S. Sarkaria.

(D) G.N. Ray - R.S. Sarkaria - K. Jayachandra Reddy - P.B. Sawant.

41. Write the proper sequence of the Indian press laws given here in terms of their historicity.

(A) Official Secrets Act, Copyright Act, Contempt of Court Act, Right to Information
Act.

(B) Contempt of Court Act, Copyright Act, Official Secrets Act, Right to Information
Act.

(C) Copyright Act, Right to Information Act, Contempt of Court, Official Secrets
Act.

(D) Right to Information Act, Official Secrets Act, Contempt of Court Act, Copyright
Act.

42. Match the list I (organisations) with list II (places) :

(@ UNESCO (i) Singapore

(b) AMIC (i) Geneva

(c) ITU (iii) Kualalumpur
(d AIBD (iv) Paris

Code :

(@ ) (o (@

(A) (i) @ (Gv) (i)

(B) (Gv) @) G (i)

(© (@ @) (v) (i)

(D) Gi) @) G) (@)
D—6306 16
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40. 9 R & I Georet FeAtarad STl § 9 HITE1 TTHH HIAHATIR T © ?
(A) STRTH. TR - f.aft. d&d - &, == gt - S X
(B) . STEEEI G - ALTH. HEHIFAT - ST X - 9.5, wred
(C) ST X - . SF==1 g - 4l |Ed - S ud. Wi

(D) SIL.TA. Y - ARTE. TR - &, =51 3g! - 9.9, geEd

41. TreAfafea 99 sfafH #i 92 FAHATER Fa

(A) STt TMotear stfufram - ofa e sfufrm - < stamm sftufem -
a1 1 Afewr efafrem

(B) AT STEHTHI S - i @i At - ISt Mu=iar i stiaf=m -
a1 1 AfeRr eAfufTem

(C) hid TenfAca AfufTaH - N w1 YRR AfafTaq - =R FJaam A=y -
TSI O Afafag

(D) = o1 ATYER ATUTIH - TSeh!d MAEd1 AT - <A ST AfafeEm -
Ffd Tt sAfufem

42, G I (HTST) & G I (M) | fam s

(a) TR 0 R
(b) T.UH.SR.GI. Y ESUEEL
(c) oMEET, (iii)  FIAAATTX
(d) T (iv) Ui
Fe:

(@ (b)) (© (@)
(A) (i) @  (Gv) (i)
(B) (Gv) @) @G (i)
Q) @) @) (v) (i)
(D) @) @) G) (@)
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43. Match the list I (concepts) with list II (authors) :
Global village
Cultural Imperialism (i) Marshall McLuhan

(a)
(b)
(c)
(d)

(i)  Herbert Schiller

Many voices one world (iii) Cees Hamelink

Cultural Autonomy (iv) Sean Macbride

Code :

(A)
(B)
(©)
(D)

(a)
(iii)
(i)

(ii)
(ii)

(b)
(iv)
(iif)
(i)

(iv)

(c)
@)
(iv)
(iv)
(i)

(d)
(i)
(ii)
(iii)
(iii)

44. Match the list I (Folk media) with list II (States) :
Burrakatha

(a)
(b)
(c)
(d)

Tamasha

Yakshagana

Kathakkali

Code :

(A)
(B)
(©)
(D)

(a)
(iii)
(iv)
(iii)
@)

(b)
(iv)
(i)

(i)
(i)

(c)
@)
(ii)
@)
(iv)

(i) Karnataka

(ii) Kerala

(iii) Andhra Pradesh
(iv) Maharashtra

(d)
(ii)
(iii)
(iv)
(ii)

45. Match the list I (terms) with list II (media) :

(a)
(b)
(c)
(d)

Icons
NLE
Blogs

Banner

Code :

(A)
(B)
(©)
(D)

D—6306

(a)
(iii)
(i)
@)
(ii)

(b)
@)

(iv)
(iii)
(iv)

(c)
(iv)
(ii)
(iv)

(i) Television
(i) Newspapers
(iii) Computer

(iv) Internet

(d)
(ii)
(iif)
(ii)
(iif)
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43. e I (YROM) &I gt 11 (@) 9§ fiam s

(a) fava o () Ta TR

(b) HiTHfaw FHRIET (i) T AR
(c) o3 ITETSI, Th S (iii) HY AR
(d) Wiepfas T (iv) ¥ Assse
g

(@ (b)) (© @)
(A) (i) Gv) @ ()
(B) (@) @) (Gv) (i)
Q) (i) @ (@v) (i)
(D) Gi) (Gv) @ (i)

44, T I (S wifean) & gt 11 () 9 fHam S

(a) FLHA (i) wACH
(b) THREM (i) H@
(c) F&FTH (ili) Ty =W
(d) wIFHA (iv) HENY
¢

(@ () (@ (@)
(A) (i) (@v) @) (i)
(B) (Gv) @) @G (i)
Q) () @) @ (@v)
(D) @) @) (@v) (i)

45. e 1 (YR) & g 11 (Hifean) 9§ faam wifsw |

(@) T (i) eefifesm
(b) TILTAZ. (i) YHERTA
(c) TS (ili) FEHX

d) IR (iv) 3UeHT

.

(@ (b)) (© @)
(A) (i) @) (@Gv) (i)
(B) @) (@v) @) (i)
(© (@ @) (@v) (i)
(D) (i) Gv) @ (i)
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Read the passage below and answer the questions that follow based on your
understanding of the passage :

NOISE in mass communication is a mammoth aggravation. Within the media,
channel noise consists of such things as typographical errors, misspelled or scrambled
words and missing paragraphs in the newspaper. It is the fuzzy picture on the tube,
static on the radio or missing pages in a magazine. It is also a broken television set, a
dead battery in the transistor radio, the Sunday paper in a mud puddle or the magazine
subscription that doesn’t arrive. Obviously, the more technologically complex the society,
the greater the opportunity there is for this kind of channel noise. As the numbers,
varieties, and complexities of media increase, there is a greater likelihood that will be
exposed to mounting noise. A good example of this “modern” interference is the effect
of solar activity on satellite transmissions.

Since channel noise also includes outside interference, it encompasses such things
as kids fighting during a television program or visitors interrupting our reading. Other
such interferences are the persistent ringing of the telephone as we watch television, a
teenager’s stereo at full volume while parents are trying to read, competing programs
scheduled in the same time slot, and the variety of magazines we have to choose from.
These examples show evidence that in many cases the media interfere with one another
and constitute a considerable part of their own noise. As more media develop and
become available, the problem will get worse.

One of the solutions for channel noise is repetition which is in use constantly in
mass communication, especially in advertising. Disc jockeys repeat phone numbers ;
television commercials reappear during a program; and department stores advertise
daily with multiple pages in both morning and evening papers. Repetition uses the law
of averages. If a message is interrupted the first time - by the doorbell or by conversation
- chances are it will be heard the second or third time. Repetition in broadcast media
offers an opportunity to reach those who tune in late. However, repetition operates on
a law of diminishing return. There comes a point in repetition when the receiver, as an
individual, will tune the message out, when this is multiplied by many individuals, the
message is lost. Repetition must be used with discretion.

46. The author is primarily concerned with :

(A) Numbers, varieties and complexities of media

(B) Typographical errors and missing pages in a newspaper
(C) Kids fighting during a television program
(

D) Channel noise

47. The author mentions various interferences in mass communication primarily to :
(A) Differentiate between inside and outside interferences
(B) Illustrate what is channel noise
(C) How we are exposed to the deafness caused by noise
(

D) Demonstrate that the media constitute a considerable part of their own noise
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Read the passage below and answer the question that follow based on your
understanding of the passage :

I FAR H TR A famuet T 9wt fhen €1 Hifedn % twwia 9et R H ik &1 et
AYS T, IAL - T T 3R TR T o G2 TS NG HT THEW Bl &1 Sl T
e fodt, et § wfem IR afseht & TReREl v off 99d SR E | 221 Sefifas, it i ga
T3 dl, HITS | TSl I YR 1 THER 5 SR 91 7 & desg I 7 &1 o] qfent a8
off =9t TR H it § 1 Yehe ®9 | FHN =1 IRt ot 3fE | gfa 9 a9 & 99a IR
F STIW T | S S Hifean w1 Hew, fafaear iR wifeerar s, S 9@ T ggd 9
FeTd Wi | Sl HAEA1 | HeR] T 370l SAE § ¢ SUUE WUl T HIR- 361 oh1 §o7re |
Hifeh =el IR H STed gEa el 8, 3aH UEt aequ ot wHifag € St g S et %

FRIHH % SR I 1 STTH H SIS 3a] SN o R0l Tels H Teh[ae I 371 | TH

3T THTES aYT fafds Ed THF AARA o1 0 1 S el T o1, Al o & e
T YA A THF TRE 1 R SR & LA &1 a9, T & w9 R e et =9al s
FHTIHT! 1 fem@men S oiR ufyersli & & | $o ufAwet &1 999 F 1 39 ][RI 9 T
e foeran € for &2 el o Hifegan oo oa o sqau™ @8 R od § | 3R W R SRt
gfg & €1 <o i wifean w1 foshr 2 oiR 3 <l 1 Suerey 2 = & T% Twen R Tl
RSl

46. TGS H I A T
(A) Hifen =t g, fafasar IR Sfeerar
(B) HgTohd & Ffeal iR TR U5 & TEEREl T=l
(C) clifas #TEHT & G I=1 &1 AIE | S
(D) =a ¥R

47. AGEF A SEIR § fafve Smaymi ® gegaan =9 sqfa #i R
(A) STl IR ofiqd sAayH | 9 v & foag
(B) et TR 1 SEEW <4 & eIy
(C) ¥R % HRUT YT T T ¥ AR IRed ™ & fan
(D) I8 Yeiid & & fog for fifear st sk # fd YR 9fg war €
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48. According to the passage, which of the following is an example of “modern”
technological channel noise :

(i)  Persistent ringing of the telephone

(i) Static on the radio

(iii) Effect of solar activity on satellite transmission :

(A) (i) only (B) (i) and (ii) only

(C) (iii) only (D) (i) and (iii)

49. Which of the following pairs includes synonymous expressions ?
(A) NOISE, Interference
(B) Misspelling Fuzzy picture
(C) Broken radioset, dead battery
(

D) Newspaper in a mud puddle, a magazine not delivered

50. The material in the passage could best be used in an argument for :
A) Why kids and teenagers need to be disciplined
B) Censorship of media

@)

(
(
(C) Worsening of the problem as media develop
(D) The futility of channel noise

-00o0-
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48. TGV % STIR FeAfafEd # 9 a1 SYfeh Jreiiiment 1 S0 © ?
() fA®wM = =S IE HA T T Gl
(i) e w1 =few g
(ili) UG FSAFAT R GR 362 F1 gmE
(A) 9 (i) (B) e (i) 3R (ii)
(C) Had (iii) (D) *ad (ii) 3R (iii)

49. freAfafEd gma vl § 9 % § Fame § 2
(A) ¥R, EHH
(B) S ok, geren o
(C) < YA I, TuTa g8 el
(D) ias | T FHER 1, I 7 g8 I

50. 3¥ T@IY S WA & R ol B 9ol STt a%E WA € Wehdl § 2
(A) w=ii 3R fRid =1 <=1 erentaa fman S|
(B) Tifean dmfym & foag
(C) ifean famm & W1 T Fgdt oAl & foe
(D) <9 VIR i =edan & farg

-00o0-
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Space For Rough Work
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